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CB  BADiO 


Call  Big  C 


Breaker  nineteen,  breaker 
nineteen.  . . .  This  is  Big  C  calling 
all  advertising  managers  who 
want  to  haul  in  new  revenue 
dollars  from  the  rapidly  growing 
CB  radio  industry,  whose  ad 
budgets  may  soon  top  $1  billion. 

Copley  News  Service  can  get  you 
out  and  rolling  toward  that 
money  with  two  new  CB  radio 
features.  . . . 

CB  Sender,  written  by  Michael 
J.  McCormack,  a  pioneer  in  the 
CB  news  field,  is  an  informative 
weekly  column  in  scanner-ready 
form,  covering  the  uses, 
terminology,  types  of  equipment 
and  countless  other  CB  radio 
topics. 


CB  Rider,  created  by  Dave 
Fulwiler,  is  America’s  first  CB 
Radio  comic  strip,  loaded  with 
CB  jargon,  truckers,  bears  and 
laughs  six  times  a  week. 

So  mercy  sakes,  good  buddy, 
come  on  and  join  the  Copley 
News  Service  convoy  for  CB 
Sender  and  CB  Rider.  Call 
collect  or  write  John  C.  Moon, 
sales  manager  and  a  genuine 
good  ol’  boy,  for  samples  and 
prices. 

This  is  Big  C . 10-4. 


W'rite,  wire  or  call:  Copley  News  Service,  P.O.  Box  191.  San  Diegio,  CA  92112 


Telephone  (714)  299-31 31 


% 


Clockwise  left  to  right  John  Wright  (standing),  Terry  Leonard,  Ronnie  Box, 

Jim  Raney,  Jerry  Crenshaw,  Jr.,  Jim  Burns  and  Don  Eldredge  from  The  Denison  Herald  staff. 


They  asked  for  it.  So  wdre 
teaching  them  a  lesson. 


Last  year  throughout  the  Harte-Hanks  organization 
people  asked  for  more  formalized  training  programs, 
in  response  to  their  spontaneous  requests,  we  have 
expanded  management  development  programs  at 
all  Harte-Hanks  newspapers.  Our  goals  for  the 
programs  are  to  increase  the  degree  of 
professionalism  within  the  newspapers  and  provide  a 
continuing  source  of  future  management  potential 
for  Harte-Hanks. 

Trainees  are  selected  on  the  basis  of  education, 
attitudes,  experience  and  ambition.  Participants 
receive  individual  counseling  and  training  from 
department  heads.  The  local  training  is 
complemented  by  individuals  from  our  corporate 
staff.  Some  trainees  are  also  given  professional 
educational  opportunities. 

Has  it  worked?  You  bet  it  has.  For  instance,  at  THE 
DENISOM  HERALD,  two  members  of  the  original 
program  were  recently  promoted  within  the 
Harte-Hanks  organization. 

And,  management  development  is  just  one  of 
many  human  resource  programs  available  in 
Harte-Hanks  newspapers.  Thanks  to  these  innovative 
programs,  and  our  dedicated  employes,  we’re 
confident  that  Harte-Hanks  will  continue  to  meet  the 
changing  informational  needs  of  our  readers. 

^^Harte'HanI<s 

nmSM  Newspapers,  Inc.  NAiiONwidE 
PO  Box  269,  San  AntonIo,  Texas  78291 


Newsbriefs _ 

The  appointment  of  Keith  Fuller  as  president  and  general 
manager  of  Associated  Press  was  made  official  (October  26) 
by  the  AP  board  of  directors,  which  met  in  Boston.  Fuller 
replaces  Wes  Gallagher,  who  retired  this  month  to  Santa 
Barbara.  Calif.  Fuller.  53,  has  been  responsible  for  the  gen¬ 
eral  operations  of  the  news  service  since  May,  when  the  AP 
board  designated  him  as  Gallagher's  successor.  He  held  the 
title  of  vicepresident  and  deputy  general  manager. 

*  *  * 

Stockholders  of  the  Kansas  City  Star  Co.  were  informed  by 
W.  W.  Baker,  president,  that  the  directors  were  studying  an 
unsolicited  bid  to  buy  the  company,  which  is  employe- 
owned.  The  identities  of  the  bidder  were  not  disclosed.  The 
Star  company  owns  the  Kansas  City  Times,  two  paper  com¬ 
panies  and  other  holdings. 

»  *  * 

American  Newspaper  Representatives,  the  sales  arm  of  the 
National  Newspaper  Association,  reported  a  return  to  prof¬ 
itability  in  the  handling  of  the  business  for  weekly  news¬ 
paper  clients.  Joseph  Amodeo.  executive  vicepresident  of 
.-^NR.  said  volume  of  advertising  was  up  $1  million  and  he 
projected  sales  for  fiscal  1976,  which  ended  September  30,  as 
S6.041.914.  Of  that  amount,  he  said,  58%  was  in  non¬ 
automotive  categories.  Auto  ads  used  to  account  for  the 
major  percentage  of  ANR  placement,  he  said. 

*  *  ♦ 

Jack  Anderson  will  be  in  for  a  little  competition  from  two  of 
his  own  staffers.  Bob  Owens  and  Jack  Cloherty,  who  have 
worked  for  Anderson  for  three  years,  report  Zodiac  News 
Service  will  begin  syndicating  their  column  in  November. 

*  *  * 

The  New  York  Times  Company  announced  October  27  that 
its  magazine  group  is  planning  market  tests  of  a  new 
biweekly  magazine  which  will  stress  the  human  side  of  cur¬ 
rent  events. 

Called  Us,  the  magazine,  said  the  Times,  will  be  aimed  at 
young  adults,  and  it  will  place  heavy  emphasis  on  photo¬ 
journalism. 

If  the  market  tests  are  successful,  the  magazine  is  to  be 
sold  on  the  newsstands  and  in  supermarkets  across  the  coun¬ 
try  next  year  at  a  cover  price  of  50  cents. 

fhe  Times  Company  plans  to  utilize  the  extensive  super¬ 
market  distribution  network  it  now  uses  for  Family  Circle, 
which  sells  about  9  million  copies  a  month  at  checkout  coun¬ 
ters. 

William  H.  Davis,  who  is  a  vicepresident  of  the  Times 
Company  and  director  of  its  magazine  group,  was  made  the 
acting  publisher  of  Us.  The  editor  is  Reynolds  Dodson,  a 
former  managing  editor  of  Family  Weekly  and  who  was  an 
editor  with  Reader's  Digest  and  the  Meredith  Corporation. 

Magazines  now  in  the  Times  Company  group,  besides 
Family  Circle,  are  Golf  Digest,  Tennis  and  Hockey  in  the 
United  States;  Golf  World  and  Tennis  in  the  United  King¬ 
dom;  Family  Circle  Australia  and  Modern  Medicine  in  Au¬ 
stralia  and  New  Zealand.  In  the  first  nine  months  of  1976,  the 
magazine  group  had  revenues  of  S67.240,0()0,  a  gain  of  18 
percent  over  the  same  period  in  1975,  and  pre-tax  income  of 
S7 ,488. 000,  an  increase  of  65  percent. 

*  >!( 

New  York  News,  in  its  long-term  planning,  has  been  batting 
around  the  option  of  publishing  an  ^'temoon  edition.  Another 
alternative  is  discontinuance  of  the  first  edition,  which  ap¬ 
pears  on  newsstands  about  8  p.m.  and  has  declined  in  cir¬ 
culation  over  the  past  eight  years  to  about  150,()()0.  The  News 
is  also  thinking  about  keeping  it  going  while  attempting  to 
economize.  The  overall  circulation  of  the  News,  a  morning 
tabloid,  has  increased  to  over  two  million.  A  News  execu¬ 
tive  says  the  afternoon  News  is  "nothing  that's  going  to 
happen  in  1977 — or  the  immediate  future — 1  can  assure  you.’ 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


NOVEMBER 

4- 6 — National  Council  of  College  Publications  Advisers.  Associated  Col¬ 

legiate  Press.  Both  at  Palmer  House,  Chicago. 

5- 7 — Eastern  Ski  Writers'  Association,  Mountain  Inn,  Stratton,  Vt. 

7- 9 — DiLitho  Users,  Marriott  Hotel,  Dallas. 

8- 10 — ANPA  Key  Executives  Conference,  Airport  Marino  Hotel,  Dallas/ 

Fort  Worth  Airport.  Co-sponsored  by  Texas  Daily  Newspaper  Associ¬ 
ation. 

9- 12 — Associated  Press  Managing  Editors  Association,  New  York  City 

Hilton. 

10- 12 — Suburban  Newspapers  of  America  Editorial  Seminar,  Pittsburgh 

Hilton. 

11- 13 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

Newspaper  Institute  Circulation  Seminar,  Sheraton  Harrisburg  Inn, 
Harrisburg. 

14-17 — International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

14- 17 — Southern  Newspaper  Publishers  Association,  Boca  Raton,  Flori¬ 

da. 

17- 20 — International  Newspapier  Promotion  Association,  Newspaper  Re¬ 

search  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

18- 20 — New  England  Society  of  Newspaper  Editors,  Hanover  Inn, 

Hanover,  N.H. 

20 — A.  J.  Leibling  Counter-Convention,  New  York  Hilton,  New  York  City. 

DECEMBER 

JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12— National  Retail  Merchants  Association,  New  York  City  Hilton 
20-22 — Arizona  Newspapers  Association,  Marriott  Hotel.  Tucson.  Ariz. 
20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 

Mass. 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence.  Diplomat  Hotel.  Hollywood.  Florida. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference.  Cerromar-Dorado,  Puerto  Rico. 

FEBRUARY 

10- 12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 

Columbus. 

17- 19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 

riott,  Newton,  Mass. 

26- March  1 — Inland  Daily  Press  Association,  Camino  Real  Hotel. Mexico 

City. 

27- March  1 — Texas  Daily  Newspaper  Association.  Fairmount  Hotel,  Dal¬ 

las,  Tex. 

MARCH 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference.  Jane  S. 
McKimmon  Extension  Education  Center.  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

25-28 — American  Newspaper  Publishers  Association,  Fairmont  Hotel.  San 
Francisco,  California. 

MAY 

1-5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 
olulu. 

11- 13 — Suburban  Newspapers  of  America,  Copley  Plaza.  Boston. 

15- 18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 

Hotel,  Hollywood.  Florida. 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence.  Atlanta  Hilton 

18- 21 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 

Sulphur  Springs.  West  Virginia. 

22-25 — International  Newspaper  Promotion  Association.  Washington 
Plaza  Hotel,  Seattle.  Washington 
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Mobile/Pascagoula  .  .  .  76th  in  the  nation  in  population  and 
growing  daily  has  an  effective  buying  income  of  over  TWO 
BILLION  DOLLARS  --  one  of  the  richest  and  fastest-growing 
markets  on  the  Gulf  Coast! 

Steadily-growing  influx  of  business  and  industry  into  Mobile/ 

Pascagoula  makes  it  one  of  the  most  desirable  markets  for 
the  sale  of  all  consumer  goods  and  services.  Be  sure  to  get 
your  share,  thru  the 

MOBILE/PASCAGOULA 

PRESS-REGISTER 


NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

TMI  FOUHIM  tSIAIt 


Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 

Combat  fatigue 

Is  it  possible,  as  Columnist  James  Wechsler  sugprests  that 
“a  certain  combat  fatigue  overtakes  journalists  as  well  as 
candidates  in  a  long  campaign?”  Speaking  of  the  irrelevant 
and  the  trivia  of  the  campaign,  frequently  referred  to  by 
other  commentators,  he  asks  “how  much  responsibility  for 
the  accent  on  the  irrelevant  must  be  borne  by  the  media, 
and  to  what  extent  the  widely-described  mood  of  apathy  is  a 
cpntagion  nourished  by  a  certain  chic  journalistic  tone?” 

Then,  there  is  the  charge  from  the  McCarthy  camp  that 
media  are  ignorning  him  and  it  is  impossible  for  him  to  get 
his  views  across  to  the  public. 

And,  arising  again  are  questions  about  the  caliber  of 
questions  and  the  seriousness  of  questioners  are  Presiden¬ 
tial  press  conferences.  As  Dolph  Simons,  of  the  Lawrence 
(Kan.)  Journal-World,  puts  it  editorially  about  Ford’s  last 
conference: 

“At  a  time  when  the  nation  deserves  more  statesmanlike 
discussion  of  national  problems  and  international  political 
trends,  several  silly  and  vain  ‘reporters’  took  it  upon  them¬ 
selves  to  wise-off  about  trivia,  such  as,  accusing  the  Presi¬ 
dent  of  ‘kiting’  checks,  and  casting  aspersions  on  his  infre¬ 
quent  golf  partners.  Obviously,  several  of  the  questioners 
were  trying  to  put  on  their  own  show  rather  than  to  gain 
pertinent  information.” 

All  this  indicates  the  post-election  analysis  of  press  per¬ 
formance  will  be  as  searching  and  critical  as  it  has  always 
been,  perhaps  more  so. 

Presidential  poll 

E&P’s  quadrennial  poll  of  newspaper  editorial  support  for 
Presidential  candidates,  reported  in  this  issue,  indicates  an 
increased  number  of  fence-sitters — uncommitted  or  inde¬ 
pendent — compared  to  previous  polls,  as  well  as  a  tendency 
this  year  to  wait  until  the  final  week  to  make  endorsements, 
if  any. 

With  38%  of  all  daily  newspapers  responding,  accounting 
for  56%  of  total  morning-evening  circulation.  Ford  has  been 
endorsed  by  62%  of  the  newspapers  representing  62%  of  the 
circulation.  Carter  has  12%  of  the  newspapers  and  23%  of 
the  circulation.  Independent  or  uncommitted  represent  26% 
of  the  newspapers  and  15%  of  the  circulation. 

Four  years  ago,  Nixon  was  supported  by  71%  of  the  news¬ 
papers  and  77%  of  the  circulation  (of  those  responding  to  the 
poll)  while  McGovern  had  5%  of  the  papers  and  7%  of  circu¬ 
lation.  Independent  and  uncommitted  represented  23%  of 
the  papers  and  almost  15%  of  the  circulation. 

In  contrast  to  previous  years,  many  newspapers  waited 
until  after  the  final  debate  last  Friday,  and  even  later,  to 
make  up  their  minds  about  which  candidate  to  endorse.  This 
final  weekend  before  election  day  may  see  more  newspapers 
making  endorsement  statements  which  we  doubt  will  change 
the  final  percentage  figures. 
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E&P’s  Quadrennial  Presidential  Poll  reports: 


411  dailies  support  Ford;  80  for  Carter 
168  newspapers  are  uncommitted 


By  George  Wilt 

Just  five  days  before  Election  Day, 
1976,  E«&P’s  quadrennial  presidential 
poll  of  daily  newspapers  indicates  that 
President  Ford,  with  41 1  papers  endors¬ 
ing  him,  has  a  decided  edge  in  press  sup¬ 
port  over  Governor  Jimmy  Carter, 
backed  by  80  dailies. 

President  Ford’s  total  of  41 1  newspap¬ 
ers  accounted  for  62  percent  of  the  661 
dailies  responding  to  E&P’s  poll.  They 
have  an  aggregate  circulation  of 
20,951,798,  which  coincidently  com¬ 
prises  62  percent  of  the  33.6-million  total 
circulation  of  all  respondents  to  the  sur¬ 
vey. 

The  80  newspapers  supporting  Gover¬ 
nor  Carter  represent  12  percent  of  re¬ 
spondents  to  the  survey,  and  the  com¬ 
bined  circulation  of  the  Carter  suppor¬ 
ters  of  7,607,739  represents  23  percent  of 
the  total  of  all  newspapers  included  in 
the  survey. 

168  papers  indicated  that  they  were 
either  uncommitted  or  independent, 
backing  neither  candidate.  This  group 
represents  26  percent  of  the  dailies  in  the 
survey,  and  their  combined  5,074,069 
circulation  is  15  percent  of  the  total  for 
all  responding  newspapers. 

One  newspaper,  the  Tucumcari  (N. 
Mex.)  News  announced  its  support  of 
Eugene  McCarthy,  while  the  Dixon  (Ill.) 
Telegraph  editorially  endorsed  Thomas 
G.  Anderson,  candidate  of  the  American 
Party. 

President  Ford,  with  62  percent  of 
U.S.  dailies  backing  him,  while  showing 
a  clear  advantage  over  his  opponent 
Governor  Carter,  does  not  enjoy  nearly 
the  overwhelming  press  support  showed 
for  Nixon  (72.6%)  in  1972  over 
McGovern  (2.2%).  It  does  compare 
favorably,  however,  with  Nixon’s  sup¬ 
port  (60.8%)  in  1%8  over  Hubert  Hum¬ 
phrey  (14%). 

The  top  support  for  a  Republican  can¬ 
didate,  or  any  candidate  for  that  matter, 
since  the  beginning  of  the  E&P  Presi¬ 
dential  Poll  in  1932  went  to  Eisenhower 
in  1956,  when  740  dailies  representing 
72.3  percent  of  all  respondents  backed 
Ike. 

Only  in  the  1964  elections  did  news¬ 
papers  show  more  support  for  the 
Democratic  standard-bearer  than  for  the 
Republican,  when  Lyndon  B.  Johnson 
was  endorsed  by  440  dailies  (42.4%) 
against  359  (34.7%)  for  Barry  Goldwater. 

(Continued  on  page  12) 
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EDITOR  &  PUBLISHER  QUADRENNIAL  POLL 

State-by-state  lineup  of  daily  newspaper  endorsements 

INDEPENDENT 

OR 

FORD  CARTER  UNCOMMITTED 


No.  of 

Circu¬ 

No.  of 

Circu¬ 

No.  of 

Circu¬ 

Papers 

lation 

Papers 

lation 

Papers 

lation 

Alabama 

6 

321,811 

3 

73,296 

2 

19,621 

Alaska 

- 

— 

- 

— 

- 

— 

Arizona 

4 

321,063 

- 

— 

1 

15,911 

Arkansas 

4 

21 ,504 

3 

136,626 

5 

34,343 

California 

31 

1,754,729 

4 

20,305 

7 

1,390,370 

Colorado 

10 

330,062 

1 

241,803 

3 

30,544 

Connecticut 

5 

358,067 

1 

37,308 

- 

— 

Delaware 

2 

134,015 

- 

— 

1 

23,592 

District  of  Colombia 

- 

— 

- 

— 

1 

534,400 

Florida 

13 

1,028,680 

3 

331,827 

1 

22,998 

Georgia 

12 

263,51 1 

8 

559,424 

1 

6,827 

Hawaii 

- 

— 

- 

— 

- 

— 

Idaho 

1 

5,486 

- 

— 

- 

— 

Illinois  (2) 

14 

970,442 

3 

957,213 

8 

58,210 

Indiana 

27 

889,944 

- 

— 

7 

55,642 

Iowa 

8 

122,046 

3 

327,618 

7 

64,220 

Kansas 

20 

248,513 

3 

62,750 

7 

42,473 

Kentucky 

7 

115,004 

2 

39,247 

442,544 

Louisiana 

6 

287,575 

- 

— 

4 

80,721 

Maine 

3 

161,366 

1 

11,798 

1 

17,585 

Maryland 

5 

621,168 

- 

— 

1 

23,902 

Massachusetts 

10 

594,872 

- 

— 

7 

421,371 

Michigan 

13 

839,019 

1 

623,846 

3 

74,698 

Minnesota 

9 

100,734 

3 

482,549 

3 

67,722 

Mississippi 

6 

123,433 

1 

8,773 

2 

14,367 

Missouri 

11 

403,224 

6 

306,529 

5 

-  28,078 

Montana 

3 

46,353 

- 

— 

2 

15,722 

Nebraska 

9 

326,535 

- 

— 

- 

— 

Nevada 

- 

— 

- 

— 

1 

5,653 

New  Hampshire 

2 

81 ,440 

1 

11,743 

1 

7,084 

New  Jersey 

6 

237,231 

2 

95,565 

- 

— 

New  Mexico  (1) 

8 

148,614 

- 

— 

- 

— 

New  York 

24 

3,184,240 

8 

1,788,416 

6 

99,545 

North  Carolina 

3 

102,691 

3 

187,628 

15 

332,922 

North  Dakota 

6 

163,315 

- 

— 

1 

9,484 

Ohio 

18 

1,698,108 

1 

149,199 

9 

82,868 

Oklahoma 

10 

512,058 

3 

17,647 

4 

26,380 

Oregon 

6 

295,663 

2 

149,634 

2 

11,222 

Pennsylvania 

17 

1,021,166 

3 

294,390 

18 

360,785 

Rhode  Island 

2 

44,297 

- 

— 

- 

— 

South  Carolina 

5 

208,766 

- 

— 

5 

197,999 

South  Dakota 

4 

38,627 

1 

15,999 

2 

51,005 

Tennessee 

7 

546,561 

2 

181,637 

3 

34,773 

Texas 

20 

1,247,148 

2 

84,418 

15 

297,647 

Utah 

- 

— 

- 

— 

1 

10,600 

Vermont 

3 

17,597 

1 

8,022 

- 

— 

Virginia 

9 

324,091 

- 

— 

- 

— 

Washington 

4 

91,125 

- 

— 

1 

28,887 

West  Virginia 

5 

122,227 

2 

14,701 

1 

8,553 

Wisconsin 

10 

430,347 

2 

379,328 

1 

8,610 

Wyoming 

3 

47,330 

1 

8,500 

3 

14,191 

Total  Responses 

AM 

20,951,798 

80 

7,607,739 

5,074,069 

%  of  present  opinion 

62% 

62% 

12% 

23% 

26% 

15% 

(1)  Tucumcari  N.M.  News  (2,789)  supported  Eugene  McCarthy. 

(2)  Dixon  III.  Telegraph  (11,434)  backed  Thomas  G.  Anderson. 
All  circulation  figures  from  1976  E&P  Year  Book. 
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Food  industry  on  defensive, 
asks  editors  for  accuracy 


By  Jane  Levere 

In  what  appeared  to  be  a  defensive 
response  to  consumer  and  media  criti¬ 
cism  of  their  industry,  representatives  of 
half  a  dozen  food  companies  called  on 
newspaper  food  editors  last  week  to  pre¬ 
sent  an  accurate,  balanced  assessment  of 
current  nutrition  controversies. 

Their  plea,  echoed  throughout  six  days 
of  the  1976  Newspaper  Food  Editors 
Conference  in  Atlanta,  varied  in  tone, 
from  outright  hostility  to  soft-sell  cajol¬ 
ery. 

But  the  theme — that  the  American 
public  is  being  fed  a  diet  of  sensational, 
inaccurate,  inadequately  researched  in¬ 
formation  on  food,  nutrition,  and  food 
safety — remained  constant. 

The  strongest  critic  of  this  situation 
was  Professor  Theodore  P.  Labuza.  De¬ 
partment  of  Food  Science  and  Nutrition, 
University  of  Minnesota.  In  a  talk  spon¬ 
sored  by  Pet  Incorporated,  he  con¬ 
demned  the  media,  the  food  industry, 
government,  and  the  medical  profession 
for  not  giving  the  general  public  balanced 
information. 

Both  the  National  Enquirer  and 
NBC-TV  consumer  reporter  Betty  Fur¬ 
ness  appeared  on  "Ted's  Terrible  Ten" 
list,  a  list  of  parties  Labuza  believes 
“has  led  to  mass  confusion  and  distrust 
of  our  food  supply." 

He  named  the  National  Enquirer, 
along  with  Family  Circle  Maftazine,  "for 
their  supposedly  authoritative  articles  on 
new  super-duper-easy-take-off  forever 
weight  reduction  articles  which  serve 
only  to  delude  the  public.” 

Of  Furness,  whose  recent  television 
special  on  food  he  described  as  "not  well 
balanced  and  not  .  .  .  educational."  he 
said,  "If  she  speaks  as  the  voice  of  the 
consumer,  no  wonder  we  have  people 
very  concerned  about  the  food  supply. 
Not  once  in  the  program  was  there  any 
effort  made  to  (show)  the  usefulness  of 
additives  in  preventing  food  spoilage  and 
growth  of  food  poisoning  organisms,  or 
as  nutritional  additives.”  Her  "  “mother, 
home,  and  country'  respect  and  'obvi¬ 
ous'  scientific  knowledge  have  recently 
created  more  distrust  of  the  food  indus¬ 
try  than  almost  any  other  person,”  he 
added. 

Advertising  campaigns,  created  by 
marketing  people  and  not  by  those 
knowledgeable  in  the  food  industry,  en¬ 
courage  the  public  factual  imbalance,  he 


claimed.  "In  terms  of  technical  credibil¬ 
ity,  the  public  is  very  concerned  about 
truth  in  advertising,”  he  said.  “Unfortu¬ 
nately,  what  is  said  is  not  usually  in  the 
hands  of  the  food  scientist  or  the  nu¬ 
tritionists,  but  lies  with  the  marketing 
people  who  usually  do  not  understand 
the  real  basis  behind  the  product,  but  sell 
something  based  on  how  they  perceive 
consumer  wants.” 

"Some  positive  directions  are  now 
being  taken  to  put  'truth'  back  in  to  ad¬ 
vertising,”  he  added.  Improvement, 
though,  will  be  difficult,  he  said,  be¬ 
cause,  as  reported  in  a  U.S.  education 
study  last  January,  almost  50%  of  the 
American  adult  population  is  function¬ 
ally  illiterate. 

Government,  too,  bore  the  brunt  of 
Labuza's  criticism.  "People  in  respecta¬ 
ble  government  positions”  misrepresent 
facts,  he  said,  citing  as  an  example  mis¬ 
quotes  by  federal  consumer  advisors  and 
legislators.  "Should  the  consumer  trust 
the  senator  who  has  no  background  in 
food  nutrition  or  toxicology,  or  the  scien¬ 
tist?”  he  asked. 

Doctors  criticized 

Finally,  he  criticized  the  medical  pro¬ 
fession's  efforts  to  inform  the  public 
about  food  and  nutrition.  "In  some  cases 
they  use  good  statistics,  such  as  the  well 
proven  connection  between  cigarette 
smoking  and  cancer.  (But)  when  it  comes 
to  nutrition,  however,  edicts  are  made 
based  on  little  fact  and  little  scientific 
evidence,  yet  the  public  believes.” 

In  a  session  sponsored  by  the  Sugar 
Association,  Dr.  Elizabeth  M.  Whelan, 
Harvard  School  of  Public  Health  re¬ 
search  associate,  and  contributor,  with 
Dr.  Frederick  J.  Stare,  to  the  "Food  and 
Your  Health"  Los  Angeles  Times  syndi¬ 
cated  column,  described  "cancer- 
phobia,”  a  new  disease  transmitted  by 
"misdirected  consumer  advocates  and 
scary  headlines.” 

"From  what  we  read,  everything 
today  causes  cancer.  Forget  it  all,"  she 
said. 

According  to  her  statistics,  between  80 
and  90%  of  all  cancer  in  the  U.S.  is  en¬ 
vironmentally  caused,  in  large  part  by 
cigarette  smoking  and  imprudent  diet. 
Ihe  "lay  press,”  she  claimed,  misinter¬ 
prets  this  information  and  implies  instead 
that  most  cancer  is  due  to  environmental 
pollution. 


Present,  too,  in  food  reporting  is  a 
"distinct  political  innuendo,”  she  said, 
as  found  in  Furness’  food  special  and  in  a 
recent  CBS-TV  program  on  cancer.  The 
CBS  program,  she  alleged,  implied  that 
the  American  cancer  epidemic  is  the  re¬ 
sult  of  "rapid,  uncontrolled  development 
of  agribusiness.” 

Whelan  said  the  result  of  such  misin¬ 
formation  has  been  a  panic  which  has 
“served  to  distract  Americans  from  real 
health  threats.  You  must  meet  the 
rumors  when  they  come  up  instead  of 
letting  them  slide,”  she  advised. 

Accuracy  stressed 

Both  William  E.  LaMothe,  president 
of  the  Kellogg  Company,  and  Peggy 
Kohl,  vicepresident,  consumer  affairs. 
General  Foods  Corporation,  stressed  the 
significance  of  food  news  to  the  general 
public,  and  emphasized  the  responsibil¬ 
ity  of  both  the  food  industry  and  the 
media  to  accurately  disseminate  it. 

"The  cereal  industry,  and  many  other 
segments  of  the  American  food  indus¬ 
try,”  LaMothe  said,  "have  been  the 
target  of  almost  continuous  attacks  and 
criticism  during  the  past  few  years  for 
not  living  up  to  our  responsibility.” 

“The  industry  and  our  free  enterprise 
system”  have  brought  some  of  this  dis¬ 
trust  upon  themselves,  he  said,  by  failing 
“to  convince  (the  consumer)  of  our  dedi¬ 
cation  to  their  self-interest.  In  failing  to 
make  this  known  we  have  left  the  door 
open  for  the  emotionally  charged  ac¬ 
tivists  .  .  .  (who  dramatize)  dangers 
.  .  .  neither  real  nor  well-documented 
but  .  .  .  the  result  of  a  sensational  pub¬ 
lic  expose  of  a  highly  speculative  na¬ 
ture.” 

Citing  misconceptions  "on  the  so- 
called  danger  associated  with  sugar  con¬ 
sumption,"  he  "urge(d)  .  .  .  (the 
editors)  to  look  carefully  at  the  charges 
leveled  against  the  food  indus¬ 
try  ..  .  and  (to)  look  just  as  carefully  at 
the  replies  from  industry." 

Kohl  discussed  food  scares  "trending 
toward  panics  .  .  .  (with)  no  scientific 
basis”  over  issues  such  as  food  addi¬ 
tives,  cancer,  processing,  and  ready-to- 
eat  cereal.  "If  we  are  to  survive  in  this 
world,  we’d  better  stop  reaching  simplis¬ 
tic,  emotional  conclusions  about  the 
complex  problems  of  a  national  and  in¬ 
ternational  food  supply,  which  is  safe, 
adequate,  nutritious,  available  and  af¬ 
fordable,”  she  explained. 

"Nothing  in  human  life  is  totally  free 
of  risk  ...  In  the  real  world,  there  is 
no  such  thing  as  absolute  safety.  There  is 
some  risk  in  each  thing  we  do,”  she 
added. 

(Continued  on  page  43) 
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Newspapers  must  change 
to  accommodate  readers 


By  Gerald  B.  Healey 

Metropolitan  newspapers  as  they  now 
are  produced  will  have  largely  disap¬ 
peared  within  the  next  25  years.  Replac¬ 
ing  them  will  be  a  number  of  smaller 
dailies,  each  serving  some  form  of  spe¬ 
cial  interest  audience. 

Those  are  the  opinions  of  Richard  W. 
Carpenter,  general  manager  of  the 
Philadelphia  (Pa.)  Bidletiti  and  he  ex¬ 
pressed  them  and  many  others  to  the 
62nd  annual  meeting  of  members  of  the 
Audit  Bureau  of  Circulations  in  Chicago 
Oct.  21. 

Theme  of  the  meeting  was  what 
changes  will  be  wrought  in  print  media 
by  the  year  2000  and  Carpenter  ad¬ 
dressed  himself  to  this  approach  in  his 
well-received  speech. 

Appealing  to  particular  requirements 
of  particular  readers  is  already  well 
underway,  although  the  degree  is  limit¬ 
ed.  Zoned  editions  focusing  on  local 
news  and  advertising;  special  pages  and 
sections  are  examples. 

The  new.  smaller,  specialized  prod¬ 
ucts  may  be  the  descendants  of  present 
newspapers  owned  and  operated  by  pres¬ 
ent  publishers,  or  they  may  be  totally 
new  products  created  by  relative  new¬ 
comers  in  the  business  who  have  a  spe¬ 
cial  feel  for  or  knowledge  about  the  par¬ 
ticular  audience  their  publication  is  de¬ 
signed  to  reach.  Carpenter  said. 

Newcomers  are  examples 

Such  newcomers  to  the  newspaper 
business  as  the  Villaf’e  Voice  or  Roiiinfi 
Stone  are  examples  of  the  trend  in  this 
direction. 

Carpenter's  paper  is  another  example 
of  this  thinking.  Every  day  there  are  3 
different  versions  of  the  Evening  and 
Sunday  Bulletin  in  Pennsylvania,  and  an 
almost  totally  different  newspaper  for 
New  Jersey  residents.  The  Pennsylvania 
editions  include  a  daily,  written  and 
edited  for  the  residents  of  the  city  of 
Philadelphia;  one  for  those  in  2  north  and 
northeast  counties;  and  one  for  readers 
in  2  other  counties.  All  carry  a  volume  of 
local  news  and  advertising  related  only 
to  their  particular  part  of  the  total  mar¬ 
ket. 

The  front  page  and  no  less  than  2  or  3 
inside  pages  are  different  and  distinctive 
to  the  area  they  circulate  in. 

The  Jersey  Bulletin  is  almost  a  com¬ 
pletely  different  product.  It  is  made  up 
independently  from  the  Pennsylvania 
Bulletin.  Even  the  masthead  is  different. 
Part-run  advertising  is  integrated  with 
full-run  in  all  parts  of  the  product  includ¬ 
ing  classified.  .Staffs  in  news,  advertising 
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and  circulation  are  separate  and  most  are 
physically  located  in  New  Jersey. 

In  addition,  the  final  edition  each  day 
is  a  specialized  product  designed  to  ap¬ 
peal  to  the  business  person  or  financially 
oriented  reader,  and  the  sports  en¬ 
thusiast.  This  edition  is  not  zoned,  the 
zoned  news  being  dropped  and  financial, 
business  and  sports  news  expanded. 
Complete  closing  stock  tables  are  car¬ 
ried.  and  the  business  and  financial  news 
is  moved  up  to  the  front  of  the  second 
section  which  in  earlier  editions  is  oc¬ 
cupied  by  local  news. 

“There  is  no  reason  why  the  business 
of  providing  specific  in-depth  informa¬ 
tion  on  particular  subjects  should  be  the 
exclusive  province  of  individual  entre¬ 
preneurs  or  of  magazine  publishers.” 
Carpenter  noted.  “In  the  years  ahead 
this  will  become  a  new  business  and  a 
source  of  new  revenue  for  daily  news¬ 
papers." 

Tie  news,  ads  together 

Carpenter's  belief  is  that  ultimately 
advertising  will  be  sold  in  pre¬ 
determined  modular  sizes  and  shapes, 
and  that  there  will  be  a  more  determined 
effort  made  to  tie  together  news  content 
and  advertising  that  appeals  to  the  same 
reader. 

He  predicted  that  as  the  price  of  news¬ 
print  increases,  and  ease  of  readership 
and  handling  becomes  increasingly  im¬ 
portant.  page  size  will  shrink.  By  the 
year  2000.  he  thought,  a  large  number,  if 
not  most,  of  the  daily  newspapers  will  be 
published  in  tabloid  size. 

This  will  have  a  marked  effect  on 
newspaper  design  and  the  way  editions 
are  laid  out.  possibly  with  no  front  page 
in  the  present  sense,  but  a  cover  planned 
to  attract  attention,  tell  what's  inside, 
and.  hopefully,  lead  the  reader  inside. 
The  inside  content  will  be  highly  sec- 
tionalized  in  basic  magazine  type  format. 

Carpenter  also  believes  that  newspa¬ 
pers  may  become  the  most  complete  and 
reliable  source  of  information  about  their 
own  markets,  and  the  acquisition,  re¬ 
finement  and  sale  of  such  information 
may  be  another  new  source  of  revenue 
for  newspapers. 

He  suggested  that  within  a  relatively 
short  time  most  newspapers  will  be 
maintaining  on  a  computer  file  the 
names,  addresses,  telephone  numbers 
and  other  basic  data,  of  their  subscribers 
and  non-subscribers.  Many  are  doing 
this  now.  Also,  he  felt  that  reporting  of 
circulation  by  Zip  Code  or  some  other 
standard  measurement  will  shortly  be¬ 
come  a  reality. 

(ABC  currently  is  studying  the  feasibil¬ 
ity  of  reporting  newspaper  circulation 


data  by  Zip  Code  areas,  as  defined  by  the 
U.S.  Postal  Service.) 

Use  paper's  facilities 

In  respect  to  Zip  Coding  and  selective 
market  coverage,  it  may  be  that  “we  will 
be  utilizing  our  own  facilities  for  supple¬ 
mentary  distribution  of  advertising  and 
even  merchandise  rather  than  turn  this 
business  over  to  the  Post  Office  or  some 
other  independent  distributing  organiza¬ 
tion.  Carpenter  observed. 

“It  is  not  beyond  comprehension  to 
think  that  we  may  become  a  supple¬ 
mentary  service  to  the  postal  system, 
and  indeed  this  seems  to  be  indicated  by 
the  experiments  in  distributing 
magazines,  currently  being  carried  out 
by  several  newspapers.” 

In  Carpenter's  opinion  Pay  tv  in  the 
form  of  satellite-transmitted  high  quality 
programs  over  local  cable  systems  will 
grow  in  the  next  few  years,  and  will  re¬ 
sult  in  the  extensive  abandonment  of 
commercial  tv,  not  newspapers.  Refer¬ 
ring  to  mediocrity  in  commercial  tv  pro¬ 
gramming,  Carpenter  said  it  will  get 
worse.  People  are  tiring  of  watching  in¬ 
ferior  programs  interrupted  every  6  min¬ 
utes  by  3  minutes  of  stomach  pain  com¬ 
mercial. 

“As  time  goes  by,  the  national  adver¬ 
tiser  will  find  that  his  audience  on  com¬ 
mercial  tv  is  disappearing,  and  he  will 
turn  back  to  newspapers  if  we  can,  by 
then,  improve  market  segmentation  and 
coverage  and  black  and  white  and  color 
reproduction.” 

Newspaper  satellite  systems  will  in  a 
few  years  be  used  to  transmit  national 
and  regional  advertising  copy,  as  edito¬ 
rial  copy  moves  now  to  some  papers. 

In  prominent  cities  where  advertising 
copy  originates,  there  will  be  offices  to 
which  an  advertiser  brings  his  ad  origi¬ 
nals  along  with  the  list  of  newspapers  in 
which  the  ad  is  to  appear.  The  ads  will  be 
electronically  sent  up  to  the  satellite  and 
down  to  the  appropriate  newspapers. 

The  newspapers  on  the  ad  schedule 
will  receive  the  ad  ready  for  insertion  in  a 
matter  of  5  minutes  or  less.  Ads  probably 
will  be  broadcast  2  or  3  times  a  day  at  a 
specific  pre-announced  schedule.  The 
result  will  be  dramatic  reduction  in  cost 
for  the  national  advertiser.  More  impor¬ 
tant,  it  will  offer  him  the  same  deadlines 
as  the  local  advertising  customers  enjoy. 

Zip  Codes  in  ABC  data 

Jerry  Byrne  of  Sears.  Roebuck  and 
Company  discussed  breaking  down  cir¬ 
culation  data  to  Zip  Codes  in  order  to 
determine  how  Sears  and  other  large  re¬ 
tailers  can  reach  their  expanded  markets. 

Zip  coding  will  provide  flexibility  in 
defining  market  areas  by  where  the  cus¬ 
tomer  comes  from.  Thus,  the  cost  of 
coverage  can  be  weighed  against  each  of 

(Continued  on  pa^e  9) 
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Postal  Service  plan 
threatens  preprints 


Retail  Mail,  a  project  of  the  U.S. 
Postal  Service,  threatens  to  take  away 
advertising  insert  business  from  news¬ 
papers. 

“Pay  close  attention  to  this  and  fight  it 
with  all  of  your  might,”  William  E.  Bra- 
nen,  president  of  National  Newspaper 
Association,  urged  in  a  talk  at  the  annual 
meeting  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  (Oc¬ 
tober  18)  in  Houston. 

The  publisher  of  the  Burlinfiton  (Wis.) 
Standard  Press,  wound  up  his  discussion 
of  competition  from  shoppers  with  the 
report  that  "the  Postal  Service  is  doing 
some  thinking  about  getting  into  the 
shopper  business,  too.” 

Branen  said  John  Wargo  of  the  Postal 
Service  is  behind  the  plan  to  offer  a 
lower  rate  and  a  non-addressed  kind  of 
mailing  for  circulars.  “It  doesn't  take 
much  imagination,"  he  remarked,  “to 
figure  that  one  out.  Within  a  short  time. 


Zip  codes 
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the  markets,  Byrne  said. 

Sears,  he  said,  has  been  working  with 
Zip  Code  analyses  for  a  few  years  and 
the  addition  of  Zip  Code  entry  to  the 
ABC  Date  Bank  could  provide  single  or 
selective  groups  of  readers  and  point  up 
the  quality  and  levels  of  living  for  each 
Zip  Code. 

Further,  Zip  Coding  will  provide  help 
to  advertisers  in  planning  campaigns 
and,  Byrne  said,  “we  need  your  help  in 
planning  where  to  spend  our  advertising 
dollars  in  1977."  He  added  that  news¬ 
papers  again  will  receive  a  major  share  of 
Sears'  ad  dollars  next  year. 

David  Thomas,  manager  of  adminis¬ 
tration,  the  Courier-Journal  &  Louisville 
(Ky.)  Times,  said  “doorknobbers"  were 
driven  out  of  Louisville  when  the  dailies 
provided  non-duplicated  coverage  of 
households  by  use  of  the  Zip  Code  sys¬ 
tem. 

The  Louisville  papers  now  can  provide 
pre-prints  any  day  of  the  week,  undupli¬ 
cated,  even  as  low  as  25,000  distribution. 
Zip  coding  helps  provide  total  household 
coverage  and  penetration  information 
and  a  new  look  at  distribution  costs. 

Preston  Balmer,  Ref>ina  (Sask.) 
Leader-Post  and  Saskatoon  (Sask.) 
Star-Phoenix:  Robert  1.  McCracken, 
Norristown  (Pa.)  Times  Herald;  David 
Kruidenier,  Des  Moines  (Iowa)  Reftister 
&  Tribune,  and  Fred  W.  Smith,  Donrey 
Media  Group,  were  re-elected  to  the 
ABC  Newspaper  Division  board. 

EDITOR  &  PUBLISHER  for  October  30.  1976 


we  would  see  many  of  our  larger  retail 
advertisers  going  to  this  form  of  delivery 
of  their  advertising  messages  because 
they  would  be  given  special  privilege.” 

To  gain  an  edge  over  free  distribution 
papers,  Branen  advocated  that  dailies 
and  weeklies  in  a  region  develop  com¬ 
mon  sections.  The  Peach  section  which 
runs  in  several  papers  has  been  ex¬ 
tremely  successful  for  his  newspaper, 
Branen  said.  The  sections,  which  are 
growing  throughout  the  Midwest,  are 
also  known  as  “Classy  Canaries.” 

Branen  said  the  common  section  is  the 
cheapest  way  of  getting  numbers  into 
circulation  without  going  to  expensive 
costs.  He  mentioned  one  such  section  in 
eight  weeklies  with  32,000-36,000  circu¬ 
lation  that  has  from  64  to  96  pages  per 
week. 

Merchants  like  advertising  media  that 
are  filled  with  bargains  for  the  housewife 
and  don't  print  an  ill  word  about  anyone, 
Branen  said.  In  contrast,  he  noted,  a  paid 
circulation  paper  will  have  an  editorial 
critical  of  school  action  action,  numer¬ 
ous  court  cases,  a  story  about  a  con¬ 
sumer  organization  that  claims  many 
local  merchants  are  gouging  the  public, 
and  an  editorial  praising  a  Democratic 
congressman. 

“If  people  don't  get  our  ads  in  a  paid 
circulation  newspaper,  “he  added,  “then 
we'll  get  it  to  them  in  our  free  shopper.” 

With  common  sections,  he  said,  “you 
need  a  printing  plant,  someone  to  direct 
page  layout  and  to  bill,  cooperation  on 
deadlines,  and  understanding  in  case  of 
error.” 

Full  coverage  for  preprints 

Total  Market  Coverage  (TMC)  was 
recommended  by  Joseph  H.  Bright, 
Bucks  County  Courier  Times,  Levittown, 
N.J.,  to  attract  more  preprint  business  to 
the  daily  newspaper.  He  has  developed  a 
computer  file  which  permits  an  adver¬ 
tiser  to  select  part  or  all  of  the  marketing 
area,  provided  the  volume  is  at  least 
10,000. 

The  handling  and  processing  rates  are 
comparable  to  the  direct  mail  costs  in  the 
area.  Bright  said.  The  insert  appearing  in 
the  newspaper  is  charged  at  regular  rates 
and  then  discounted  according  to  the  size 
of  the  preprint.  The  newspaper  handles 
the  stuffing  and  mailing  which  is  done 
two  days  in  advance  so  that  the  preprints 
will  reach  non-subscribers  on  the  day  the 
insert  is  in  the  newspaper. 

Bright  said  the  inserts  should  be  given 
to  the  post  office  in  zip  code  sequence 
and  postal  route  number  sequence  to 
avoid  delays  in  delivery. 

The  TMC  system.  Bright  said,  should 


help  the  ad  department  to  sell  more 
space  because  it  provides  a  preprint  ad¬ 
vertiser  with  the  capability  of  obtaining 
100%  unduplicated  coverage  of  an  area 
that  he  selects. 

Bright  said  this  not  only  gives  a  com¬ 
petitive  edge  over  mail  but  also  over  the 
neighboring  newspaper  in  the  marketing 
area.  “A  typical  example,”  he  said, 
“would  be  our  Levittown  market  which 
we  cover  90%.  However,  our  coverage  is 
less  in  fringe  areas  where  we  compete 
with  the  Philadelphia  newspapers.  By  of¬ 
fering  the  advertiser  full  coverage  of  a 
specific  area  you  eliminate  his  need  to 
use  mail  or  another  newspaper.  As  we  all 
know,  at  today's  rates,  the  advertiser 
cannot  afford  to  pay  for  duplication  of 
coverage.  And  if  he  does,  you  can  be 
sure  you  are  getting  less  of  his  ad  budget 
than  you  otherwise  might  get.” 

• 

ICMA  concerned 
about  recognition 
in  research  plan 

Pledging  the  cooperation  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion  with  proposed  ANPA  research  into 
the  problems  of  declining  newspaper 
coverage  of  households,  the  ICMA 
board  on  Oct.  20,  however,  voiced  some 
concern. 

That  concern  was  over  “the  apparent 
failure  to  consult  with  ICMA  in  the  de¬ 
velopment  of  the  various  preliminary 
proposals.” 

The  ICMA  board  met  in  Chicago  dur¬ 
ing  the  sessions  of  the  Audit  Bureau  of 
Circulations  and  produced  a  statement 
that  read: 

“The  complexity  and  diversity  of  cir¬ 
culation  operations  in  our  various  com¬ 
munities  have  proven  to  be  a  major  prob¬ 
lem  in  meaningful  research  in  the  past 
and  in  forming  areawide  solutions. 

“We  believe  that  the  ICMA  is  in  the 
best  position  to  provide  the  detailed  in¬ 
formation  on  systems  and  techniques 
which  will  be  required  for  effective  re¬ 
search. 

“We  recommend  strongly  that  compe¬ 
tent  circulation  executives  serve  on  all 
committees  and  that  ICMA  be  consulted 
at  all  stages  of  the  project.” 

Working  together  with  the  ANPA,  the 
various  newspaper  associations  can  pro¬ 
vide  a  valuable  input  into  the  formulation 
of  possible  solutions  to  newspaper 
coverage  problems,  the  statement  con¬ 
cluded. 

The  board  felt  that  circulation  difficul¬ 
ties  today  involve  far  more  than  circula¬ 
tion  departments  and  solutions  to  circu¬ 
lation  problems  must  include  all  divi¬ 
sions  of  the  newspaper,  including  edito¬ 
rial,  promotion,  production,  advertising, 
and  circulation. 
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Newhouse’s  $47-a-share  bid 
accepted  by  Booth  directors 

A  S47-a-share  offer  by  The  Herald  Co.  Revenues  advanced  26%  over  the  fig- 


of  Syracuse.  N.Y..  owned  by  S.  I.  New- 
house.  was  accepted  by  the  directors  of 
Booth  Newspapers  Inc.  (October  27)  at  a 
special  directors  meeting. 

Booth  president  James  Sauter.  who 
has  led  the  opposition  to  a  takeover  by 
Newhouse.  said  the  bid  by  The  Herald 
Co.  “demonstrated  his  (S.  I.  Newhouse) 
confidence  in  Booth  and  its  management. 
It  is  clearly  in  the  interest  of  Booth  and 
stockholders  to  accept  this  offer.  We 
look  forward  to  joining  the  Newhouse 
organization." 

At  another  point  Sauter  said  “person¬ 
al  contact  with  Mr.  Newhouse.  experi¬ 
ence  with  his  associates  and  a  study  of 
his  operating  policies  have  led  to  a  high 
regard  for  him  and  his  organization.” 

Newhouse  promised  to  retain  the 
management  of  Booth  Newspapers  and 
said  he  had  informed  the  Department  of 
Justice  that  “we  will  take  no  action  to 
combine  or  intermingle  Booth  or  its 
assets  .  .  .  with  any  of  the  other  New¬ 
house  companies  or  their  assets." 

One  of  Booth's  properties  is  the  Com 
Corp  group  of  suburban  Cleveland 
weekly  newspapers  which  compete  with 
the  Cleveland  Plain  Dealer. 

Booth  also  owns  eight  daily  news¬ 
papers  in  Michigan  and  Parade  maga¬ 
zine.  The  dailies  have  a  circulation  of 
more  than  500.060. 

Newhouse  is  a  privately-owned  com¬ 
pany. 

In  a  separate  announcement.  Times- 
Mirror  Co.,  in  Los  Angeles,  said  it  was 
dropping  its  S40-a-share  offer  for  Booth 
stock,  which  it  tendered  on  October  22. 
and  that  any  Booth  shares  that  had  been 
tendered  would  be  returned. 

At  S47-a-share.  Newhouse  will  have 
to  pay  about  $260  million  if  he  purchases 
all  the  Booth  stock  he  does  not  currently 
own.  Newhouse  acquired  25.5%  of 
Booth's  stock  in  February  in  two  trans¬ 
actions  at  a  price  averaging  about  $25 
a  share,  and  put  the  shares  in  a  voting 
trust. 

The  bidding  war  between  Newhouse 
and  Times-Mirror  sent  the  selling  price 
of  Booth  shares  upward  in  the  over-the- 
counter  market.  On  October  12.  before 
either  offer  was  made.  Booth  shares 
were  selling  for  about  $26.25  a  share. 
On  October  27.  Booth  stock  was  quoted 
at  $45.50  bid. 

Booth,  which  has  7.4  million  shares 
outstanding,  reported  that  profits  for  the 
third  quarter  were  down  slightly  from 
the  profits  of  the  comparable  period. 
Earnings  per  share  amounted  to  490 
for  both  this  period  ended  .September 
30  and  the  comparable  period  of  1975. 
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ures  from  the  year  ago  period.  For  the 
nine  months,  the  company  had  a  19% 
gain  in  net  income.  Revenues  for  the  nine 
months  increased  to  $135,322,000  or 
18%  above  the  year-ago  revenues.  Net 
profits  for  the  nine  months  were  $11,132.- 
000  or  $1.51  a  share,  compared  with 
$9,368,000  or  $1.27  a  share,  adjusted  for 
a  stock  dividend. 

If  Newhouse  buys  all  of  the  outstand¬ 
ing  shares,  the  $47-a-share  price  would 
probably  make  the  acquisition  the  largest 
newspaper  cash  deal  ever  in  terms  of 
price. 

• 

Mistrial  declared 
for  accused  killer 
of  reporter 

“A  mistrial  is  ordered."  said  Superior 
Court  Judge  Frederic  Heineman  October 
21  at  the  trial  of  John  Harvey  Adamson, 
who  is  accused  of  murdering  newsman 
Don  Bolles.  He  said  the  Phoenix  trial 
should  be  rescheduled  no  later  than  De¬ 
cember  20  when  a  new  panel  of  prospec¬ 
tive  jurors  would  be  called. 

The  Arizona  Republic,  where  inves¬ 
tigative  reporter  Bolles  had  worked,  has 
published  an  article  on  the  case  every 
day  since  the  bombing  of  Bolles'  car  and 
has  offered  a  $25,000  reward  for  informa¬ 
tion  leading  to  Bolles'  killers. 

Attorneys  for  Adamson,  a  32-year-old 
dog  breeder,  had  argued  for  two  days  for 
the  mistrial  because  of  statements  by 
prosecutor  Donald  Harris  this  week  that 
he  was  close  to  filing  murder  charges 
against  half  a  dozen  other  persons  in  the 
slaying.  Heineman  reprimanded  Harris 
and  told  him  to  stop  talking  about  the 
case  until  a  jury  was  selected. 

The  motion  for  a  mistrial  was  made  by 
defense  attorney  William  Feldhacker, 
with  agreement  of  prosecutor  William 
Schafer. 

Heineman  made  the  mistrial  an¬ 
nouncement  at  an  emergency  meeting, 
saying  pretrial  publicity  made  it  impossi¬ 
ble  to  select  a  fair  jury  now  and  the  pros¬ 
pective  jurors  were  dismissed.  The  judge 
refused  a  motion  to  transfer  the  trial  to 
another  county. 

Wearing  dark  glasses  and  a  sport  shirt. 
Adamson  sat  impassively  at  the  counsel 
table  at  the  trial.  He  is  the  sole  defendant 
indicted  so  far  in  the  Bolles  killing. 

Bolles.  who  was  47.  died  on  June  13 
after  battling  1 1  days  for  life;  both  his 
arms  and  legs  had  been  amputated.  A 
specialist  in  exposing  land  frauds.  Bolles 
was  maimed  when  dynamite  tore  through 
the  floor  of  his  car  on  June  2. 


AWARDED — Jack  R.  Howard, 
former  president  of  The  E.  W.  Scripps 
Co.,  and  general  editorial  manager  of 
Scripps-Howard  Newspapers,  re¬ 
ceived  the  Americas  Foundation 
Award  honoring  his  lifelong  contribu¬ 
tion  to  Inter-American  understanding 
on  October  1 2  at  the  Inter-American 
Press  Association's  annual  meeting. 
With  him  is  his  wife  Eleanor  Howard. 


Top  high  school 
journalism  teacher 

William  Steinecke.  Jr.,  of  Greenfield, 
Mass.,  was  named  as  the  1976  National 
High  School  Journalism  Teacher  of  the 
Year  by  the  Newspaper  Fund. 

Steinecke.  who  teaches  journalism  at 
Frontier  Regional  High  School  in  .South 
Deerfield.  Mass.,  was  given  the  award  at 
a  special  school  assembly  in  his  honor. 
Thomas  E.  Engleman.  executive  director 
of  the  Fund,  presented  a  $1 .000  check  to 
the  school  for  a  Journalism  Learning 
Center  to  be  established  in  Steinecke's 
honor. 

The  Journalistic  Studies  Program  at 
the  University  of  Massachusetts, 
Amherst,  nominated  Steinecke  for  the 
national  competition,  calling  him  “a  mis¬ 
sionary  for  high  school  journalism  in 
New  England,  an  area  that  is  a  jour¬ 
nalism  education  desert." 

A  supporting  nomination  was  made  by 
the  Greenfield  Recorder.  Alvin  F.  Dick¬ 
ie.  editor  of  the  Recorder,  said 
Steinecke's  students  “leave  his  courses 
knowing  exactly  what  it  is  to  work  in  a 
city  room,  what  it  is  to  experience  the 
perfection  demanded  by  a  tough  city 
editor,  and  they  learn  what  it  is  to  put 
accuracy  and  fairness  above  all  else." 


Speers  elected 

George  Speers,  general  manager.  New 
England  Press  Association,  was  elected 
president  of  the  Newspaper  Association 
Managers  Inc.  at  the  group's  annual 
convention  recently. 
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Press  contempt  citations 
hit  in  Senate  report 


Contempt  citations  against  reporters 
who  refuse  to  reveal  their  sources  in 
coverage  of  trials  are  “ill-advised  and 
inappropriate,”  a  staff  report  by  the 
Senate  Constitutional  Rights  Sub¬ 
committee  said  last  week. 

“No  member  of  the  press  should  be 
held  in  contempt  for  refusing  to  disclose 
the  identity  of  persons  who  have  trans¬ 
mitted  information  prohibited  under  a  re¬ 
strictive  order  or  for  refusing  to  disclose 
the  content  of  such  information,"  the  re¬ 
port  said. 

“To  hold  reporters  responsible  in  such 
matters  would  be  to  undermine  severely 
their  right  to  gather  and  report  the 
news,”  it  said. 

The  report,  based  on  a  two-year  study, 
was  the  work  of  the  subcommittee  staff 
and  had  the  endorsement  of  Sen  John  V. 
Tunney,  (D-Calif.),  the  chairman. 


By  Gerald  B.  Healey 

Reporters  have  done  a  “horribly  bad 
job  of  covering"  the  Presidential  election 
campaign  and  part  of  it  is  due  to  editors 
insisting  on  newsmen  coming  up  with 
something  new  every  day. 

Those  opinions  were  tossed  out  to  an 
Inland  Daily  Press  Association  audience 
this  week  during  a  panel  session  of  an 
editor  and  political  writers  with  Mary 
Louise  Smith,  Republican  National 
Committee  Chairperson. 

The  “bad  Job"  remark  was  made  by 
James  Flansburg,  chief  political  writer  of 
the  Des  Moines  (la.)  Ref^ister  and 
Tribune  after  Smith  had  said  she  believed 
the  media  is  trying  to  cover  the  campaign 
well  and  she  didn't  believe  the  media  is 
prejudiced  or  “out  to  get  someone.” 

“By  and  large,  the  press  is  attempting 
to  cover  the  campaign  in  a  very  respon¬ 
sible  way,"  Smith  said,  “And  if  there  are 
any  aspects  of  the  campaign  not  satisfac¬ 
tory  to  some  people  such  dissatisfactions 
cannot  be  laid  at  the  doorstep  of  the 
press." 

Flansburg  remarked  that  he  thought 
coverage  has  been  “very  unsatisfac¬ 
tory"  and  that  editors  have  not  assigned 
people  that  know  enough  about  politics. 

Jack  Flach,  political  editor  of  the  St. 
Louis  (Mo.)  Globe-Democrat,  tacitly 
agreeing  with  Flansburg's  remarks,  said, 
“Once  you  (reporters)  stop  being  dis¬ 
satisfied  with  the  work  being  done,  that 
is  when  the  job  suffers." 


The  report  proposed  legislative  guide¬ 
lines  to  safeguard  First  Amendment 
rights  of  trial  participants  and  to  preserve 
a  fair  trial  of  defendants. 

“It  is  our  view  that  prior  restraints  on 
the  press  are  never  justified  in  the  fair 
trial  context,”  the  report  said.  “Nor  is 
subsequent  punishment  of  the  press 
where  no  restrictive  orders  have  been 
published. 

“In  some  circumstances,  restrictive 
orders  on  trial  participants  may  be  jus¬ 
tified,  but  only  if  they  conform  to  rigor¬ 
ous,  legislatively  enacted  guidelines.” 

The  report  added  that  if  a  restrictive 
order  on  trial  participants  is  not  complied 
with  “it  is  the  trial  participant  and  not 
the  reporter  who  is  at  fault.  The  appear¬ 
ance  of  restricted  information  in  a  publi¬ 
cation  is  merely  the  consequence  of  the 
violation." 


Remer  Tyson,  political  writer  of  the 
Detroit  (Mich.)  Fre^  Press,  said  the 
press  has  its  frailties  and  they  are  begin¬ 
ning  to  show  up  as  the  gruelling  cam¬ 
paign  trail  nears  its  close. 

“All  you  can  do  is  press  on  and  keep 
trying  to  figure  out  what  is  the  character 
of  Jimmy  Carter  and  what  kind  of  a 
leader  President  Ford  is. 

Panel  moderator  Clayton  Kirkpatrick, 
editor  of  the  Chicago  Tribune,  asked 
Smith  if  Ford's  campaign  staff  had  led 
Ford  into  some  of  his  errors.  Her  answer 
was  that  there  are  differences  of  opinion 
whether  the  staff  did  make  mistakes, 
“But  it’s  easy  to  second  guess  how  to 
run  an  election  campaign.”  She  thought 
the  campaign  has  “Come  together  since 
the  Republican  National  Convention,  as 
to  who  will  win." 

Smith  proposed  a  poll  of  the  newsmen 
on  the  panel  and  Flansburg  thought  Car¬ 
ter  will  be  elected  and  that  the  Demo¬ 
crats  will  hold  control  of  both  houses  in 
Washington. 

Tyson  said  he  didn't  know.  Flach  said 
the  race  is  so  close  that  any  verbal 
stumbling  between  now  and  election  day 
could  swing  the  election  to  either  candi¬ 
date. 

Kirkpatrick  said  that  if  he  were  a  bet¬ 
ting  man,  which  he  is  not,  he  would  pick 
Ford,  although  “The  second  debate 
shook  me  up  and  1  wish  he  had  come  up 
faster  in  straightening  out  his  remarks 
about  Poland  and  other  countries  not 
being  under  Soviet  domination." 


Original  source 
spares  reporter 
from  jail  term 

Ron  Sympson,  a  Miami  Herald  report¬ 
er,  didn’t  go  to  jail  for  contempt  of  court 
last  week  because  the  newspaper’s 
lawyers  proved  a  point:  That  a  good 
prosecutor  can  obtain  evidence  without 
leaning  on  the  investigative  skill  of  a 
newsman. 

A  manuscript  sought  by  the  Grand 
Jury  at  Perry,  Fla.  in  a  murder  case  was 
produced  by  the  Herald  after  Circuit 
Judge  Arvel  Drury  sentenced  Sympson 
to  60  days  for  refusing  to  give  up  his  copy 
of  the  document. 

Sympson  said  the  Herald  attorneys 
had  negotiated  for  a  week  with  John 
Hartman,  a  free-lance  writer  in  Virginia, 
to  release  his  manuscript,  “The  “Yavitz 
Dilemma,”  which  was  based  on  a  “con¬ 
fession"  by  John  Paul  Knowles  that  he 
had  killed  14  persons.  The  Herald  report¬ 
er  said  he  had  gotten  information  for  his 
story  “by  spinning  the  dial  of  a  tele¬ 
phone,  not  with  grand  jury  subpoenas.” 

State’s  Attorney  F.  Arthur  Lawrence 
Jr.  did  not  contact  Hartman  before  he 
called  Sympson  to  the  grand  jury. 
Hartman  helped  Knowles’  attorney, 
Sheldon  Yavitz,  to  record  his  relations 
with  the  accused.  The  Grand  Jury  was 
looking  into  an  allegation  that  Yavitz  had 
obstructed  justice  by  not  revealing  his 
client’s  story  before  he  committed  other 
crimes. 

According  to  Sympson,  Hartman 
agreed  to  provide  an  authenticated  copy 
of  his  manuscript  only  if  the  judge  or¬ 
dered  the  reporter  to  jail.  The  Herald  had 
a  copy  since  July  but  declined  to  give  it 
to  the  prosecutor.  Sympson  said  there 
were  eight  other  possible  sources,  in¬ 
cluding  four  book  publishers,  that  could 
have  been  subpoenaed. 

Stan  Roberts,  managing  editor  of  the 
Orlando  Sentinel-Star  and  president  of 
the  Florida  Society  of  Newspaper 
Editors,  chartered  a  plane  and  went  to 
Perry  for  the  hearing  in  the  contempt 
case.  Ed  Johnson,  managing  editor  of  the 
Gainesville  Sun  and  past  president  of  the 
editors’  society,  also  attended  and  was 
ready  to  testify  in  Sympson’ s  behalf. 

Upon  release  from  the  contempt  cita¬ 
tion,  Sympson  collected  $119.20  for 
twice  responding  to  subpoenas  and  trav¬ 
eling  1 ,820  miles  between  Miami  and  Per¬ 
ry.  He  said  he  would  donate  the  sum  to 
the  legal  defense  fund  of  the  editors’  so¬ 
ciety. 

• 

“In  my  opinion,  the  newspapers  are 
equal  to  the  courts — and  sometimes 
ahead  of  the  courts  in  our  system — in 
protecting  the  people’s  fundamental 
rights." 

— Robert  F.  Kennedy 


Political  writer  raps 
coverage  of  campaign 
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(Continued  from  page  5} 


While  this  year's  uncommitted/ 
independent  newspapers  shows  a  new 
high  of  26%  of  respondents,  the  168 
dailies  which  so  indicated  still  represent 
less  than  those  who  backed  neither  can¬ 
didate  in  previous  years:  169  in  1972;  250 
in  1968;  237  in  1964;  and  328  in  l%0. 

In  E&P's  first  poll,  656  dailies 
(52.02%)  backed  Hoover  over  Roosevelt 
(511  papers,  40.52%  in  1932.  94  papers  or 
7.45%  were  “neutral”  in  that  first  indica¬ 
tion  of  newspaper  support  for  candi¬ 
dates. 

Georgia  split 

In  Governor  Carter's  home  state,  a 
surprising  12  newspapers  indicated 
editorial  support  of  President  Ford,  with 
combined  circulations  of  263,511.  Eight 
dailies  endorsed  their  native  son  Carter, 
with  combined  circulations  of  559,424, 
including  the  influential  Atlanta  Journal 
&  Constitution. 

In  Michigan,  the  President's  home 
state.  Ford  showed  a  giant  lead  in  sup¬ 
port  over  Carter,  with  13  dailies 
(839,019)  for  the  President,  and  the  De¬ 
troit  Free  Press  the  only  Michigan  daily 
backing  Carter.  Ford's  Michigan  news¬ 
papers  included  the  Detroit  News. 

No  newspapers  in  Hawaii  or  Alaska 
responded  to  the  survey,  with  all  other 
states  represented. 

All  circulation  figures  used  in  the  tabu¬ 
lations  of  the  Presidential  Poll  in  this 
issue  are  ABC  figures  for  September, 
1975,  from  the  1976  Editor  &  Publisher 
International  Year  Book. 


Daily  newspapers 
endorsing  Ford 

Alabama 

Birmingham  News 
Birmingham  Post-He'’ald 
Jasper  Mountain  Eagle 
Mobile  Press 
Mobile  Register 
Troy  Messenger 
Tuscaloosa-Northport  News 

Arizona 
Mesa  Tribune 
Nogales  Herald 
Phoenix  Gazette 
Phoenix  Republic 

Arkansas 

Hope  Star 
Mena  Star 
Searcy  Citizen 
Springdale  News 

California 
Berkely  Gazette 
Burbank  Review 
Camarillo  News 


Corona  Independent 
Fairfield-Suisun  Republic 
Fullerton  News-Tribune 
Grass  Valley  Union 
Indio  News 

Lancaster-Palmdale  Antelope 

Valley  Ledger- Gazette 

Lodi  News-Sentinel 

Los  Angeles  Herald-Examiner 

Napa  Register 

Oakland  Tribune 

Palm  Springs  Desert  Sun 

Redlands  Facts 

Richmond  Independent 

Roseville  Press-Tribune 

Salinas  Californian 

San  Diego  Union 

San  Diego  Tribune 

San  Francisco  Chronicle 

San  Pedro  News-Pilot 

San  Rafael  Independent-Journal 

Santa  Cruz  Sentinel 

Santa  Monica  Outlook 

Santa  Rosa  Press  Democrat 

Taft  Midway  Driller 

Victorville  Press 

Visalia  Times-Delta 

Whittier  News 

Yreka  Siskiyou  News 

Colorado 

Colorado  Springs  Gazette-Telegraph 

Craig  Northwest  Colorado  Press 

Denver  Rocky  Mountain  News 

Durango  Herald 

Fort  Morgan  Times 

Longmont  Times-Call 

Pueblo  Chieftain 

Pueblo  Star-Journal 

Rocky  Ford  Gazette 

Salida  Mountain  Mail 

Connecticut 
Hartford  Courant 
Milford  Citizen 
New  Haven  Register 
Waterbury  Republican 
Waterbury  American 

Delaware 

District  of  Columbia 
Florida 

Bradenton  Herald 
Deland  Sun-News 
Fort  Lauderdale  News 
Hollywood  Sun-Tatler 
Miami  Herald 
Naples  News 
Ocala  Star-Banner 
Orlando  Sentinel-Star 
Stuart  News 
Tallahassee  Democrat 
Tampa  Tribune 
Tampa  Times 
Winter  Haven  News-Chief 

Georgia 
Albany  Herald 
Athens  Banner  Herald 
Athens  News 
Augusta  Chronicle 
Augusta  Herald 
Brunswick  News 
Dublin  Courier-Herald  Dispatch 
&  Press 

Marietta  Journal 
Rome  News-Tribune 
Savannah  News 
Savannah  Press 
Statesboro  Herald 


Idaho 

Moscow  Idahonian 
Illinois 

Belvidere  Republican 
Bloomington-Norman  Pantagraph 
Canton  Ledger 

Champaign-Urbana  News-Gazette 
Chicago  Tribune 
DuQuoin-Pinckneyville  Call 
Effingham  News 
Galesburg  Register-Mail 
Hoopeston  Chronicle-Herald 
Kankakee  Journal 
Lincoln  Courier 
Ottawa  Times 
Paris  Beacon-News 
Pontiac  Leader 

Indiana 

Auburn  Star 

Bedford  Times-Mail 

Bloomington  Herald-Telephone 

Clinton  Clintonian 

Columbus  Republic 

Elkhart  Truth 

Evansville  Courier 

Evansville  Press 

Fort  Wayne  News-Sentinel 

Indianapolis  Star 

Indianapolis  News 

Kendallville  News-Sun 

Kokomo  Tribune 

Lafayette  Journal-Courier 

LaPorte  Herald-Argus 

Lebanon  Reporter 

Logansport  Pharos-Tribune  &  Press 

Madison  Courier 

Marion  Chronicle-Tribune 

Michigan  City  News-Dispatch 

New  Albany  Tribune 

Noblesville  Ledger 

Peru  Tribune 

Plymouth  Pilot-News 

Princeton  Clarion 

Valparaiso  Vidette-Messenger 

Winchester  News-Gazette 

Iowa 

Ames  Tribune 
Atlantic  News-Telegraph 
Cedar  Rapids-Marion  Gazette 
Centerville  lowegian  &  Citizen 
Fairfield  Ledger 
Keokuk  Gate  City 
Marshalltown  Times-Republican 
Perry  Chief 

Kansas 

Abilene  Reflector-Chronicle 
Council  Grove  Republican 
Dodge  City  Globe 
El  Dorado  Times 
Emporia  Gazette 
Fort  Scott  Tribune 
Great  Bend  Tribune 
Independence  Reporter 
lola  Register 
Leavenworth  Times 
Manhattan  Mercury 
Newton  Kansan 
Norton  Telegram 
Ottawa  Herald 
Parsons  Sun 
Russell  News 
Topeka  Capital 
Topeka  State  Journal 
Winfield  Courier 

(Continued  on  page  13) 
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Newspapers  endorsing  Ford 

continued 

Kentucky 

Bowling  Green  Park  City  News 
Covington  Kentucky  Post 
Fulton  Leader 

Hopkinsville  Kentucky  New  Era 
Mayfield  Messenger 
Maysville  Ledger-Independent 
Murray  Ledger  &  Times 

Louisiana 

Baton  Rouge  Advocate 
Baton  Rouge  State  Times 
Monroe  World 
Monroe  News-Star 
Shreveport  Journal 
Shreveport  Times 

Maine 

Bangor  News 
Portland  Press  Herald 
Portland  Express 

Maryland 

Baltimore  News  American 
Baltimore  Sun 
Frederick  Post 
Frederick  News 
Hagerstown  Herald 

Massachusetts 

Attleboro  Sun  Chronicle 

Boston  Herald-American 

Framingham  South  Middlesex  News 

Holyoke  Transcript-Telegram 

Lawrence  Eagle-Tribune 

Lynn  Item 

Malden  News 

Medford  Mercury 

Melrose  News 

Springfield  Union 

Michigan 
Albion  Recorder 
Benton  Harbor-St.  Joseph 
Herald-Palladium 
Cadillac  News 
Coldwater  Reporter 
Detroit  News 
Grand  Haven  Tribune 
Greenville  News-Banner 
Hillsdale  News 
Houghton  Mining  Gazette 
Lansing  State  Journal 
Ludington  News 
Monroe  News 
South  Haven  Tribune 
Sturgis  Journal 
Minnesota 
Fairmont  Sentinel 
Faribault  News 
Hibbing  Tribune 
Little  Falls  Transcript 
New  Ulm  Journal 
Owatonna  People's  Press 
Rochester  Post-Bulletin 
Stillwater  Gazette 
Waseca  Journal 
Mississippi 

Biloxi-Gulfport  South  Mississippi  Sun 
Clarksdale  Press-Register 
Meridian  Star 

Pascagoula  Mississippi  Press 

Vicksburg  Post 

West  Point  Times  Leader 


Missouri 

Boonville  News  and  Advertiser 
Fulton  Sun-Gazette 
Hannibal  Courier-Post 
Independence  Examiner 
Jefferson  City  Capital  News 
Jefferson  City  Post-Tribune 
Joplin  Globe 

Kirksville  Express  &  News 
Rolla  News 

St.  Charles  Banner-News 
St.  Louis  Globe-Democrat 

Montana 

Great  Falls  Tribune 
Livingston  Enterprise 
Miles  City  Star 

Nebraska 

Alliance  Times-Herald 
Beatrice  Sun 
Holdrege  Citizen 
McCook  Gazette 
Nebraska  City  News-Press 
Norfolk  News 
North  Platte  Telegraph 
Omaha  World-Herald 
Scottsbiuff  Star-Herald 
York  News-Times 

Nevada 

New  Hampshire 

Manchester  Union-Leader 
Portsmouth  Herald 

New  Jersey 

Bridgeton  News 
Bridgewater  Courier-News 
Dover  Advance 
Passaic-Clifton  Herald-News 
Paterson  Morning  News 
Paterson  Evening  News 

New  Mexico 
Albuquerque  Journal 
Albuquerque  Tribune 
Artesia  Press 
Farmington  Times 
Grants-Milan  Beacon 
Las  Vegas  Optic 
Raton  Range 
Roswell  Record 

New  York 

Amsterdam  Recorder  &  Democrat 

Buffalo  Courier-Express 

Buffalo  News 

Courtland  Standard 

Glen  Falls  Post-Star  &  Times 

Gloversville-Johnstown  Leader-Herald 

Malone  Telegram 

Mamaroneck  Times 

Medina  Journal-Register 

New  Rochelle  Standard-Star 

New  York  News 

Nyack  Rockland  Journal-News 

Olean  Times-Herald 

Ossining  Citizen-Register 

Peekskill  Star 

Portchester  Item 

Rochester  Democrat  &  Chronicle 
Rochester  Times-Union 
Schenectady  Gazette 
Syracuse  Post-Standard 
Syracuse  Herald-Journal 
Tarrytown  News 
White  Plains  Reporter  Dispatch 
Yonkers  Herald-Statesman 

North  Carolina 
Asheboro  Courier-Tribune 


Burlington  Times-News 
Winston-Salem  Journal 

North  Dakota 

Bismark  Tribune 
Devils  Lake  Journal 
Fargo  Forum 
Minot  News 

Valley  City  Times  Record 
Ohio 

Alliance  Review 

Ashtabula  Star-Beacon 

Athens  Messenger 

Cincinnati  Enquirer 

Cincinnati  Post 

Cleveland  Plain  Dealer 

Cleveland  Press 

Columbus  Citizen-Journal 

Columbus  Dispatch 

Dayton  Journal  Herald 

Findlay  Courier 

Greenville  Advocate 

London  Madison  Press 

Massilon  Independent 

Sandusky  Register 

Urbana  Citizen 

Warren  Tribune-Chronicle 

Washington  Court  House  Record-Herald 

Oklahoma 

Ardmore  Ardmoreite 

Muskogee  Phoenix  &  Times  Democrat 

Nowata  Star 

Oklahoma  City  Oklahoman 
Oklahoma  City  Times 
Shawnee  News-Star 
Tulsa  World 
Tulsa  Tribune 
Vinita  Journal 
Woodward  Press 

Oregon 

Ashland  Tidings 
Bend  Bulletin 
Grants  Pass  Courier 
Klamath  Falls  Herald  &  News 
Portland  Oregonian 
Salem  Capital  Journal 

Pennsylvania 
Dubois  Courier-Express 
Harrisburg  Patriot 
Harrisburg  News 
Homestead  Messenger 
Johnstown  Tribune-Democrat 
Lewistown  Sentinel 
Milton  Standard 
New  Castle  News 
Oil  City-Franklin  Derrick 
Philadelphia  Inquirer 
Pittsburgh  Press 
Scranton  Tribune 
Somerset  American 
Sunbury  Item 
Titusville  Herald 
Towanda  Review 
Vandergrift  News-Citizen 

Rhode  Island 

Pawtucket-Central  Falls  Times 
Westerly  Sun 

South  Carolina 
Columbia  State 
Columbia  Record 
Florence  News 
Spartansburg  Herald 
Spartansburg  Journal 

(Continued  on  page  40) 
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Berry’s  World 


‘Yes,  I  watched  all  three  debates,  and  have 
decided  upon  my  choice  —  Elizabeth  Drew!” 


League  of  Women 
Voters  praises 
debates,  reporters 

By  Carla  Marie  Rupp 

Regardless  of  the  criticism  of  the  three 
debates  between  Presidential  candidates 
Jimmy  Carter  and  President  Gerald  Ford 
and  the  one  between  Bob  Dole  and  Wal¬ 
ter  Mondale,  the  League  of  Women  Vot¬ 
ers  thinks  sponsoring  the  debates  “was 
the  right  thing  to  do.” 

Ruth  Clusen,  League  chairman  and 
head  of  the  Education  Fund  which  was  in 
charge  of  the  debates,  told  Editor  & 
Publisher;  “It  would  have  been  a  dull 
and  not  particularly  informative  cam¬ 
paign  without  them.” 

She  said  the  debates  cost  the  league 
“close  to  $300,000 — we're  in  the  process 
of  raising  money,  closing  our  debate 
project  office  in  Washington  and  getting 
in  the  bills.” 

The  obvious  question  Clusen — who 
lives  in  Green  Bay,  Wise.,  commuting  to 
Washington  for  four-five  days  a  week — 
gets  asked,  she  said,  is:  “  ‘Was  it  worth 
it?'  Yes,  we  would  do  it  again. 

“1  think  we  brought  something  to  the 
campaign — a  vitality  that  would  not  have 
been  there.  The  fact  remains  in  a  sense, 
we  presented  what  was  there. 

“1  think  the  reporters  did  a  good  job. 
Each  of  them  in  his  or  her  own  way 
brought  something  to  the  debates,  espe¬ 
cially  in  the  last  one  when  any  subject 
was  fair  game.  They  touched  on  a  lot  of 
topics  and  asked  quite  specific  ques¬ 
tions.” 

In  the  first  debate  in  Philadelphia,  said 
Clusen,  Jim  Gannon  of  the  Wall  Street 
Journal,  asked  “really  profound  ques¬ 
tions  in  the  economic  sphere  which  were 
quite  telling.” 

Clusen  mentioned  also  Max  Frankel, 
associate  editor  of  the  New  York  Times, 
who  in  the  San  Francisco  debate  was  the 
one  who  asked  Ford  the  Eastern  Europe 
question  that  was  talked  about  until  the 
next  debate.  She  said  Henry  Trewhitt,  of 
the  Baltimore  Sun,  “because  he  is  a  dip¬ 
lomatic  correspondent,  brought  out  the 
nuances  of  the  candidates'  foreign  policy 
positions.” 

And  Jack  Nelson  of  the  Los  Angeles 
Times,  said  Clusen,  “brought  a  good 
perspective  to  Williamsburg,  Virginia, 
asking  provocative  questions  in  the  third 
debate.” 

She  praised  AP's  Walter  Mears  for  his 
general  knowledge  at  the  Houston  de¬ 
bate  between  the  Vice  Presidential  can¬ 
didates.  “Mears  covered  a  lot  of  ground 
and  he  was  very  perceptive  in  his  ques¬ 
tions.” 

What  would  the  League  do  differently 
as  far  as  the  press  is  concerned?  Clusen 
said  she  doesn't  think  she  “would  do 
anything  differently.  They  (the  question¬ 


ers)  were  all  reputable  members  of  their 
profession.  The  four  debates  were  well- 
balanced,  with  women  and  men  and  from 
different  mediums. 

“The  way  we  chose  the  questioners 
was  better  than  what  was  done  in  1960. 
This  was  better  than  leaving  the  report¬ 
ers  to  chance:  they  were  picked  by  lot¬ 
tery,  then. 

“We  began  with  long  lists  of  jour¬ 
nalists:  we  made  our  own  list,  some  lists 
were  given  to  us  by  candidates,  some 
people  suggested  themselves  and  the 
public  contributed  names.  We  gradually 


Black  students 
embroiled  by 
Butz  cartoon 

A  college  publication,  which  carried 
the  unexpurgated  remarks  about  Blacks 
attributed  to  former  Secretary  of  Ag¬ 
riculture  Earl  Butz  and  produced  a  front 
cover  depicting  them,  has  survived  at¬ 
tempts  to  revoke  its  charter  and  end 
funding. 

Venue,  the  student  opinion  magazine 
at  Glassboro  State  College,  Glassboro, 
N.J.,  became  embroiled  in  controversy 
with  Black  students,  the  Student  Gov¬ 
ernment  Association  and  the  president  of 
the  college.  Dr.  Mark  Chamberlain,  after 
it  hit  the  stands  on  October  12  with  a 
cover  depicting  a  Black  man  with  a  tight 
grip  on  a  cat  sitting  on  a  toilet  seat.  The 
man's  pants  dangled  around  his  feet. 


narrowed  it  down.and  in  the  end  the 
League  chose  the  questioners.  We  tried 
to  get  people  who  are  journalists  in  the 
broadest  sense.” 

Clusen  said:  “No,  the  League, 
nobody — the  candidates  or  anybody — 
had  any  say  in  what  questions  were 
asked.  In  our  briefing  meetings  with  the 
questioners,  we  just  told  them  the 
ground  rules  as  to  the  time  limit  and  fol¬ 
lowup  question  procedure,  and  we  left 
the  reporters  to  formulate  their  own 
questions.  We  never  knew  until  we  heard 
the  questions  what  they  were.” 


which  rested  in  a  pair  of  roomy  shoes. 

According  to  the  editors,  the  cartoon 
by  Venue  graphics  editor  Doug  Kirby 
was  a  satirical  comment  on  the  “poten¬ 
tially  dangerous  admission”  of  Butz.  The 
editors  maintained  that  “an  illumination 
comparable  in  absurdity  and  power  to 
the  statement  was  a  necessary  step  in 
drawing  public  attention  to  it.” 

Soon  after  the  magazine  was  distributed, 
some  35  black  students  descended  upon 
the  office  of  president  Chamberlain  to 
protest  what  they  called  “an  insult  to 
Black  people.” 

Chamberlain  issued  a  blistering  de¬ 
nunciation  of  the  Venue  issue  calling  the 
cover  cartoon  “the  most  tasteless  piece 
of  journalism  that  I  have  encountered 
during  my  association  with  Glassboro 
State  College  ...  1  am  appalled.  This 
cover  gives  evidence  of  an  extraordinary 
lack  of  sensitivity  by  the  editors  of 
Venue  to  the  feelings  and  concerns  of 
(Continued  on  page  26) 
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QUESTION 


What  do 
Muhammad  Ali, 
James  Hoffa, 
George  Wallace 
and  The  Abraham 
Lincoln  Brigade 
have  in  common? 


ANSV\^ 

The  civil 
liberties  of  all 
were  defended 
by  the  ACLU. 


Now  available  for  the  first  time 
in  a  eomprehensive  mieroform 
researeh  collection  — 

The  American 
Civil  Liberties 
Union  Records 
and  Publications, 

1917-1975 

Growing  out  of  the  American  Union  Against 
Militarism,  which  was  formed  to  prevent  Amer¬ 
ican  involvement  in  World  War  I.  the  ACLU 
since  1920  has  vigorously  defended  the  civil 
liberties  of  all  American  citizens.  It  has  been  in 
the  forefront  of  virtually  every  significant 
civil  liberties  case  of  the  last  half-century  - — 
including  Sacco  and  Vanzetti,  the  Scopes  “mon¬ 
key”  trial,  the  Scottshoro  case  and,  more  re¬ 
cently,  Brown  vs.  Board  of  Education,  Clay 
(Muhammad  Ali)  vs.  U.S.,  and  Miranda  vs. 
Arizona.  Interestingly  enough,  the  ACEU  has  a 
longer  history  of  representing  avowed  right 
wing  spokesmen  than  probably  any  other  civil 
rights  organization.  Over  the  years.  ACEU 
membership  has  included  some  of  America’s 
most  distinguished  citizens,  among  them  Clar¬ 
ence  Darrow,  Felix  Frankfurter,  Pearl  Buck. 
Thurgood  Marshall,  Robert  M.  Hutchins  and 
A.  Philip  Randolph. 

Approximately  200,000  pages  on  1 00  reels 
of  3.5mm  microfilm.  $2,900.  (Includes  a  sep¬ 
arate  printed  Guide  for  convenient  biblio¬ 
graphic  control  and  access.) 

To  order,  or  for  further  information, 
write  or  call; 

Microfilming  Corporation 
of  America 

A  New  York  Times  Company 
21  Harristown  Road 
Glen  Rock,  New  Jersey  07452 
(201)  447-3000,  Ext.  216 
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NLRB  settles  Guild  eligibility 
dispute  at  Philadeiphia  Builetin 


While  re-affirming  its  previous  ruling 
that  newspapermen  are  not  profession¬ 
als.  the  National  Labor  Relations  Board 
stated  (October  18)  which  Philadelphia 
Bulletin  employes  it  considers  supervis¬ 
ory  or  managerial  and  then  ordered  an 
election  to  determine  whether  or  not  the 
newspaper's  employes  desire  to  be  rep¬ 
resented  for  collective  bargaining  by 
Local  10  of  the  Philadelphia  Newspaper 
Guild. 

The  controversy  between  the  Bulletin 
company  and  the  Guild  as  to  which 
employes  would  be  able  to  vote  in  such 
an  election  was  aired  first  before  Hearing 
Officer  Sarah  M.  Parker,  and  her  deci¬ 
sions  reviewed  by  a  three-member  panel. 

From  the  first,  the  Bulletin  sought  to 
exempt  a  number  of  employes  as  being 
supervisory,  managerial  or  professional. 
Regarding  the  latter,  the  NLRB  said; 

"We  note  at  the  outset  that  the  conten¬ 
tion  that  journalists  are  'professional' 
employes  within  the  meaning  of  the  ACT 
has  been  fully  litigated  and  rejected  by 
the  Board  in  The  Express  News  Corpo¬ 
ration  case.  We  find  nothing  in  the 
Employer's  brief  or  in  the  record  in  the 
instant  case  that  would  lead  us  to  a  dif¬ 
ferent  conclusion." 

The  employes  the  Bulletin  had  sought 
to  name  as  professional  were  its  colum¬ 
nists.  the  letters-to-the-editor  editor  and 
the  opinion  page  editor — in  the  event  the 
NLRB  would  not  recognize  these  as 
managerial  employes. 

The  NLRB  favored  the  Bulletin  com¬ 
pany's  contention  in  some  cases,  the 


Guild  in  others,  while — in  four  dubious 
cases — the  Board  said  it  would  allow  the 
employes  “to  vote  under  challenge." 

The  following  were  held  to  be  super¬ 
visory;  the  Delaware  editor;  the 
Washington  Bureau  chief;  the  New  Jer¬ 
sey  desk  chief;  in  addition  to  the  stipu¬ 
lated  national  editor,  the  deputy  national 
editor;  the  telegraph  editor;  the  deputy 
telegraph  editor;  in  addition  to  the  stipu¬ 
lated  metro  editor,  the  deputy  metro 
editors  and  assistant  metro  editors;  the 
metro  copy  desk  chief  and  his  deputies; 
the  feature/Focus  copy  desk  chief;  the 
chief  librarian;  the  newsroom  super¬ 
visor;  the  almanac  editor;  the  entertain¬ 
ment  editor;  the  picture  editor;  the  editor 
of  the  Discover  supplement;  the  assistant 
sports  editor;  and  the  stipulated 
economic  news  editor. 

The  following  were  ruled  not  super¬ 
visory.  supporting  the  Guild's  position; 
bureau  chiefs  other  than  those  named 
above;  New  Jersey  desk  deputies;  the 
deputy  makeup  chief;  the  fixit  editor;  the 
TV  Time  editor;  manager  of  the  Photo 
Department;  the  assistant  Discover 
editor,  the  financial  editor  and  the  real 
estate  editor. 

Besides  the  stipulated  editorial  page 
editor,  the  NLRB  said  the  following  are 
managerial;  the  associate  editor.  Sunday 
editor,  and  news  editor. 

Those  held  not  managerial,  though  so 
considered  by  the  company,  were  the  as¬ 
sistant  editor  of  the  editorial  page,  edito¬ 
rial  writers,  the  forum  editor,  the  opinion 


Testing?  Avoid  excess  baggage! 

ONLY  ONE  SUITCASE 
HOLDS  ALTOONA— OURS. 

In  Altoona,  you  ve  got  everything  it  takes  for  successful  testing — 
isolation,  typical  demographics,  income,  retail  range  and  distri¬ 
bution — sold  by  a  saturation-coverage  advertising  medium. 
98%  of  Altoona  households,  4  out  of  5  in  our  metro  market, 
get  nearly  all  their  news,  and  all  their  daily  shopping  infor¬ 
mation  from  one  newspaper — the  ALTOONA  MIRROR,  Others 
just  aren't  in  it. 

When  we  carry  your  test  in  Altoona,  you  get  an  important  bonus — 
speed  and  ease  in  planning,  schedule,  merchandising  and  re¬ 
sponse  feedback.  A  very  big  haul  with  a  very  small  purchase. 


Sltoona 


ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 


Expedite  your  test  program  by  catling  Richard  E.  Beeler,  Ad  Manager,  at  814-944-7171. 


and  review  page  editor  and  assistant 
news  editors. 

Those  allowed  to  vote  “under  chal¬ 
lenge"  were  the  makeup  chief,  the  fash¬ 
ion  editor,  the  food  editor,  and  the  sec¬ 
retary  to  the  managing  editor. 

The  NLRB  ruled  that  outside  corre¬ 
spondents  are  not  employes  and  hence 
are  not  eligible  to  vote. 

The  Board  declared  that  the  secretary 
to  the  editor  of  the  editorial  page  is 
neither  supervisory  or  a  “confidential” 
employe  and  hence  is  eligible  to  vote,  as 
is  the  newsroom  auditor  and  part-time 
employes  who  work  a  minimum  of  15 
days  during  a  calendar  quarter. 

To  qualify  for  supervisory  exemption, 
an  employe  was  expected  to  have  re¬ 
sponsible  direction  and  a  role  in  hiring 
and  evaluating  employes. 

The  Board  declared  that  managerial 
employes  are  those  “who  formulate  and 
effectuate  management  policies  by  ex¬ 
pressing  and  making  operative  the  deci¬ 
sions  of  their  employer,  and  those 
employes  with  discretion  in  the  perfor¬ 
mance  of  their  jobs  independent  of  their 
employer's  established  policy." 

• 

Marriott  stages 
‘Olympics’  for 
news  carriers 

Seventy-eight  newspaperboys — and 
girls — traveled  to  the  Grandstand  Pavil¬ 
ion  at  Marriott's  Great  America  in  Santa 
Clara  for  the  First  Annual  Western 
United  States  News  Carrier  Olympics, 
held  on  October  16. 

Taking  top  honors  as  “News  Carrier 
of  the  Year,"  and  airfare  and  tickets  for 
four  to  the  Super  Bowl  was  Dirk 
Heintzen,  14,  of  Palo  Alto,  Calif.  He 
competed  for  the  Sunnyvale  Valley 
Journal.  Named  as  “News  Team  of  the 
Year"  were  three  youths  from  the  Oak¬ 
land  Tribune. 

Among  the  many  prizes  given  out  were 
Honda  mini-motorcycles.  Raleigh  10- 
speed  bicycles,  Fairchild  digital  watches, 
t-shirts  and  Columbia  record  albums. 
Awarding  prizes  were  Santa  Clara 
Mayor  Gary  Gilmor,  KGO/tv  (San  Fran¬ 
cisco)  sports  director  Tom  Janus  and 
Bob  Hayward,  news  director  of  KNTV 
(San  Jose). 

The  contest  involved  a  pentathlon  of 
events,  including  a  newspaper  fold, 
newspaper  toss,  bicycle  obstacle  course 
and  rubberband  shoot.  The  deciding 
event  was  “the  collection,"  a  timed  foot 
and  bicycle  race. 

Twenty-six  teams  from  22  newspapers 
were  entered,  representing  most  of  the 
newspapers  in  Northern  California. 

Because  of  the  great  success  of  this 
event,  theme  park  officials  plan  on  hold¬ 
ing  the  News  Carrier  Olympics  each 
year. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 

BOSS  INTRODUCES 
NEW  COSMO  SYSTEM 

Cost-effective  press  called  answer  to  industry  need 


CHICAGO  —  Rockwell’s  Graphic 
Systems  Group  introduced  a  new 
Goss  Cosmo-Offset  press  system  that 
is,  according  to  Goss  v.p.  Les  Kraft, 
highly  cost  effective.  He  said  the  new 
Cosmo  system  is  not  only  a  response 
to  the  problem  of  high  newspaper 
operating  costs,  but  a  very  effective 
answer. 

The  press  system,  designed  to  give 
medium-sized  newspapers  excellent 
halftone  and  color  reproduction, 
boasts  a  series  of  improvements  — 
some  made  possible  by  new  advances 
in  technology  and  some  the  result  of 
Goss’  close  attention  to  customer 
usage  and  customer  feedback. 
There’s  a  new  2-arm  automatic  reel 
stand,  a  new  folder,  a  new  tabloid 
slitter  and  various  unit  improve¬ 
ments,  including  a  fold-down  step  for 
easy  access  to  all  parts  of  the  unit 
during  cleanup;  new  ink  fountain 
seals;  new  water  stops;  and  addi¬ 
tional  safety  features. 


Real  reel  economy 

The  new  Goss  2-arm  automatic 
reel  stand  is  available  at  a  more 
moderate  investment  than  the  re¬ 
nowned  Goss  3-arm  R-T-P  —  and 
with  no  sacrifice  in  performance.  It 
offers  excellent  tension/register  con¬ 
trol  —  including  full  control  during 
the  paste  cycle.  It  can  reduce  paper 
waste  (especially  for  publishers  run¬ 
ning  color)  due  to  its  new  running 
belt  tension  system.  It  features  mod¬ 
ular  construction,  factory  assembled, 
wired  and  plumbed,  for  less  costly  in¬ 
stallation  and  ease  of  maintenance. 
And  it’s  designed  to  prevent  web 
breaks  even  during  red  button  stops. 
Versatile  folder 

The  new  Cosmo  folder  has  a  50,000 
pph  geared  speed,  96-page  capacity, 
a  50"  to  62"  web  width  range  and  a 
22%" cutoff.  Its  standard  features  in¬ 
clude:  Infinitely  variable  web  width. 
Running  pin  release  adjustment.  A 
convenience  package  of  pneumati¬ 


cally  operated  nipping  rollers,  trol¬ 
leys  and  main  drive  clutch.  'Ikbloid 
slitters  on  lower  formers.  And 
chrome-plated  formers.  Optional 
folder  features  include  an  electro¬ 
pneumatic  kicker  —  10  to  100 
papers,  a  skip  slitter  and  formers 
drilled  for  air. 

Warm  reception  anticipated 

Commenting  on  the  new  Cosmo’s 
future,  Kraft  pointed  out  that  the 
Cosmo  line  is  enjoying  very  good  ac¬ 
ceptance  in  the  industry.  "Based  on 
past  Cosmo  sales,”  he  said,  "we’re 
very  optimistic  about  the  new 
Cosmo’s  reception  in  the  industry. 

"We  know  how  the  industry  hun¬ 
gers  for  advances  that  will  help  trim 
costs,  and  the  new  Goss  Cosmo  sys¬ 
tem  is  another  result  of  our  continu¬ 
ing  effort  to  satisfy  that  hunger.” 

Free:  Goss  study 
on  waste  reduction 

CHICAGO  —  In  an  effort  to  help 
reduce  waste  costs  at  offset  press 
plants,  Goss  has  announced  availa¬ 
bility  of  its  Waste  Reduction  Study. 

The  year-long  study,  recently 
completed  by  Goss  engineers,  offers 
convincing  evidence  that  low  waste 
levels  can  be  achieved  even  at  large 
multi-press  dailies. 

For  your  free  copy  of  the  study, 
write  on  your  letterhead  to;  Graphic 
Systems  Group,  Rockwell  Interna¬ 
tional,  Dept.  726, 3100  South  Central 
Avenue,  Chicago,  Illinois  60650. 

Rockwell  International 


Goss  Cosmo-Offset  press  at  Montreal  Offset 


...where  scierx:e  gets  down  to  txisiness 


Membership,  ad 
interest  is  up 
for  Chicago  NAB 

Major  manufacturers  using  a  lot  of 
television  continue  to  be  the  chief  target 
of  the  Chicago  office  of  the  Newspaper 
Advertising  Bureau,  according  to  Mike 
Kelly,  vicepresident  and  regional  man¬ 
ager  of  the  organization. 

In  addition,  the  Chicago  office  rep¬ 
resentatives  travel  extensively  making 
presentations  on  retail  and  classified  ad¬ 
vertising  and  Kelly  spends  much  travel 
time  signing  up  new  member  news¬ 
papers. 

As  a  membership  stimulant,  advertis¬ 
ing  seminars  are  conducted  about  10 
times  a  year  in  various  midwest  cities. 
Advertising  executives  of  newspapers 
under  50,000  are  invited  for  a  full  day  of 
advertising  discussions  and  Kelly,  as¬ 
sisted  by  Bill  Solch  of  the  New  York 
office  explains  the  bureau's  various  ac¬ 
tivities  to  the  groups. 

Assisting  Kelly  in  membership  efforts 
are  Robert  Marbut,  president  of  Harte- 
Hanks  Newspapers,  chairman,  and 
Woody  Shadid  of  the  Bloomington  (Ill.) 
Pantograph ,  member  of  the  membership 
plans  committee. 

NAB  membership  has  hit  its  highest 
level — about  1.000  newspaper  members 
nationally — during  the  expanded 
membership  drive  of  the  past  few  years 
and  Kelly  said  his  aim  is  to  get  every 
daily  newspaper  “under  the  tent.” 

Liaison  with  reps 

The  Chicago  NAB  works  closely  with 
newspaper  reps  and  the  latter  enjoy  easy 
access  to  all  information  contained  in  the 
regional  office.  The  newspapers  reps  can 
and  do  utilize  many  presentations  for 
their  own  work  and  Kelly  said  this  work 
with  the  Chicago  NAB  staff  is  encour¬ 
aged. 

As  for  results,  not  only  of  the  Chicago 
regional  office  but  of  other  regional  of¬ 
fices  and  the  New  York  headquarters, 
Kelly  conjectured  that  “you’re  going  to 
see  a  lot  more  ROP  advertising  in  news¬ 
papers  in  1977.” 

This  will  be  contingent  on  whether 
newsprint  supplies  continue  to  be 
adequate  and  editorial  content  becomes 
increasingly  more  interesting,  it  was 
pointed  out. 

Advertisers  will  be  seeking  space  in 
pages  where  the  traffic  (readership)  is 
heavy  and  with  renewed  editorial  inter¬ 
est  being  shown  in  all  pages  of  the  news¬ 
paper,  plus  additional  and  existing  sec¬ 
tions,  1977  should  be  a  busy  year  for 
advertising  salesmen,  Kelly  observed. 

Kelly  finds  it  advantageous  that  manu¬ 
facturers  are  contacted  well  ahead  of 
projected  campaigns  and  at  present  his 
18 


representatives  are  now  well  into 
mid-1977  with  suggestions  and  pre¬ 
planning. 

Use  as  showcase 

Main  responsibility  of  Kelly  and  his 
associates  is  to  show  advertisers,  agen¬ 
cies  and  newspaper  ad  salesmen  how 
best  to  use  the  newspaper  as  a  showcase 
for  merchandising;  how  to  reach  younger 
readers  with  more  interesting  and  enter¬ 
taining  ad  copy,  and  convincing  agencies 
of  the  power  of  newspaper  advertising. 

Presently  the  principal  function  of  the 
Chicago  NAB  representatives  is  the 
target  technique  with  food  accounts. 
These  and  others  are  handled  by  Kelly. 
Jim  Healy  and  Tom  Cleland  on  national 
sales  and  Frank  Hennessey  on  co-op 
sales. 


The  account  is  contacted  at  the  begin¬ 
ning  of  the  year  and  the  NAB  reps  learn 
as  much  as  possible  about  the  company 
and  its  aims.  Along  with  leaving  material 
with  the  account  the  result  many  times 
means  an  attitudinal  change  towards 
newspapers — if  there  has  been  prior  op¬ 
position. 

Kelly  estimated  that  such  efforts  go 
considerably  beyond  the  major  markets 
to  the  point  that  many  merchandisers  are 
now  using  40  markets  at  times,  where 
they  had  been  using  fewer. 

Kraft  Foods  is  going  much  deeper  into 
multi-market  penetration  in  newspapers, 
Kelly  said,  and  is  “one  of  the  most  en¬ 
lightened  marketers  in  the  country.” 
General  Mills  and  Quaker  Oats  are 
others  now  going  far  beyond  spot  market 
exposure. 


Tuesday  Publications  combines 
supps;  cuts  circuiation/rates 


Tuesday  Publications.  Inc.  of  Chicago, 
this  month  consolidated  its  two  news¬ 
paper  supplements  Tuesday  Magazine 
and  Tuesday  at  Home  into  one  supple¬ 
ment. 

Tuesday  at  Home  will  retain  its  iden¬ 
tity  within  Tuesday  Magazine  as  a 
homemaker  section,  continuing  to  carry 
similar  features  as  w  hen  it  was  published 
as  a  separate  supplement. 

“The  rising  costs  of  raw  materials, 
printing  and  delivery,  as  well  as  our  de¬ 
sire  to  increase  the  editorial  content  per 
copy  have  made  this  decision  necessary 
and  immediate,”  said  W.  Leonard 
Evans,  Jr.,  editor  and  president  of  Tues¬ 
day  Publications. 

“In  our  opinion,  we  will  be  able  to  give 
our  clients  a  thicker  book  of  24-40  pages, 
rather  than  the  16.9  page  average  per 
issue  we  have  produced  over  the  last  six 
months,”  he  said. 

At  the  same  time  it  is  consolidating  the 
two  supplements,  Tuesday  is  also  re¬ 
vamping  its  distribution  pattern  in  order 
to  provide  a  more  efficient  ad  vehicle, 
said  Evans. 

“The  first  step  will  be  to  reduce  pres¬ 
ent  circulation  to  1.7  million,  eliminat¬ 
ing  some  of  the  less  effective  markets,” 
he  said.  “The  temporary  drop  in  circula¬ 
tion  will  be  reflected  in  our  advertising 
rates.”  The  new  open  rate  for  a  four- 
color  page  will  be  $14,450  and  $12,750 
for  a  black  and  white  page. 

During  the  first  quarter  of  next  year, 
Tuesday  plans  to  boost  its  gross  circula¬ 
tion  by  400,000  by  adding  newspapers  in 
“appropriate  major  metropolitan  mar¬ 
kets”  where  the  supplement  has  never 
been  distributed.  As  newspapers  are  add¬ 
ed,  rates  will  be  increased  to  reflect  ad¬ 
ditional  increments  of  50,0(X)  circulation, 
said  Evans. 

Tuesday  F*ublications  is  also  reapply¬ 
ing  for  membership  in  the  Audit  Bureau 


of  Circulation  and  will  provide  an  audit¬ 
ing  service  for  those  markets  in  which  it 
has  non-ABC  newspaper  distribution 
such  as  New  York  and  Oakland,  said 
Evans. 

Tuesday  Publications  suspended  pub¬ 
lication  of  the  two  supplements  during 
January  and  February  of  this  year,  at 
that  time  reportedly  due  to  a  disagree¬ 
ment  with  the  supplements’  printer. 

The  Tuesday  supplement  is  aimed  at 
the  black  markets  within  newspaper  cir¬ 
culation  areas. 

Legal  aid  group 
honors  reporters 

The  Milwaukee  Journal  was  honored 
for  its  coverage  of  Milwaukee  County’s 
procedure  for  committing  people  for 
mental  treatment. 

The  National  Legal  Aid  and  Defenders 
Association  named  the  Journal  and 
seven  staff  members  to  receive  its 
Emory  Brownell  award  for  news  and 
editorials  “that  have  done  the  most  to 
support  and  publicize  legal  services  for 
the  poor  and  have  generated  community 
concern  in  them.” 

A  spokesman  for  the  national  organi¬ 
zation  said  it  agreed  with  the  nomination 
statement  of  the  Milwaukee  Legal  Aid 
Society.  The  nomination  said  The  Jour¬ 
nal  had  “not  only  provided  detailed  and 
insightful  coverage  of  this  controversy 
but  it  has  also  lent  strong  editorial  sup¬ 
port  to  the  concept  of  equal  justice  under 
law  as  it  relates  to  the  rights  of  the  al¬ 
legedly  mentally  ill.” 

Journal  staffers  recognized  were  edito¬ 
rial  writer  Jean  Otto  and  reporters  Nina 
Bernstein,  Daniel  P.  Hanley  Jr.,  Richard 
L.  Kenyon,  Sam  Martino,  David  B. 
Offer  and  Gregory  D.  Stanford. 
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Our  home-office 


newssteiff 
Wcints  to  know 
you  better 

Building  good  relations  with  the  press  isn’t  a  one-way  street. 

That  means  keeping  our  lines  of  communication  open.  And 
answering  your  inquiries  as  promptly  as  possible. 

What  can  we  do  for  you  today?  We  have  a  competent 
staff  of  news  people.  And  lots  of  data  and  statistics  to  help  you 
make  your  stories  factual  and  interesting. 

Call  anytime  during  working  hours  (8  a.m.  to  5  p.m.  EOT) 
215-694-3711.  After  normal  working  hours  or  on  weekends, 
call  215-694-2424  and  ask  for  a  member  of  the  News  Media 
Division. 

Bethlehem 

\A/e  want  to  know  you  better 


•  Jk, 


Henry  Von  Spreckelsen,  Assistant  Manager 


Bob  LeMay 


Gary  Graham 


PART  IV.  THE  COST. 


instance.  Fewer  and  fewer  wells  were  proving 
productive. 

Coal  prices  also  climbed. 

Industry  and  other  consumers  of  coal  long  before 
had  shifted  to  oil  or  gas  because  it  used  to  be  cheaper; 
as  a  result,  coal  production  had  declined  and  technol¬ 
ogy  had  lagged.  A  sudden  increase  in  demand  for 
cleaner-burning  coal  and  for  coal  to  supplement  dwin¬ 
dling  supplies  of  natural  gas  has  forced  huge  new 
investments  in  facilities  and  equipment.  These  circum¬ 
stances  have  affected  the  price  of  coal,  which  in  turn 
has  increased  the  cost  of  electricity. 

On  top  of  all  this,  environmental  requirements  have 
become  increasingly  costly. 


THE  FUTURE  AND  ELECTRIC  RATES 

In  the  last  few  years,  consumers  have  been  jolted 
by  what  has  happened  to  their  electric  rates.  After  more 
than  40  years  of  steady  decline,  electric  rates  reversed 
their  trend  and  started  going  up. 

Like  most  everything  else,  they  have  continued  to 
go  up.  And  up. 

The  principal  reason  electric  rates  go  up  is  that  all 
of  us,  as  consumers,  are  caught  in  a  “transitional 
storm”— a  gap  between  energy  epochs.  The  end  of  the 
fossil-fuel  age  is  already  discernible.  And  the  beginnings 
of  the  future-energy  epoch  are  upon  us. 

The  cost  of  fuels  to  generate  today’s  electricity,  and 
the  cost  of  research  and  development  of  sources  for 
tomorrow’s,  are  skyrocketing. 

And  environmental  control  equipment  for  power 
plants  IS  adding  staggering  new  costs  of  its  own. 

ELECTRK  RATES  GO  UP  WHEN 
FUEL  COSTS  GO  UP 

Almost  everyone  is  painfully  aware  that  oil-produc¬ 
ing  countries  outside  the  U.S.  quadrupled  the  price  of 
oil  in  1973— and  the  U.S.  now  depends  on  foreign 
countries  for  almost  50%  of  its  oil.  The  electric  compa¬ 
nies  in  this  country,  like  consumers,  had  no  immediate 
alternative  to  paying  the  price.  Obviously,  that  new  high 
price  for  oil  was  quickly  reflected  in  electric  bills. 

At  the  same  time  the  price  of  foreign  oil  was  quad¬ 
rupling,  the  price  of  domestic  oil  was  also  rising.  Refin¬ 
ing  costs  were  going  up— as  were  costs  of  exploring  for 
new  domestic  oil  reserves.  More  and  more  drilling  was 
being  done  under  difficult  conditions— offshore,  for 


WHEN  ENVIRONMENTAL  PROTECTION 
COSTS  GO  UP,  ELECTRIC  RATES  GO  UP 

Both  oil  and  coal  produce  a  certain  amount  of  pollu¬ 
tion  when  burned.  To  remove  these  pollutants  at  the 
time  the  fuel  is  burned  at  an  electric  generating  plant 
requires  expensive  additional  equipment.  The  cost  of 
this  equipment  substantially  increases  the  cost  of  pro¬ 
ducing  electricity  and  is  reflected  in  electric  rates. 

Another  alternative,  in  the  case  of  coal,  is  to  try  to 
convert  the  coal  to  clean-burning  liquids  or  gas  before  it 
is  burned.  But  this,  too,  is  extremely  expensive,  and  at 
the  present  time  is  only  in  an  experimental  stage. 

The  electric  companies  fully  share  consumers’  con¬ 
cerns  about  the  environmental  effects  of  their  power 
plants.  But  the  electric  companies  are  acutely  aware— 
as  many  consumers  are  not— that  protecting  the  envi¬ 
ronment  adds  heavy  costs  to  the  generation  of 
electricity. 
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RESEARCH  COSTS  ADD  TO 
THE  PRICE  OF  ELECTRICITY 

still  another  factor  behind  rising  electric  rates  is  the 
rapid  rise  of  research  costs.  Finding  the  new  sources  of 
energy  that  must  replace  disappearing  fossil  fuels  is  an 
expensive  endeavor. 

For  example,  although  nuclear  power  plants  are 
already  in  operation,  many  more  must  be  built.  But 
nuclear  fission— which  is  the  technology  used  in  present 
plants— IS  not  the  long-term  answer  to  nuclear  power 
generation.  Fission  consumes  the  world’s  limited 
uranium  resources  too  quickly. 

So  extensive  research  and  development  is  needed 
in  more  advanced  forms  of  nuclear  power— in 
“breeder”  reactors  which  produce  more  nuclear  fuel 
than  they  consume;  and  in  research  in  nuclear  fusion 
that  uses  water  as  a  raw  material. 

At  the  same  time,  research  and  development  must 
go  forward  In  other  potential  sources  of  energy— energy 
from  the  sun  (solar  energy),  from  geothermal  steam 
beneath  the  surface  of  the  earth,  from  the  wind  and  the 
tides.  Every  possible  source  must  be  explored  to  the 
fullest. 

All  of  this  research  and  development  requires  bil¬ 
lions  of  dollars  of  investment  by  the  electric  industry,  the 
government  and  other  related  industries.  All  of  this 
investment,  like  other  investments  in  electric  technol¬ 
ogy,  must  be  reflected,  directly  or  indirectly,  in  electric 
rates. 

WHAT  THE  ELECTRK  COMPANIES 
ARE  DOING  TO  KEEPCOSTS  DOWN 

Because  of  all  the  upward  pressures  on  electric 
rates,  the  electric  companies  are  trying  to  keep  down 
those  costs  that  are  in  some  degree  controllable.  They 
are  trying  to  Increase  the  efficiency  of  their  power 
plants  and  transmission  and  distribution  lines.  They  are 
trying  to  increase  the  productivity  of  their  people  and 


more  fully  automate  their  billing,  accounting  and  other 
procedures. 

WHAT  YOU  CAN  DO 

There  are  some  things  that  you,  as  a  consumer,  can 
do  to  help.  You  can  help  keep  your  electric  bills  lower  by 
conserving  energy  in  every  way  you  can— by  using  your 
washer,  dryer  and  dishwasher  only  for  full  loads,  by 
assuring  that  your  home  is  properly  insulated,  by  setting 
your  air-conditioning  thermostat  a  little  higher  than 
usual  and  your  heating  thermostat  a  little  lower,  by  turn¬ 
ing  off  lights  and  TV  whenever  you  leave  a  room. 

Perhaps  even  more  important,  you  can  help  yourself 
and  other  consumers  by  giving  serious,  practical,  realis¬ 
tic  thought  to  public  decisions  that  must  be  made 
regarding  energy  sources  and  the  environment. 

The  challenges  all  of  us  face  are  not  easy  ones. 
What  makes  the  effort  worth  the  doing  is  the  promise 
at  its  end;  that  adequate  new  sources  of  energy  will  be 
found  at  prices  we  can  afford;  that  satisfying  lives  need 
not  come  to  a  grinding  halt  for  want  of  electricity;  that 
an  even  more  abundant  energy  epoch  will  follow  the 
old. 

This  can  only  happen  if  we  make  it  happen. 
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Kelley  ordered 
to  soften  talk 
against  media 

FBI  Director  Clarence  M.  Kelley  de¬ 
leted  major  sections  of  a  prepared  speech 
he  was  to  give  to  the  New'  Mexico  Press 
Association  after  being  ordered  off  a 
Washington-to-AIburquerque  flight  Oc¬ 
tober  15  for  a  phone  conference  w  ith  At¬ 
torney  General  Edward  H.  Levi. 

According  to  Justice  Department 
spokesman  Robert  J.  Havel.  White 
House  counsel  Philip  Buchen  saw  an 
embargoed  wire  service  story  on  the 
speech  some  hours  before  it  was  to  be 
delivered.  He  then  called  Attorney  Gen¬ 
eral  Edward  H.  Levi,  who  was  in 
Chicago,  to  say  the  speech  "didn't  re¬ 
flect  the  President's  views  on  dealing 
with  the  press." 

Kelley  was  aboard  a  plane  about  to 
take  off  from  Chicago  for  Albuquerque 
when  Levi  ordered  him  off  to  discuss  the 
speech. 

Carried  on  the  AP  and  UPl  wires,  the 
text  said  that  some  reporters  and  news 

K-R  sells  remaining 
broadcast  stations 

Knight-Ridder  Newspapers.  Inc.,  has 
completed  the  disposition  of  all  of  its 
broadcast  holdings  with  the  sale  of  its 
minority  interest  in  the  Summit  Radio 
Corporation  of  Ohio  and  related  com¬ 
panies. 

Acquiring  the  Knight-Ridder  broad¬ 
cast  interests  were  Roger  Berk  and 
members  of  his  family,  who  are  the 
majority  shareholders  of  Summit  Radio 
Corporation,  Group  One  Broadcasting 
Co.,  Group  One  Broadcasting  of  Texas, 
Inc.,  and  Group  One  Broadcasting 
Co.— West. 

Combined  the  four  companies  own 
WAKR,  WAEZ  and  WAKR-tv  (uhf)  in 
Akron,  Ohio;  WONE  and  WTUE  in 
Dayton,  Ohio;  KBOX  and  KMEX  in 
Dallas,  Texas  and  KLZ  and  KLZ-fm  in 
Denver,  Colorado. 

Terms  of  the  sale  were  not  disclosed. 

Under  terms  of  the  1974  merger  be¬ 
tween  Knight  Newspapers,  Inc.,  and 
Ridder  F*ublications,  Inc.,  the  two  com¬ 
panies  agreed  to  dispose  of  all  broadcast 
holdings.  Subsequently  disposed  of 
properties  were  in  Duluth,  Minn.,  Aber¬ 
deen,  S.D.,  Colorado  Springs,  Colo,  and 
Minneapolis-St.  Paul,  Minn. 

• 

Hinson  rejoins  SSCB 

Robert  W.  Hinson,  associate  media  di¬ 
rector  at  Eoote,  Cone  &  Belding  in  Los 
Angeles,  is  rejoining  SSC&B  in  New 
York  as  vicepresident  and  director  of 
media  development. 

22 


organizations  had  been  unfair  to  the  FBI  open-door  policy  toward  the  press  when 
in  stories  about  revelations  of  past  he  took  over  as  FBI  chief  three  years 
abuses  b\  the  bureau.  ago,  only  to  have  some  news  organiza- 

"If  a  journalist  continually  displays  an  tions  respond  with  unfair  criticism, 
obsession  to  support  his  own  hostile  no-  "We  will  not  continue  to  throw  open 
tions  about  our  agency,  or  to  support  a  the  doors  for  those  who  invariably  dash 
Kiilerplate  editorial  pi.4ic>  without  re-  us  with  scalding  water." 
gard  for  objecti\it> .  then  he  cannot  ex-  His  text  said  he  maintained  "the 
pect  to  continue  to  enjoy  any  sort  of  pnv  deepest  respect  and  my  pledge  of  coop- 
ductive  relationship  with  us."  Kelley's  eration"  for  those  journalists  "who  tell  it 
text  said.  like  it  is,  whether  we  are  right  or 

It  did  not  specify  which  reporters  or  wrong — and  most  of  them  do.” 
organizations  were  hostile  to  the  bureau.  An  FBI  official  said  that  even  reporters 
It  said  that  "that  element  of  the  news  who  have  “burned”  the  bureau  would 
media  that  has  come  to  be  known  as  the  continue  to  receive  routine  information 
“national  new  s  media'  must  bear  its  fair  but  probably  would  not  get  the  benefit  of 
share  of  the  responsibility.”  extensive  FBI  research  in  response  to 

Kelley  said  he  initiated  a  general  inquiries. 

Publishers  back  statewide 


magazine  in  New 

Four  New  Jersey  newspaper  pub¬ 
lishers  and  a  broadcaster  have  invested 
$500,000  in  a  new  monthly  statewide 
magazine  that  started  publishing  this 
month. 

The  five  financial  backers  in  New  Jer¬ 
sey  Monthly  are  the  owners  of  the  New 
Brunswick  Home  News,  Morristown 
Daily  Record,  the  Record  of  Hacken¬ 
sack,  and  Orange  Mountain  Communica¬ 
tions  Inc.,  owner  of  Newark  radio  sta¬ 
tion  WVNJ. 

The  magazine,  which  is  being  printed 
in  Vermont,  will  have  an  initial  distribu¬ 
tion  of  about  90,000  copies. 

Publisher  of  the  magazine  is  Christ¬ 
opher  Leach.  The  editor  is  Hendrix  F.  C. 
Niemann.  Both  men  graduated  from 
Princeton  University  in  1973  where  they 
worked  on  a  campus  magazine  together. 

The  magazine's  editorial  offices  are  in 
Princeton.  Jane  Amsterdam,  formerly 
managing  editor  of  Connecticut 
magazine,  is  managing  editor  of  New 
Jersey  Monthly.  Edward  Scudder  is  a 
senior  editor.  Richard  La  Pere,  who  had 
handled  circulation  drives  for  Texas 
Monthly,  prepared  the  promotion  mate¬ 
rial  that  was  used  in  a  mailing  of  500,000 
subscription  invitations. 

The  newspaper  publishers  became  in¬ 
terested  in  the  magazine  last  spring  when 
Reeves  Hicks,  former  Gov.  William  T. 
Cahill’s  law  partner,  introduced  Leach 
and  Niemann  to  Hugh  and  William 
Boyd,  now  chairman  of  the  board  and 
president  of  the  Home  News  Publishing 
Co.,  respectively. 

While  Niemann  and  Leach  had  been 
looking  for  potential  investors,  the 
Boyds  and  representatives  of  several 
other  newspapers  had  been  meeting  to 
discuss  a  statewide  weekly  magazine 
that  would  be  included  in  each  paper’s 
Sunday  editor. 

Niemann  and  Leach  put  together  a 
prospectus  that  showed  the  weekly  idea 
would  cost  the  publishers  $3  million  to 
publish  as  compared  to  a  cost  of  half 


Jersey 

million  for  the  monthly  magazine. 

A  final  agreement  was  signed  June  3. 
The  agreement  made  the  publishers  and 
broadcaster  limited  partners  which  al¬ 
lows  them  to  deduct  their  investment  as 
a  business  expense,  but  gives  them  no 
editorial  or  financial  control. 

Not  all  of  the  backers  are  convinced 
that  the  magazine  will  succeed.  Malcolm 
Borg  of  the  Bergen  Evening  Record 
Corp.,  who  gives  the  publication  a  50-50 
chance,  reportedly  argued  with  Leach 
over  expenses  at  a  stormy  meeting  on 
October  13.  Although  the  contract  gives 
him  until  October  29  to  decide,  Borg  said 
he  is  not  going  to  invest  any  more  than 
the  $50,000  he  has  already  put  in. 

• 

Tv  ad  sell-out 
seen  as  sales 
break  for  papers 

Newspapers  have  an  opportunity  to 
bring  in  greater  ad  revenues  because  of 
the  sold-out  broadcast  market,  F.  G. 
Baldwin  of  the  Newspaper  Advertising 
Bureau  believes. 

The  rush  to  buy  up  tv  time  also  has 
allowed  that  medium  to  raise  its  prices 
from  25  per  cent  to  70  per  cent  over  last 
year,  Baldwin  said,  and  most  agencies 
estimate  that  a  spot  that  cost  $100  last 
year  will  cost  $140  in  the  future.  At  the 
same  time,  an  advertiser  who  does  not 
already  own  spots  probably  will  be  un¬ 
able  to  buy  many  in  the  near  future. 

Newspapers,  however,  have  a  very 
elastic  potential  inventory  as  long  as 
newsprint  supplies  hold  up,  while  the 
cost  of  ads  remains  virtually  steady  be¬ 
cause  of  fixed  overhead,  Baldwin  ex¬ 
plained.  He  added  that  newspapers  are  in 
the  strongest  position  ever  from  an  ad¬ 
vertising  standpoint,  with  national  pro¬ 
jections  showing  a  $1  billion  increase  for 
1976  over  the  previous  year. 
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We  got  nothin’  against  b’ars! 


Legend  has  it  that  Davy  Crockett  killed  a  b’ar 
when  he  was  only  three.  And,  Davy  was  a  great 
pioneer.  Now  we  have  nothing  against  bears,  but 
we’re  pioneers,  too.  Seven  years  ago  we  developed 
the  first  electronic  editing  system  for  the 
newspaper  industry. 

Today  our  systems  serve  hundreds  of  the  world’s 
leading  dailies.  And  we’re  still  pioneering  newer 
and  better  systems  to  meet  your  needs. 


HENDRIX 

the  persistent  pioneer 


645  Harvey  Road 
Manchester,  N.H.  03103 
Phone  (603)  669-9050 


Okla.  high  court 
upholds  name  ban 


Oklahoma  Supreme  Court  justices  on 
October  19  upheld  a  lower  court's  ruling 
that  prohibited  publication  of  the  picture 
or  name  of  an  II -year-old  accused  in  a 
shooting  incident. 

“The  restraint  on  the  press  was  valid  in 
the  interest  of  the  possible  rehabilitation 
of  the  youthful  offender,”  the  court  said. 

All  nine  Judges  agreed.  The  case  had 
been  filed  by  The  Oklahoma  Publishing 
Co.,  publisher  of  the  Oklahoma  City 


Times  and  the  Daily  Oklahoman  in  an 
effort  to  overrule  a  lower  court  ruling. 
The  youth  has  since  been  declared  delin¬ 
quent. 

The  Daily  Oklahoman  story  of  the 
court  action  stated  that  its  attorney  said 
that  the  high  court  decision  likely  will  be 
appealed  to  federal  courts. 

At  the  time  of  the  incident  new  spapers 
and  other  communications  media  used 
the  boy's  name. 


Hercules  plate  to  be  used 


Reflecting  new  technology  in  its  prod¬ 
uction  operations,  the  Los  Angeles 
Times  has  combined  its  engraving  and 
stereotype  departments  into  a  single  unit 
called  the  platemaking  department. 

At  the  same  time,  the  Times  is  adopt¬ 
ing  the  Hercules  Merigraph  plate  to  re¬ 
place  magnesium  for  its  pattern  plate 
system. 

“The  move  to  the  single  platemaking 
department  is  the  logical  outcome  of  our 
conversion  to  photocomposition  and 
plastic  printing  plates  over  the  past  five 
years.”  said  Charles  Chase,  vicepresi¬ 
dent,  production. 

“Engraving  and  stereotyping  used  to 
be  separate  and  entirely  different  skills, 
but  with  the  new  processes  there  is  con¬ 
siderable  overlap  of  skills  involved.” 

Howard  Bryant,  a  Times  veteran  of  27 
years,  was  named  to  head  the  new 
platemaking  department.  He  had  been 
stereotype  superintendent  since  1969. 

Ralph  Novotney  and  Charles  Ryan 
were  named  assistant  superintendents  in 
platemaking. 

In  keeping  with  its  established  policy 
of  not  terminating  any  full-time,  perma¬ 
nent  employees  when  new  technology 
and  new  processes  are  intrcxiuced.  The 
Times  assured  all  engravers  and 
stereotypers  of  continued  employment 
with  The  Times,  either  within  the  new 
platemaking  department  or  in  other  de¬ 
partments  when  appropriate  transfer 
situations  may  develop. 

The  Merigraph  system  was  adopted 
after  several  weeks  of  testing  by  the 
Times.  Chase  said  the  Merigraph  plate 
offers  significant  cost  advantages  and. 
because  it  is  etched  with  water  rather 
than  acid,  enhances  the  safety  environ¬ 
ment  in  platemaking. 

Operations  in  platemaking  will  move 
from  page  paste-up  to  printing  plate  in 
the  following  steps: 

•  Page  paste-up  from  composing 
room  is  placed  in  EOCOM  Laserite. 
where  it  is  scanned  by  a  reading  laser, 
which  in  turn  activates  a  writing  laser 
that  exposes  the  page  on  a  negative. 


Howard  Bryant,  superintendent  of 
the  new  platemaking  department  of 
the  Los  Angeles  Times,  displays  Her¬ 
cules  Merigraph  pattern  plate 
adopted  by  the  newspaper. 


•  Negative  is  delivered  to  Merigraph 
exposure  unit  where  the  negative  image 
is  transferred  to  a  polyester  Merigraph 
plate  by  means  of  a  photopolymer  resin, 
which  coats  and  hardens  areas  that  will 
appear  as  type  or  half-tone  dots. 


•  The  exposed  Merigraph  plate.  .(K)4()of 
an  inch  thick,  is  placed  in  the  Merigraph 
developer,  where  it  is  etched  to  a  relief  of 
.(X)28  thick  by  a  mixture  of  water  and  50 
per  cent  caustic.  After  a  first  plate  is 
developed  in  about  four  minutes,  the  de¬ 
veloper  prexiuces  one  plate  every  52  sec¬ 
onds. 


•  The  etched  Merigraph  plate  is  con¬ 
veyed  to  a  Williamson  Platemaster  mol- 
der.  which  under  heat  and  pressure 
forces  the  plate  into  a  Los  Angeles  Times 
fiberite  matrix,  resulting  in  a  female  mat¬ 
rix  for  placement  in  the  die  cavity  of  an 
injection  molding  machine. 


•  Polypropylene  plastic  is  injected 
into  the  die  cavity,  and  plastic  printing 
plates  are  produced  for  delivery  to  the 
pressroom. 

Currently  the  Times  has  installed  one 
Merigraph  exposure  unit  and  one  de¬ 
veloper.  Two  more  exposure  units  and 
one  more  developer  are  on  order. 


24 


Libel  suit  filed 
over  book  review 

A  lawsuit  against  the  New  York  Times 
has  been  filed  by  McDonnell,  Douglas 
Corp.  in  U.S.  District  Court  in  New 
York,  over  a  book  review  written  by 
Robert  Sherrill  in  the  October  10  New 
York  Times  Book  Review. 

The  suit  charges  that  the  review  stated 
and  conveyed  the  impression  that  Mc¬ 
Donnell  Douglas  and  its  personnel  en¬ 
gaged  in  dishonest  and  improper  prac¬ 
tices,  as  well  as  mismanagement  in  the 
conduct  of  corporate  affairs. 

The  book  review  concerned  two 
books,  the  lawsuit  said:  “Destination 
Disaster”  by  London  Sunday  Times 
writers  Paul  Eddy,  Elane  Potter  and 
Bruce  Page;  and  “The  Last  Nine 
Minutes”  by  Moira  Johnston.  The  books 
were  about  the  American  commercial  av¬ 
iation  industry  from  early  days  to  the 
present  and  the  crash  of  a  DC  10  Turkish 
Airlines  near  Paris  on  March  3,  1974. 
The  plane  was  made  by  McDonnell 
Douglas. 

The  suit  seeks  $25  million  in  actual 
damages  plus  punitive  damages.  The  suit 
says  that  Destination  Disaster  was  pub¬ 
lished  in  the  U  .S.  by  a  subsidiary  of  New 
York  Times  Co. 

News  media  found 
to  have  credibility 

Newspaper  content  is  perceived  to  be 
more  substantial  and  complete  than  tele¬ 
vision's,  while  broadcast's  presentation 
is  more  interesting  and  dramatic,  accord¬ 
ing  to  a  news  research  study  released  last 
week  (Oct.  22)  by  the  American  News¬ 
paper  Publishers  Association. 

The  study,  funded  by  ANPA's  News 
Research  Center,  was  conducted  by 
Eugene  E.  Shaw,  associate  professor  of 
communication  and  journalism  at  the 
University  of  Tennessee.  Shaw  sought  to 
investigate  the  criteria  people  use  for  at¬ 
tributing  credibility  to  media. 

The  public  generally  perceives  both 
print  and  broadcast  media  as  “safe,  con¬ 
venient  and  available,  flexible,  direct, 
fast  and  active.”  according  to  the  study. 
It  was  based  on  interviews  with  278 
non-student  households  in  Chapel  Hill, 
N.C. 

News  reports  of  both  media  are  per¬ 
ceived  as  “true,  accurate  and  objective; 
complete,  substantial  and  in  adequate 
amounts;  and  generally  informative,  un¬ 
derstandable  and  first-hand,”  Shaw 
found. 

Slowness  rather  than  speed  tended  to 
increase  credibility,  it  was  found.  “It  is 
the  dramatic  news  presentation  of  news¬ 
papers.  but  the  undramatic  television 
treatment,  that  enhances  the  credibility 
of  print  and  broadcast  media. 

EDITOR  &  PUBLISHER  for  October  30,  1976 


One  of  a  series  of  reports  on  the  first  hundred  years  of  the  telephone. 


What’s  next,  Professor  BdU? 


The  photophone  transmitted  voices  on  a  beam  of  light  in  1880. 


“The  greatest  invention  I 
^  have  ever  made;  greater 
wfm  than  the  telephone.” 

That’s  how  Alexander 
Graham  Bell  rated  his 
photophone,  patented 

Akxander  Graham  Bell  four  years  after  the  tele¬ 
phone,  to  transmit  conversations  on  a  beam 
of  light.  (Photophone  =  light-sound.)  He 
acmally  demonstrated  lightwave  transmis¬ 
sion  of  voices,  but  it  would  be  nearly  a 
century  before  it  would  become  a  practical 
reality. 

The  photophone  was  one  of  many 
ideas  Bell  proposed  to  improve  the  useful¬ 
ness  of  his  basic  invention.  Working  with 
him  on  improvements  were  his  assistants 
Thomas  A.  Watson,  who  received  the 
world’s  first  telephone  call  on  March  10, 
1876,  and  Charles  S.  Tainter.  The  sort  of 
work  they  did  would  be  called  today 
“research  and  development”. 

Bell  envisaged  a  telephone  network 
linking  the  cities  of  the  nation  and  eventually 
the  whole  world.  But  a  voice  could  travel 
only  a  limited  distance  over  a  wire  before  it 


weakened  and  became  inaudible.  So  the  first 
phones  depended  heavily  on  lung  power.  It 
is  no  coincidence  that  we  speak  of  telephone 
“calls”,  or  that  the  word  “hello”,  the  standard 
greeting  in  phone  conversations,  is  kin  to 
“hoUer”. 

For  years  many  people  looked  for  a 
way  to  make  a  voice  reach  from  coast  to 
coast,  including  engineers  of  the  American 
Telephone  and  Telegraph  Company  (the 
parent  company  of  the  Bell  System),  and  its 
manufacturing  and  supply  arm,  the  Western 
Electric  Company.  Some 
telephone  people  were 
much  interested  by  a 
paper  read  to  the  Ameri¬ 
can  Institute  of  Electrical  * 

Engineers  on  October  20, 

1906,  by  Dr.  Lee  de  Forest. 

The  paper  described  de  tins  special 

telephone  set  teas  used 

Forest’s  new  “audion”  for  long  distance  calls. 
tube,  a  version  of  the  vacuum  mbe  used  at 
that  time  in  radio  receiving  sets.  Basic  theory 
told  de  Forest  that  his  invention  should 
detect  and  amplify  tiny  electric  currents, 
such  as  those  coming  over  the  telephone 


wire.  But  his  early  models  failed  at  amplifi¬ 
cation.  He  continued  working  on  his  own. 
And  telephone  engineers  pursued  other 
solutions. 

By  1912  de  Forest  was  ready  to  dem¬ 
onstrate  an  improved  audion  that  did 
operate  as  an  amplifier,  although  imper- 
fecdy.  In  the  group  of  telephone  people 
assembled  for  one  of  de  Forest’s  demonstra- 


I^e  de  Forest  s  audion  and  an  improzed  version  developed  by 
H.  D.  Arnold  for  long  distance  telephony. 

tions  was  Harold  D.  Arnold,  29,  a  brilliant 
physicist  hired  the  year  before.  Arnold  iden¬ 
tified  at  once  the  audion’s  major  problem:  the 
vacuum  pump  de  Forest  was  using  left  too 
much  air  inside  the  tube,  with  the  result  that 
its  performance  was  erratic  and  unpredict¬ 
able.  As  a  consequence  of  financial  support 
by  AT&T  of  the  Bell  System’s  research  and 
development  program,  Arnold  could  obtain 
the  newest  pumping  equipment  and  achieve 
a  much  higher  vacuum,  and  within  a  year  he 
had  the  amplifier  needed.  AT&T  and  West¬ 
ern  Electric  engineers  made  further  circuit 
changes  needed  for  telephony,  AT&T  man¬ 
agement  arranged  for  manufacmre  under  de 
Forest’s  basic  patent,  and  the  amplifier  went 
into  production.  On  January  25, 1915,  Bell  in 
New  York  repeated  to  Watson  in  San  Fran¬ 
cisco  his  famous  words,  “Mr.  Watson,  come 
here.  I  want  to  see  you.” 

As  the  telecommunications  industry 


grew,  the  vacuum  tube  was  improved  many 
times,  but  by  the  1940s  it  was  reaching  its 
inherent  limitations.  Scientists  at  Bell 
Laboratories  saw  promise  in  a  class  of  mate¬ 
rials  called  semiconductors.  From  their 
carefully  thought-out  search  came  the  dis¬ 
covery  in  1947  of  the  transistor  effect— the 
amplification  and  control  of  the  flow  of 
electrons  in  a  solid  material.  Again  the 
enormous  problems  of  putting  the  discovery 
into  practical  form  were  far  more  quickly 
and  expertly  solved  by  collaboration 
between  people  at  Bell  Labs  and  Western 
Electric  than  could  ever  have  been  the  case 
otherwise. 

The  story  of  the  search  for  ways  to 
strengthen  telephone  voices  shows,  in  a 
rather  simple  way,  many  of  the  elements  of 
the  Bell  System’s  research  and  development 
effort  as  it  is  carried  on  today:  A  perceived 
need  in  telephone  operations.  Corporate 
management  that  emphasizes  service 
improvement.  A  commitment  to  explora¬ 
tion  in  relevant  areas  of  basic  science.  A 
development  effort,  adequately  funded,  to 
move  from  discovery  to  practical  use.  Free 
exchange  of  information  among  people  in 
research,  development 
and  manufacturing.  And 
finally  use  of  the  discov¬ 
ery  in  equipment  or  a 
product  to  meet  the  need 
originally  perceived.  That 
final  stage  is  what  gives  a 
laboratory  discovery  the 
right  to  be  truly  called  an  “innovation”.  And 
the  expeaation  that  applicable  new  knowl¬ 
edge  will  be  used  in  the  Bell  System  makes  it 
possible  to  commit  each  year  the  millions  of 


H.  D.  Arnold 


dollars  necessary  to  search  for  it. 

The  amplifier  story  has  an  extra 
dimension,  the  use  of  innovations  in  many 
fields  outside  telephony.  That  is  true  of  much 
Bell  System  research  and  development.  It  is 
corporate  policy  to  publish  new  findings,  to 
make  new  technology  available  to  other 
companies  through  licensing  arrangements, 
and  to  exchange  technology  with  others. 
Vacuum  tubes  made  possible  radio¬ 
telephones,  television  broadcasting,  im¬ 
proved  phonographs  and  sound  motion 
pictures.  Scientists  and  engineers  working 
for  the  Bell  System  made  many  contribu¬ 
tions  to  all  these  innovations  and  the  new 
industries  that  sprang  from  them.  But  the 
main  objective  of  their  investigations  has 
been  the  improvement  of  the  nation’s  tele¬ 
communications  network  and  the  myriad  of 
services  it  provides. 

The  transistor,  in  its  turn,  gave  birth  to 
the  whole  new  industry  of  solid-state  elec¬ 
tronics.  It  made  practical  such  developments 
as  the  large-capacity  computer  for  data 
processing,  high-speed  transmission  of  data 
between  computers,  space  travel  and  com¬ 
munications  via  space  satellites.  Most 
important  for  the  ordinary  telephone  user, 
the  transistor  made  possible  a  new  genera¬ 
tion  of  switching  machines  for  routing  calls 
to  their  destinations— machines  controlled 
by  instructions  stored  in  changeable  memo¬ 
ries.  These  electronic  switching  systems, 
now  being  installed,  are  many  times  faster 
^  than  the  best  electromechanical  systems. 
They  provide  enormously  increased  capac¬ 
ity  and  flexibility  to  meet  the  growth  needs 
of  the  1980s. 

It  is  characteristic  of  a  technologically 


oriented  industry  that  technology  must  be 
prepared  in  anticipation  of  needs.  The  search 
requires  a  huge  investment,  both  of  time  and 
money.  And  success  depends  on  careful 
planning  and  close  coordination  of  effort,  in 
a  process  that  runs  from 
basic  scientific  explora¬ 
tion  through  fundamental 
development  work,  spe¬ 
cific  design,  manufacmr- 
ing  capability,  distribution 
and  delivery  to  the  ulti¬ 
mate  consumer.  For  many 

industries,  including  tele-  '^9^^  ‘^Todal  ^ou 
communications,  the  ^ands  of  transistors  can 

be  made  on  one  tiny 

process  also  includes  activ-  integrated  circuit  chip. 
ities  in  maintenance,  servicing  and  operation. 

In  the  Bell  System,  that  process 
involves  twenty-three  regional  operating 
companies,  plus  Bell  Labs,  Western  Electric 


Electronic  szcitching  systems,  now  in  ivide  use,  provide  high  speed 
and  flexibility  for  the  nation ’s  telecommunications  needs. 


and  the  Long  Lines  Department.  All  these 
parts  share  one  goal:  to  provide  telecom¬ 
munications  services  at  the  lowest  possible 
cost  to  everyone. 

Such  cooperation  produces  results. 


According  to  the  June  28,  1976,  issue  of 
Business  Week: 

By  almost  any  measure.  Bell  Labs  has 
contributed  more  to  the  telecommunications 
industry  and  more  to  the  U.S.  economy  than  any 
other  research  establishment.... A  major  part  of 
Bell  Labs’  charter  is  to  keep  well  ahead  in  tech- 
nolog\’  so  that  no  significant  development  applic¬ 
able  to  telecommunications  will  be  unavailable  to 
the  Bell  System.  The  bargaining  power  made 
available  through  extensive  patent  holdings  gives 
AT&T  ready  access  to  the  inventions  of  others 
when  the  company  needs  them. 

Since  1925,  the  people  at  Bell  Labs  and 
Western  Electric  have  received  more  than 
24,000  U.S.  patents,  which  have  been  made 
widely  available  to  all  of  U.S.  industry  and 
the  world. 

Bell  System  research  and  development 
work  is  well  underway  on  new  communica¬ 
tions  technologies  to  meet  the  needs  of 
telephone  service  in  the  future.  For  example. 
Bell  scientists  and  engineers  are  now  work¬ 
ing  on  a  practical  way  to  use  lightwaves  for 
communications.  They  have  already  devel¬ 
oped  pinpoint  light  sources— light-emitting 
diodes,  and  lasers  no  larger  than  a  grain  of 
sand.  (Both  projeas  benefited  from  earlier 
Bell  research  on  semiconductors.)  To  cany^ 


Li^hncaiv  comviumcations  technology,  noze  being  tested,  uses  nete 
solid-state  light  sonra’s  and  glass  fibers  to  transmit  phone  calls. 


light  around  comers,  or  under  city  streets, 
they  are  using  tiny  strands  of  ultra-trans¬ 
parent  glass  called  “lightguides.”  Right  now 
an  experimental  lightwave  communications 
system  is  being  tested  by  Bell  Labs  and 
Western  Electric  engineers  in  Atlanta.  Light 
and  glass  may  one  day  join  electricity  and 
copper  wire  in  the  nationwide  telecommu¬ 
nications  network,  and  we  may  in  fact  “talk 
by  light”.  Those  are  Alexander  Graham 
Bell’s  words,  describing  his  photophone. 

One  Bell  System.  It  works. 


Bell  System 


Wire  Service  Guiid 
and  Canadian  Press 
remain  deadiocked 

A  spot  check  of  Canadian  newspapers 
shows  the  strike  by  members  of  the 
Canadian  Wire  Service  Guild  against  the 
Canadian  Press  has  not  significantly 
hampered  the  gathering  of  news  by  the 
papers. 

Meanwhile,  Canadian  Labor  Minister 
John  Munro  has  named  Deputy  Labor 
Minister  Thomas  Eberlee  to  act  as  an 
arbitrator  in  the  contract  dispute.  The 
arbitration  results  will  be  non  binding. 

The  Guild  represents  some  275 
employees  of  the  national  news  gathering 
cooperative  owned  by  publishers  and 
management  of  108  newspapers.  Guild 
members  have  been  in  a  legal  strike  posi¬ 
tion  since  July  seeking  a  first  contract. 
There  have  been  periodic  strikes  which 
have  intensified  since  October  12  when 
Parliament  reconvened. 

During  intermittent  negotiations  since 
September  of  last  year  when  the  Guild 
was  certified,  both  parties  have  been 
deadlocked  over  a  number  of  issues.  The 
Guild  wants  a  modified  form  of  the  Rand 
Formula  which  would  allow  current 
Canadian  Press  employees  to  stay  out  of 
the  union  if  they  wish,  but  would  require 
new  reporters  to  join.  The  publishers 
want  union  membership  to  be  voluntary 
for  everyone  and  have  refused  union  of¬ 
fers  to  submit  to  binding  arbitration. 

“The  strike  has  not  had  very  much  of 
an  effect  on  our  operation,”  said  one 
daily  newspaper  editor.  “The  manage¬ 
ment  people  at  the  Canadian  Press  have 
kept  the  wires  open  and  bureau  chiefs 
and  some  non  union  help  are  sending 
stories  out.  There  has  been  a  reduction  in 
the  number  of  stories  sent  out  each  day 
and  we  have  compensated  by  switching 
to  other  wire  services.” 

Last  week  the  Guild  charged  that  a 
“publishers'  strategy  group”  had  con¬ 
spired  to  devise  a  campaign  against  the 
establishment  of  a  union.  The  Guild  said 
the  Canadian  Press  board  of  directors 
authorized  a  special  assessment  on 
member  newspapers  which  raised  $1.1 
million  to  purchase  telecommunication 
equipment  to  combat  a  strike.  The  new 
equipment,  the  Guild  said,  would  enable 
bureau  chiefs  to  send  and  receive  news 
at  their  homes.  The  Guild  also  accused 
the  Canadian  Press  directors  with  au¬ 
thorizing  the  movement  of  certain  per¬ 
sonnel  from  the  head  office  to  sites  of 
potential  work  stoppages  and  charged 
that  plans  had  been  made  to  get  some  of 
their  own  reporters  to  provide  the  Cana¬ 
dian  Press  with  news  in  case  of  a  strike. 

The  Guild  said  R.  S.  Malone,  publisher 
and  editor-in-chief  of  the  Toronto  Globe 
and  president  and  general  manager  of  FP 
Publications,  which  operates  nine  news¬ 
papers;  Martin  Goodman,  editor-in-chief 
of  the  Toronto  Star;  Colin  J.  Mc- 
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Conechy,  chief  of  news  services  for  the 
35  newspaper  group  of  Thompson 
Newspapers  Ltd.;  Ralph  Costello,  presi¬ 
dent  of  Canadian  Press  and  of  the  New 
Brunswick  Publishing  Co.,  were  among 
those  involved  in  the  strategy  session. 

Canadian  Press  general  manager  John 
Dauphinee  described  the  Guild  accusa¬ 
tions  as  being  “absolutely  false.”  He 
said  the  purchase  of  the  equipment  was 
to  modernize  news  gathering  operations 
and  said  the  special  assessment  was  to 
reduce  the  outstanding  loan  total  and  to 
pay  for  coverage  of  the  Olympic  Games 
in  Montreal.  He  denied  the  existence  of 
any  special  strategy  group  whose  efforts 
were  directed  at  thwarting  Guild  at¬ 
tempts  to  reach  a  contract  agreement. 


Agency  changes 

Bo  Bernstein  &  Co.,  Inc.,  Rumford, 
R.I.-based  advertising  agency  with  bill¬ 
ings  in  excess  of  $2-million,  has  a  new 
name  and  owner-management. 

The  new  corporate  identity  is  LeBeau, 
Leicht  &  Santangini,  Inc.,  listing  G. 
Russell  LeBeau  as  president;  Raymond 
J.  Leicht,  executive  vicepresident  and 
creative  director;  and  Raymond  A.  San¬ 
tangini,  senior  vicepresident  and  execu¬ 
tive  art  director. 

Change  of  ownership  began  last  Oc¬ 
tober  with  retirement  of  founder  Joseph 
M.  (“Bo”)  Bernstein  and  departure, 
shortly  thereafter,  of  his  brothers,  Harry 
(“Hap”)  and  Victor  Bernstein. 


SUBURBAN 

GOTHIC 


SomebocJy  keeps  repainting  the  backgrountj  in  this  portrait. 
What  we  keep  seeing  is  a  new  expression  of  the  American 
life  style.  The  affluent  masses  are  moving  and  bright 
aggressive  corporations  are  moving  with  them.  National 
research  shows  that  there  are  now  three  families  in  the 
suburbs  for  every  two  in  the  cities. 

People  are  searching  for  more  identity  in  the  smaller 
suburban  communities. 

They  are  attempting  to  restore  the  promise  of  self- 
government  and  to  become  a  socio-political  minority  again. 

And  as  always,  there  is  a  newspaper  willing  to 
sympathize,  reflect,  correct  and  serve  this  community.  We 
are  responsible  to  the  entire  community  and  perhaps  to 
some  degree  defend  that  community’s  life  style. 

Panax  is  the  Suburban  Group  serving  the  small 
community’s  need  for  an  advertising  medium  and  need  for 
editorial  expression. 

P/VN/XX 


Corporation 

WE’RE  AT  HOME  WITH  YOU! 

148  East  Grand  River  Avenue 
East  Lansing  Michigan  48823 
(517)  349-4100 
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Robert  Conn,  national  editor  of  the 
Charlotte  Observer  since  1970 — to  be¬ 
come  medical  editor  after  the  November 
election.  Carl  Stepp,  an  assistant  national 
editor  and  former  Washington  corres¬ 
pondent  for  the  Observer,  succeeds  Conn 
as  national  editor. 

*  *  )|c 

Albert  D.  Gittrich,  former  circulation 
director  of  Columbus  Dispatch  and 
Citizens-Journal — appointed  regional 
manager  for  cable  tv  operations  in  Ohio, 
West  Virginia,  Indiana,  and  Michigan  by 
American  Television  and  Communi¬ 
cations  Corporation,  Denver. 

«  ♦  * 

Peter  M.  Halden — appointed  As¬ 
sociated  Press  news  editor  in  Newark, 
New  Jersey,  succeeding  Joe  Dileo— 
resigned. 

♦  *  * 

Richard  Hartle,  circulation  manager 
of  the  Dayton  (Ohio)Da//y  News — named 
chairman  of  the  International  Circulation 
Managers  Association  newspaper  carrier 
training  committee. 

«  «  « 

Gene  Miller,  Miami  Herald — given 
the  1976  Florida  Society  of  Newspaper 
Editors  distinguished  achievement  award 
for  a  series  that  led  to  release  of  two 
falsely  imprisoned  indigent  blacks.  The 
award  has  been  re-named  to  honor  the 
memory  of  Paul  Hansell,  late  Florida 
bureau  chief  of  AP,  and  carries  a  cash 
award  of  $500  and  a  plaque. 


NEW  MEMBER — William  A.  Dyer  Jr., 
president  of  Indianapolis  Newspapers 
Inc.,  signs  the  agreement  making  the 
Indianapolis  Star  and  News  members 
of  Million  Market  Newspapers  Inc.,  a 
publisher-owned  advertising  sales 
and  research  group.  Looking  on  (left  to 
right)  are  Eugene  S.  Pulliam,  pub¬ 
lisher;  Warren  J.  Heyse,  senior  vice- 
president,  Milwaukee  Journal  Co.  and 
MMN  board  chairman;  Joseph  Buell, 
president  of  MMN;  and  Alan  Judkins, 
ad  director  for  the  Indianapolis  pa¬ 
pers.  The  other  members  of  MMN  are 
the  Boston  Globe,  Milwaukee  Journal, 
Philadelphia  Bulletin,  St.  Louis  Post- 
Dispatch,  and  Washington  Star. 


Richard  H.  Hibbert,  former  classified 
and  automotive  advertising  manager  of 
the  Sacramento  (Calif.)  Union — 
appointed  advertising  manager  of  the 
Madera  (Calif.)  Daily  Tribune  and  Mad¬ 
era  Weekly  News. 


Newspeople 

Executive  promotions 
made  by  N.Y.  News 

Joseph  F.  Barletta,  director  of 
employe  relations,  has  been  named  a 
vicepresident  of  the  New  York  News 
Company  and  controller  Robert  C. 
Schneider  has  been  promoted  to  trea¬ 
surer,  according  to  an  announcement  by 
News  president  and  publisher  W.  H. 
James.  Schneider  succeeds  Robert  J. 
Rohrbach,  who  will  continue  as  vicepres¬ 
ident  and  assistant  to  the  publisher  until 
his  retirement  in  mid- 1977. 

The  new  treasurer  has  appointed  au¬ 
ditor  Jack  L.  DiGiovanni  to  the  new  post 
of  assistant  treasurer  and  Emory  E. 
Emond  to  the  controller’s  position. 

Schneider,  a  27-year  veteran  with  the 
News,  became  internal  auditor  in  1962 
and  was  named  manager  of  budgeting, 
auditing  and  taxes  five  years  later.  In 
1969  he  became  manager  of  EDP  and 
Systems  and,  in  1973,  was  appointed 
controller.  In  his  new  position  as  trea¬ 
surer,  he  will  again  be  responsible  for  all 
EDP  operations. 

Barletta  joined  the  News  staff  in  Oc¬ 
tober  of  this  year  from  his  previous  posi¬ 
tion  as  vicepresident  and  director  of  op¬ 
erations  for  the  Chicago  Tribune.  New 
assistant  treasurer  DiGiovanni  has  been 
a  News  employe  since  1%5,  after  serving 
in  various  accounting  jobs  with  the  Dow 
Jones  Company.  In  1969  he  became 
manager  of  budgeting  and  taxes  and  was 
named  auditor  in  1974. 

Edmond,  who  moves  up  from  assistant 
controller  to  succeed  Schneider,  has 
been  with  the  News  since  1954.  He 
served  as  tax  accountant  for  The  News 
until  1%2  when  he  was  named  assistant 
controller. 

• 

Barber  promoted 

Robert  J.  Barber,  former  executive 
general  editor  of  the  Albany  (N.Y.) 
Times-Union,  has  been  named  executive 
editor  and  assistant  publisher  of  the  Hol¬ 
lywood  Reporter. 

Tichi  Wilkerson  Miles,  editor-in-chief 
and  publisher,  also  appointed  Joseph 
Immiti  plant  manager  of  Publishers 
Press,  a  Hollywood  Reporter  company. 
Immiti  has  been  a  Los  Angeles  printing 
plant  superintendent  for  many  years. 

• 

Dolan  leaves  Parade 

Ezra  L.  Dolan,  65,  has  retired  as  vice- 
president-public  relations  for /’arorfe.  He 
will  continue  to  consult  the  publisher  on 
the  Young  Columbus  newspaper  carrier 
trips,  which  he  has  directed.  A.  R. 
Pironti,  who  joined  Parade  in  1973,  has 
been  named  to  succeed  Dolan. 
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Ryerson 

Polytechnical 

Institute 


invites  applications  for  the  position  of 
CHAIRMAN 

JOURNALISM  DEPARTMENT 

The  Journalism  Department  offers  a  three-year  Bachelor  of  Applied  Arts 
Degree  in  Journalism. 

DUTIES: 

The  chairman  will  be  responsible  to  the  Dean  of  Applied  Arts  for  short  and 
long-term  academic  policies,  the  development  of  programs,  and  the  organi¬ 
zation,  administration  and  supervision  of  teaching  staff,  support  personnel 
and  departmental  students.  Some  teaching  will  be  required. 

QUALIFICATIONS: 

The  applicant  should  have  a  post-graduate  degree  and/or  significant  experi¬ 
ence  in  the  field  of  journalism. 

SALARY: 

Salary  is  negotiable  and  will  be  commensurate  with  education  qualifications 
and/or  experience.  Fringe  benefits  are  attractive. 

APPLICATIONS: 

Please  submit  resumes  no  later  than  November  19,  1976  and  include  details 
of  education  and  personal  and  business  background  to: 

Anthony  Wilkinson 
Acting  Dean  of  Applied  Arts 
Ryerson  Polytechnical  Institute 
50  ciould  Street 
Toronto,  Ontario  MSB  1E8 
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in  the  news 

UPl  health  editor 
wins  $1000  award 

Patricia  McCormack,  family  health 
editor  for  United  Press  International, 
and  Constance  Bille,  a  Philadelphia  free 
lance  writer,  won  first-place  honors  in 
the  newspaper  and  magazine  divisions  of 
the  1976  American  Dental  Association 
Science  Writers  Award  competition. 

McCormack  was  awarded  first  prize  in 
the  newspaper  division  for  five  articles 
during  the  year  on  topics  ranging  from 
consumerism  in  dental  health  care  to 
dental  implant  research  on  baboons. 

Bille’s  prize-winning  article  was  pub¬ 
lished  in  the  February  issue  of  Family 
Health  magazine  and  concerned  mobile 
dental  care  for  homebound  patients. 

McCormack  and  Bille  will  both  re¬ 
ceive  $l  ,000  cash  awards  at  the  Associa¬ 
tion’s  ll7th  annual  session,  November 
14,  in  Las  Vegas. 

This  is  the  I  Ith  year  in  which  the  com¬ 
petition  has  been  conducted  by  the  ADA 
and  supported  by  a  grant  from  Lever 
Brothers  Company. 

Announcement  of  the  winners  was 
made  by  the  president  of  the  American 
Dental  Association,  Dr.  Robert  B.  Shira 
of  Boston.  He  said  the  competition  is 
intended  to  help  increase  the  public’s 
understanding  of  dental  disease,  dental 
treatment  and  dental  research. 

Award  to  Miller 

John  R.  Miller,  president  and  chief 
executive  officer  of  the  Hearst  Corpora¬ 
tion,  wilt  receive  the  1976  Henry  T. 
Zwimer  Memorial  Award  in  New  York 
City  November  lO.  The  award  is  given 
by  the  Association  of  Second  Class  Mail 
Publications  to  the  individual  who  has 
made  a  major  contribution  to  advance¬ 
ment  of  paid  circulation  publishing  of 
magazines  and  newspapers. 

The  award  to  be  given  during  the  as¬ 
sociation’s  12th  annual  symposium  at  the 
Essex  House  in  New  York  City,  is 
named  for  Zwirner,  who  began  with 
Fairchild  Publications  as  a  copy  boy  and 
retired  over  50  years  later  as  vicepresi¬ 
dent  and  midwest  director. 
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NEW  OFFICERS  of  the  Ohio  Advertis¬ 
ing  Executives  Association  elected  for 
1977  are,  from  left:  Bill  Cahill,  Napo¬ 
leon  Northwest-Signal,  treasurer;  Jim 
Muckley,  Akron  Beacon  Journal,  pres¬ 
ident,  and  Norman  Rockwell,  Medina 
County  Gazette,  vicepresident.  Not 
shown  is  Alan  Dant,  Cleveland  Plain 
Dealer,  secretary. 


Donna  Shaw,  a  1976  graduate  of  Bowl¬ 
ing  Green  State  University — named  man¬ 
aging  editor  of  the  Pemberville  (Ohio) 
Leader. 

*  *  * 

Michale  Plemmons — from  sports 
editor,  Mississippi  Press  Register,  Pas¬ 
cagoula,  to  the  graduate  journalism  pro¬ 
gram  at  Northwestern  University. 

]|e 

John  E.  Siipola — named  sports  editor 
of  the  Hunterdon  County  Democrat, 
Flemington,  New  Jersey. 

* 

Earl  Lawson,  Cincinnati  Post — 
elected  president  of  the  Baseball  Writers 
Association  of  America,  succeeding 
Richard  Dozer,  Chicago  Tribune. 

♦  ♦  ♦ 

Joseph  L.  Wheeler — assistant  circula¬ 
tion  director  of  the  Pasadena  (Calif.) 
Star-News — to  circulation  director,  re¬ 
placing  Frank  Gwynn — appointed  circu¬ 
lation  marketing  director.  Before  joining 
the  newspaper  a  year  ago,  Wheeler  spent 
28  years  with  the  Long  Beach  Indepen¬ 
dent  Press-Telegram. 


Monte  Arnold— to  the  Nashville  Ban¬ 
ner  as  a  copy  editor  from  editor  of  the 
Shelbyville  (Tenn.)  Times-Gazette. 

*  *  ♦ 

Sally  King — appointed  information 
department  assistant  for  the  Eastern  Ski 
Association,  Brattleboro,  Vermont  with 
duties  including  production  of  Skier  and 
Ski  Competition  East.  King  was  formerly 
associate  editor  of  The  Star  Magazine, 
Carville,  Louisiana.  Her  husband,  Ken 
Hall,  is  a  reporter  with  the  Brattleboro 
Daily  Reformer. 

♦  *  * 

William  Robertson — named  Sunday 
editor  of  the  Miami  Herald,  succeeding 
Jay  Clarke,  who  moved  to  travel  editor. 

*  *  ♦ 

Gary  J.  Michalowski — to  succeed  Ron 
Patton  as  circulation  manager  of  the 
Marquette  (Mich.)  Mining  Journal.  Pat¬ 
ton  moves  to  circulation  director  of  Panax 
Publishing  Company  newspapers  in  the 
Lansing,  Illinois  area. 

*  *  ♦ 

David  Lyons,  publisher  of  the  Colum¬ 
bus  (Ne.)  Telegram — elected  president  of 
the  Nebraska  Outstate  Daily  Publishers’ 
Association  at  the  Fall  meeting  in  Lin¬ 
coln. 

^  ^ 

Scotte  Manns — named  manager  of  the 
Washington  Post  advertising  depart¬ 
ment. 

*  ♦  * 

Joe  F.  Hardy,  advertising  manager  of 
the  Enid  (Okla.)  Morning  News-Daily 
Eagle — named  advertising  director.  L. 
M.  Belcher,  account  executive  for  the 
papers  since  1952 — to  advertising  man¬ 
ager.  Bill  D.  Walton — from  advertising 
staff  to  assistant  advertising  manager. 

«  *  « 

Carroll  Fisher,  Lexington  (Ky.) 
Herald-Leader  national  advertising  man¬ 
ager — retired,  with  James  D.  Blair,  suc¬ 
ceeding  him. 

]|C 

George  A.  Joplin  III,  president  and 
editor  of  the  Somerset  (Ky.)  Common¬ 
wealth-Journal — new  president  of  the 
National  Newspaper  Association. 


ARTICLES  EDITOR 

Leading  national  weekly  seeks  a  well  qualified  journalist  for  the  position 
of  Articles  Editor.  Reporting  directly  to  the  Editor  this  senior  post  serves  as 
a  key  creative  center  for  the  publication,  responsible  for  the  origination, 
development,  acceptance  of  story  ideas  into  the  feature  articles  which  are 
the  mainstay  of  each  issue. 

The  ideal  candidate  is  definitely  feature-oriented  and  accustomed  to 
generating  ideas  and  leads.  A  bright,  energetic  self  starter  with  aggressive 
reportorial  instincts,  the  person  we  seek  also  combines  an  insatiable  curi¬ 
osity  with  flexibility  and  an  ability  to  administer  the  efforts  of  other  reporters, 
stringers  and  free-lance  contributors. 

Starting  Salary:  $36,000 

If  qualified  please  respond  in  confidence  to  our  executive 
recruiting  consultants  to  Box  7000,  Editor  &  Publisher. 


Ungaro  tells  papers  how 
to  best  meet  reader  needs 


Newspapers  can  curb  the  trend  toward 
declining  circulation  and  become  an  in¬ 
dispensable  part  of  every  person's  life¬ 
style,  but  a  change  in  attitude  is  needed  on 
the  part  of  many  editors.  Joseph  Ungaro, 
vicepresident  and  executive  editor  of 
Westchester  Rockland  Newspapers  told 
a  luncheon  audience  of  the  New  York 
Chapter  of  the  Newspaper  Advertising 
Sales  Association. 

“Newspapers  must  stop  thinking  that 
it  isn't  news  until  we  print  it.”  Ungaro 
said.  “The  electronic  medium  can  beat 
our  fastest  press  on  any  story."  News¬ 
papers  must  offer  the  reader  something 
that  television  and  radio  cannot,  he  said. 

Ungaro  listed  a  series  of  changes  that 
dictate  a  different  kind  of  new  spaper  for 
today's  readers: 

*  “The  reader  is  a  busy  person  and 
you  can't  expect  the  reader  to  hunt  for 
what  he  or  she  is  looking  for  in  the  news¬ 
paper.”  he  said.  “It  isn't  enough  to  say 
we  carried  that  story  in  the  paper  if  the 
reader  needs  a  road  map  to  find  it.” 

Ungaro  said  he  recently  critiqued  a 
newspaper  and  found  over  a  30-day 
period  that  the  comic  page  w  as  booked  in 
22  different  places  in  the  paper. 

*  “The  level  of  education  and  the  de¬ 
gree  of  sophistication  of  our  readers  con¬ 
tinues  to  go  up.”  Ungaro  said.  “Our  cred¬ 
ibility  is  challenged  by  the  young.  We 
can't  just  automatically  accept  the  gov¬ 
ernment  or  the  establishment  view  on 
any  issue  as  the  truth.” 

*  “Our  readers  have  much  more  lei¬ 
sure  time  and  many  new  interests.  We 
must  provide  information  about  these 
interests  or  lose  those  readers  to 
specialized  publications.” 

*  “Our  society  has  become  very  com¬ 
plex  because  of  the  tremendous  amount 
of  government  intervention  in  everything 
we  do.  The  newspaper  must  be  on  the 
side  of  the  reader — not  the  government. 
We  must  protect  the  reader  from  the 
bureaucracy  by  providing  the  reader 
with  the  necessary  information  to  cope." 

*  “The  definition  of  local  news  has 
changed.”  Ungaro  said  liKal  news,  in  the 
editor's  mind,  was  always  geographic. 
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Whatever  happened  in  the  community 
the  paper  served  was  considered  local 
news.  Today,  he  said,  local  news  is  any¬ 
thing  that  touches  the  lives  of  the  read¬ 
ers. 

“There  is  no  more  local  story,  in  my 
opinion,  for  a  retired  person,  than  Con¬ 
gress  voting  an  increase  in  social  security 
pension.”  Ungaro  said.  In  a  foreign  news 
story  that  reports  on  a  frost  in  a  Brazilian 
coffee  region  that  will  result  in  20%  less 
coffee  beans  being  produced,  it  is  more 
relevant  to  the  reader  to  also  include  that 
a  pound  of  coffee  next  Spring  will  cost 
$1.75  in  the  supermarket,  he  said. 

Some  of  the  things  newspapers  should 
he  or  contain  to  meet  the  changing  needs 
of  readers,  according  to  Ungaro  are: 

*  A  consistently  organized  newspaper 
with  a  place  for  every  regular  feature  and 
every  feature  in  its  place  each  day. 

*  An  easy  to  read  paper  with  type 
faces  of  body  type  and  headlines  that 
attract  the  reader. 

*  More  dramatic  use  of  photos. 

*  News  digest  or  new  s  in  brief  for  the 
busy  reader  who  may  have  missed  the  tv 
news  the  night  before. 

*  Key  stories  in  depth  for  those  read¬ 
ers  who  want  more  detail.  “This  doesn't 
mean  every  story,  but  those  that  signific¬ 
ant  segments  of  the  readership  will  want 
greater  detail  on.”  he  said. 

*  More  emphasis  on  relating  govern¬ 
ment  news  to  the  reader.  “We  must  tell 
the  reader  w  hat  the  impact  of  the  actions 
of  the  laws  and  federal  regulations  will 
be.”  Ungaro  said.  “I  think  that  there 
would  be  a  lot  fewer  foolish  law  s  passed 
if  the  readers  truly  understood  the  im¬ 
pact  of  the  law  before  it  was  voted. 

*  More  emphasis  on  “soft  new  s”  such 
as  food,  fashion,  travel,  home  furnishing, 
bridge,  chess  and  participatory  sports. 
Ungaro  said  although  readership  studies 
have  shown  a  growing  interest  in  these 
subjects,  “unless  there  is  an  event  to 
cover  or  a  press  conference  to  send  a 
reporter,  editors  often  do  not  think  there 
is  much  news  here.” 

“These  are  not  pie-in-the-sky  ideas.” 
said  Ungaro.  “We  at  the  Gannett 
Westchester  Newspapers  are  using  them 
and  a  good  number  of  other  editors  ac¬ 
ross  the  country  are  using  some  of  them. 
The  Chicaf><)  Tribune  is  changing.  Even 
the  good,  old  gray  N.Y.  Times  is  chang¬ 
ing.” 

By  providing  more  useful  information 
for  the  reader,  a  newspaper  also  be¬ 
comes  a  better  advertising  tool,  he  said. 

To  better  meet  the  needs  of  the  adver¬ 
tiser  and  the  reader.  Ungaro  suggested 
the  newspaper  industry  work  toward  the 
establishment  of  a  standardized  modular 


ad  system  with  a  limited  number  of  ad 
sizes.  Under  the  program,  a  half  page  ad. 
for  example,  would  mean  a  specific  size 
and  shape  in  every  newspaper. 

“This  would  end  the  burying  of  ads. 
the  papers  fill  with  odd  shaped  promos 
and  the  hodgepodge  look.”  he  said. 


Boston  Globe  cited 
for  youth  programs 

The  Boston  Globe,  represented  by  Mr. 
John  1.  Taylor,  president  of  Affiliated 
Publications,  was  presented  the  National 
Distinguished  Community  Service 
Award  by  the  National  Recreation  and 
Park  Association  at  the  opening  general 
session  of  the  National  Congress  for 
Parks  and  Recreation  in  Boston,  Mas¬ 
sachusetts  on  October  18. 

This  award  may  be  presented  annually 
to  an  individual  or  organization  who  has 
given  the  most  outstanding  leadership 
and  service  to  the  local  park  and  recrea¬ 
tion  department  effort  in  the  city  where 
the  National  Congress  for  Recreation 
and  Parks  is  held. 

NRPA  trustee  Edmund  Thornton, 
president,  Ottawa  Silica  Company,  Ot¬ 
tawa,  Illinois,  said  that  over  the  years  the 
Globe  has  provided  outstanding  support 
to  the  Boston  park  and  recreation  pro¬ 
grams.  The  Globe  continues  to  inform 
the  residents  of  Boston  about  recreation 
opportunities  through  its  weekly 
“Calendar";  through  various  feature 
stories,  news  coverage  and  reports  on 
athletic  leagues. 

“Of  significant  note."  said  Thornton, 
“The  Boston  Globe  has  contributed  both 
financial  support  and  daily  news  cover¬ 
age  to  foster  the  initiation  and  mainte¬ 
nance  of  two  of  the  city's  most  successful 
youth  programs,  the  “Boston  Neighbor¬ 
hood  Basketball  League"  (BNBL)  and 
the  “Boston  Neighborhood  Hockey 
League”  (BNHL).  These  programs  in¬ 
volve  thousands  of  Boston's  youth  in 
positive  competition  and  have  offered 
important  diversions  and  outlets  for  Bos¬ 
ton's  “teenage”  population  particularly 
in  the  last  nine  years." 


Ex-Hearst  staffers 
start  a  shopper 

John  Hatfield  and  Gene  Cowles  have 
formed  a  company — Hatfield-Cowles 
Associates — to  publish  the  Sun  City 
(Calif.)  Shopper,  a  free  circulation  adver¬ 
tising  paper.  Hatfield  was  previously 
with  Hearst  Advertising  Service  for  40 
years,  and  Cowles  was  at  one  time  with 
international  News  Service,  Chieaf>o 
Tribune,  Los  Angeles  Examiner  and 
editor  of  the  Sun  City  Prof>ress.  The  co¬ 
publishers  are  residents  of  Sun  City,  a 
retirement  community. 
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Here’s  a  once-in-a-lifetime  chance  to  publish,  at  no  charge,  three 
works  by  a  talented  cartoonist  who  in  only  a  little  more  than  a 
year  has  won  world-wide  acceptance  for  his  art  and  ingenuity. 

It’s  a  visual  age,  no  doubt  about  it — an  age  of  symbols,  designs, 
graphs,  pictures  to  convey  meaning  along  with  words,  or  all  by 
themselves. 

But  it’s  also  an  age  of  sophistication,  of  subtlety,  of  taste.  With 
few  exceptions,  the  old  school  of  rock-and-sock  political  and  social 
cartooning  is  as  outdated  as  the  literary  style  of  Walter  Winchell. 

We  feel  that  the  modem  editorial  page  and  the  columns  of 
opinion  and  commentary  in  today’s  newspapers  require  a  more 
aware,  a  more  enlightened  focus,  for  their  ever-mo^e  educated  and 
knowledgeable  readers.  Readers  themselves  recognize  this  and  react 
to  it. 

And  we  are  prepared  to  back  these  feelings  with  our  offer  to  send 
you  three  weeks  of  Francis  Brennan’s  new  and  incisive  graphics  at 
absolutely  no  cost  to  you.  You  will  see  for  yourself  how  logically  they 
fit  into  your  own  format  (they  are  designed  for  offset  reproduction) 
and  how  they  can  enliven  your  pages  as  they  have  editorial  and 
op-ed  pages  all  over  the  world. 

Newsweek  International  Editorial  Service 


‘He  is  different.  He  is  exciting. 
Sometimes  he  is  shocking. 

But  always  exact — and  an 
expression  of  the  fact  that  the 
picture  can  tell  more  than 
many  words.”  —Nils  Thostrup, 
Editor-In-Chief 
Jyllands-Posten, 
Denmark 


“The  strength  of  Brennan’s 
drawings  derives  from  both  the 
idea — and  his  device  for  pic- 
torializing  the  issue — and  his 
technique,  the  contrast  of 
light  and  dark,  the  shading, 
which  make  a  strong  visual 
impact. . . .  We’re  keeping  all 
the  earlier  drawings  on  file 
for  use  when  we  have  articles 
that  go  well  with  them.  Many 
remain  timely  for  several 
weeks.”  — Donald  Bremner, 

Managing  Editor 
Los  Angeles  Times, 
Opinion  Section 


R.  J.  Melvin,  Director 
Newsweek  International  Editorial  Service 
444  Madison  Avenue 
New  York,  NY  10022 

Dear  Mr.  Melvin: 

Please  send  me  the  next  three  weeks  of  Brennan  cartoons,  at  your  expense. 

At  the  end  of  three  weeks,  I  will  notify  you  to  continue  the  service  at  your  regular 
rates,  or  I  may  cancel,  at  no  cost  to  me  whatever. 


Name- 


-Tltle- 


Newspaper- 


Address - 


-City- 


-Zip- 


Productioa  manager  Lamed  Snow  (left)  and  exediW 
editor  William  Swaimfcenter)  check  pages  with  Lfe 
Huennerkopf.  ^ 


A  Classified  Manager  Comments  On  The  Harris  2500 


"Classified  lineage 
is  up  13%.  Error  rates 
are  down  20%  -  even  with 
more  liberal  make-goods. 
Production  has  been  halved. 

And  the  same  six  people  do  it  all." 

-  Lee  A.  Hueimerkopf 
Classified  Ad  Manager 
Springfield  News  e)  Sun 


The  six  classified  adtakers  at  the  47,500- 
combined  circulation  Springfield  (O.)  News 

Sun  always  worked  hard.  They  still  do  — 
but  now  they  get  a  lot  more  done  and 
"are  more  professional  and  conscientious," 
says  Lee  Huennerkopf,  classified  ad  man¬ 
ager  of  the  morning,  evening  and  Sunday 
newspapers. 

The  reason:  A  copy  processing  system. 
Using  the  system's  input  terminals,  the  ad¬ 
takers  accept,  compose  and  proofread  each 
ad  right  on  the  screen.  The  ad  is  then  ap¬ 
proved  by  the  customer,  billing  information 
captured,  and  the  entire  transaction  sent 
electronically  to  a  master  Harris  2550  con¬ 
troller.  At  the  end  of  each  day,  the  system 
sorts  the  ads  alphabetically  and  by  edition; 
prepares  detailed  accounting  reports  by  clas¬ 
sification,  type,  expiration  and  sales  person,- 
and  then  electronically  transmits  finished 
copy  to  Harris  TxT  typesetters  which  pro¬ 
duce  camera-ready  galleys. 

Data  is  keyboarded  just  once.  Hand¬ 
sorting  by  frames  is  eliminated.  Manhours 
per  page  have  already  been  reduced  by  30  per 
cent,  a  reduction  that  will  shortly  reach  50 
per  cent,  according  to  production  manager 
Lamed  Snow.  And  the  composing  room 
workforce  has  been  cut  from  76  to  53 
persons. 

The  Harris  2500,  in  addition,  has  given 
substantially  improved  copy  control  to  the 
48  editors  and  reporters  in  the  News  &)  Sun 


newsroom.  It  has  allowed  the  Cox  newspa¬ 
per  to  store  automatically  its  four  AP  wire 
lines  and  the  Cox  News  Service  line  for  rapid 
copy  recall,  editing  and  merging.  Even  its 
display  advertising  is  produced  more 
efficiently. 

Harris  2500  flexibility 
can  provide  the  same  benefits 
to  almost  any  newspaper. 

The  experience  of  the  Springfield  daily  is 
not  uncommon.  Today,  copy  processing  sys¬ 
tems  are  reducing  costs  and  boosting  pro¬ 
ductivity  and  editorial  standards  at  news¬ 
papers  around  the  world. 

When  it  comes  to  picking  a  copy  process¬ 
ing  system,  more  newspapers  have  chosen 
the  Harris  2500  than  any  other  system.  Be¬ 
cause  with  Harris,  there  is  more  to  choose 
from.  Four  controllers  that  can  handle  the 
work  of  a  small  weekly,  or  the  massive  de¬ 
tails  of  the  largest  metropolitan  daily.  A 
variety  of  terminals.  Unique  area  composi¬ 
tion  subsystems.  A  broad  range  of  photo¬ 
typesetters.  And  customized  service  and 
support  programs  that  simplify  the  start-up 
and  assure  the  increasing  productivity  gains 
that  every  newspaper  needs. 

The  Harris  2500:  the  one  system  that  does 
it  all.  From  Harris:  the  one  company  that 
makes  sure  it  all  gets  done. 


HARRIS  -VLyL/il 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


Larger  dailies 
urged  to  run 
Council  ads 

By  John  Consoli 

Already  receiving  strong  support  for 
its  public  service  campaign  on  the 
American  economic  system  from  many 
intermediate  size  newspapers,  especially 
those  in  the  Midwest,  the  Advertising 
Council  has  begun  to  make  a  strong  plea 
to  get  the  large,  metro  market  dailies  to 
begin  carrying  some  of  their  ads. 

With  the  public  service  campaign,  en¬ 
titled  “The  American  Economic  System 
.  .  .  and  your  part  in  it,"  now  in  its  fifth 
month,  some  513  daily  and  weekly 
newspapers  have  carried  the  controver¬ 
sial  ads.  None  of  the  top  10  circulation 
dailies  have  carried  the  ads  thus  far. 
however. 

This  month's  International  Newspaper 
Advertising  Executives'  bulletin  con¬ 
tains  an  urging  by  Frank  Flood,  general 
advertising  manager  of  the  New  York 
News  and  INAE  liaison  to  the  Ad  Coun¬ 
cil,  that  more  newspapers  get  involved  in 
the  program.  The  Newspaper  Advertis¬ 
ing  Bureau  also  sent  out  to  its  members, 
a  letter  from  John  Kelley,  chairman  of 
the  newspaper  committee  of  The  Ad 
Council  seeking  additional  newspaper 
support  of  the  program. 

The  controversy  surrounding  the  cam¬ 
paign  centers  around  a  20  page,  four 
color  booklet  prepared  by  the  Ad  Coun¬ 
cil  and  the  U.S.  Department  of  Com¬ 
merce  in  cooperation  with  the  Depart¬ 
ment  of  Labor.  The  purpose  of  the  book, 
which  is  issued  free  to  those  who  write  to 
an  address  listed  in  the  ads.  is  to  help 
stamp  out  “economic  illiteracy"  by  in¬ 
forming  the  people  on  how  the  U.S. 
economic  system  operates. 

The  Ad  Council  has  said  the  campaign 
does  not  advocate  our  present  economic 
system,  but  rather  acts  as  a  motivation  to 
get  the  public  interested  in  learning  about 
our  economic  system. 

Certain  groups  have  taken  exception 
to  the  booklet,  saying  it  chooses  to  ig¬ 
nore  the  problems  of  our  economic  sys¬ 
tem  and  that  it  presents  only  one  view¬ 
point.  Among  these  groups  are  the 
Peoples  Business  Commission,  the  Pub¬ 
lic  Media  Center  which  represents  cer¬ 
tain  labor  groups  and  the  National  Edu¬ 
cation  Association  among  others,  and 
various  economists. 

The  opposition  has  largely  been 
through  threats  of  requests  for  equal  time 
on  tv  or  equal  space  in  newspapers  for 
counter  Ad  Council  ads.  The  television 
networks  have  been  most  intimidated  by 
the  threats,  with  only  NBC  of  the  three 
networks  agreeing,  so  far,  to  run  the  Ad 
Council  spots.  Although  no  formal  re¬ 
quests  were  made  for  equal  time,  the  two 
networks  feel  the  FTC  might  rule  in 
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favor  of  equal  time  if  the  Ad  Council 
spots  are  run,  since  the  time  it  not  paid 
for. 

Newspapers  have  been  less  intimi¬ 
dated,  but  again,  no  other  groups  as  yet 
have  approached  those  papers  who  have 
carried  the  Ad  Council  ads. 

The  first  group  that  may  do  so  is  the 
Public  Media  Center,  a  non  profit  ad 
agency  that  grew  out  of  the  antiwar 
movement  and  has  done  work  for  vari¬ 
ous  liberal  groups  such  as  the  United 
Farm  Workers.  PMC  has  put  together  a 
complete  program  including  print,  radio 
and  television  ads  and  booklets  of  its 
own  entitled  “Americans  for  a  Working 
Economy." 

“We  are  attempting  to  mirror  the  Ad 
Council's  campaign,"  said  Roger  Hic¬ 
key,  director  of  the  PMC's  Washington 
office.  “Their  pitch  is  that  the  American 
people  are  dumb  and  need  the  Ad  Coun¬ 
cil  to  tell  them  how  the  economic  system 
works.  We  believe  the  people  under¬ 
stand  our  economic  system.  They  want 
answers  about  why  the  system  is  not 
working." 

Hickey  said  print  ads  thus  far  have  run 
only  in  AFL-CIO  labor  publications  and 
National  Education  Association  publica¬ 
tions.  Newspapers  have  not  been  con¬ 
tacted  as  yet. 

“Our  primary  direction  will  be  aimed 
at  broadcast  where  the  equal  time  doc¬ 
trine  should  allow  us  to  run  our  spots," 
he  said.  “We  represent  some  ligitimate 
groups  too." 

Hickey  said  his  group  plans  to  send  a 
letter  out  shortly  to  various  newspapers, 
including  the  college  press.  He  said  like 
the  Ad  Council  booklets,  his  group's 
booklet  is  also  being  distributed  into  the 
classrooms.  The  Ad  Council  booklet, 
however,  has  been  more  widely  distri¬ 
buted,  with  some  Wi  million  in  circula¬ 
tion  so  far  and  another  million  now  being 
printed  up. 

While  such  large  papers  as  the  New 
York  Times  and  the  Washington  Post 
have  not  yet  run  any  of  the  Ad  Council 
spots,  the  Milwaukee  Journal  has  re¬ 
printed  the  Ad  Council  booklet  as  part 
of  a  four  part  series  last  month.  The 
Journal  even  reproduced  some  of  the  il¬ 
lustrated  cartoons  from  the  booklet  in 
full  color.  A  spokesman  for  the  Journal 
said  it  was  an  editorial  decision  to  reprint 
the  booklet. 

The  Ad  Council,  in  promoting  the 
campaign  to  newspapers,  has  claimed  its 
program  is  being  attacked  by  “militant 
groups  who  are  working  to  dismantle  the 
economic  system  and  to  prevent  the 
media  from  running  the  ads." 

While  the  Peoples  Business  Commis¬ 
sion  is  admittedly  a  more  radical  group 
and  is  opposed  to  any  media  running  the 
Ad  Council  ads,  the  Public  Media  Center 
is  not  out  to  stop  the  Ad  Council  cam¬ 
paign.  Ihe  PMC  wants  equal  space  for 
public  service  ads. 

Although  the  Ad  Council  has  said  it  is 


not  advocating  our  present  economic 
system  but  merely  informing  the  people 
about  how  it  operates,  Kelley,  in  his 
pitch  to  the  papers,  said,  “Our  economic 
system  is  in  its  crisis  years.  Without  pub¬ 
lic  support  for  it,  through  understanding 
of  it,  we  may  live  to  see  it  crumble." 
Hickey  said  the  inference  of  Ad  Council 
advocacy  can  be  seen  in  that  statement. 

The  Ad  Council  plans  to  continue  run¬ 
ning  the  campaign  for  the  next  three  to 
five  years,  and  the  controversy  is  ex¬ 
pected  to  continue  along  with  it. 


Butz  cartoon 

(Continued  from  page  14) _ 

Black  students." 

Within  four  hours,  Angelo  Cucchiara, 
editor-in-chief  of  Venue,  had  ordered  the 
magazine  off  the  stands.  The  1 .500  undis¬ 
tributed  issues  of  a  press  run  of  5,000 
were  recirculated  the  next  day  with  a 
blank  cover. 

Black  students  had  demanded  that  the 
publication  be  suspended  and  its  funding 
terminated;  that  the  magazine  apologize 
and  its  six-member  board  resign.  They 
also  discussed  a  class  action  suit  against 
the  magazine. 

In  a  four-hour  meeting  last  week.  SGA 
listened  to  black  students.  Venue  staffers 
and  examined  a  legal  opinion  signed  by 
Kenneth  D.  Roth  of  the  SGA  law  firm  of 
Hyland,  Davis  and  Reberkenny  of 
Cherry  Hill,  N.J.  The  firm's  opinion  was 
that  it  found  “nothing  illegal  about  the 
cover,  editorial  or  any  other  matter  con¬ 
tained  in  this  issue  of  Venue."  It  noted 
that  under  the  First  Amendment  freedom 
of  the  press  guarantees  “much  offensive 
and  objectionable  material  is  published 
and  distributed.  This  is  the  price  that 
must  be  paid  for  the  freedoms  that  we 
enjoy.  Much  worse  has  been  printed  and 
one  need  only  to  look  to  such  publica¬ 
tions  as  Screw  magazine  and  National 
Lampoon  for  examples." 

Roth  added  that  the  college  and  SGA 
should  “concern  itself  with  any  attempt 
to  censor  Venue  magazine  or  any  other 
publication  on  campus  either  by  cutting 
off  funds  or  revoking  charters.  It  must  be 
kept  in  mind  that  freedom  of  the  press  is 
one  of  the  more  important  rights  guaran¬ 
teed  to,  Americans  by  the  Constitution  of 
the  United  States.  There  are  statutes, 
both  federal  and  state,  that  do  create  a 
cause  of  action  for  violation  of  rights 
guaranteed  by  the  Constitution  of  the 
United  States." 

After  examining  all  the  issues  and  lis¬ 
tening  to  many  hours  of  testimony,  the 
SGA,  by  a  40-2  vote,  reprimanded  Venue 
and  established  a  non-binding  advisory 
board  for  consultation  with  the  ma¬ 
gazine’s  staff  on  potentially  controver¬ 
sial  issues.  The  magazine  issued  a  for¬ 
mal  apology  to  black  students  and  agreed 
to  publish  an  issue  about  the  controversy 
in  which  Black  students  would  have 
equal  right  to  selection  of  copy. 
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The  following  linoge  tobulotions  hove  been  compilmf  by  Medio  Records, 
Inc.,  for  the  exclusive  publicotion  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  ony  form  without  the  explicit  permission  from 
Medio  Records,  Inc.  NOTE:  Newspapers  morhed  with  code  below  include 
advertising  in  Parade  or  Family  Weekly,  approximate  linoge  os  follows: 


*Parade — 63,460  t^o's'dy  Weekly — 52,115 

1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ABERDEEN,  S.O. 

Americon  News-e  .  621,661  47,040 

tAmericon  News-S  .  365,989  30,368 

Grond  Totol  .  987,650  77,408 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

AKRON,  OHIO 

Beocon  Joumol-e  .  2,500,323  87,968  2332,884  80,684 

'Beocon  Journol-5  .  1,356,928  107,680  1,328,735  93,088 

Grand  Totol  .  3,857,251  195,648  3,861,619  173,772 

NOTE:  Beacon  loumol-e  ond  5  chonged  from  eight  to  six-column  effective 
June  2,  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,086,008  3,044,967 

Joumol-e  .  3,291,610  257,671  3,206,353  155,588 

Joumol  &  Constitution-5  .  2,067,984  _  1,961,563  _ 

Grond  Totol  .  8,445,602  257,671  8,212,883  155,588 

BALTIAAORE,  MD. 

'News  Americon-S  .  781,510  88,512  725,052  102,163 

News  Americon-e  .  1,133,856  81,932  1,172,209 

Sun-m  .  1,383,610  52,846  1,253,206  33,264 

Sun-e  .  1,690,558  67,792  1,729,244  83,472 

5un-S  .  2,120,308  27,072  1,985,724  23,512 

Grand  Totol  .  7,109,842  318,154  6,865,435  242,411 

BATON  ROUGE,  LA. 

Advocote  (5ee  Note)  .  2,801,220  2,585,284 

‘Advocote-S  .  1,139,401  1,000,986 

Grond  Total  .  3.940,621  3,586,270 


NOTE:  Advocote-m  ond  5tate  Times  sold  in  combinotion;  linage  of  one 
edition,  Advocote-m  is  shown, 

NOTE:  Advocote-m,  State  Times-e  ond  Advocote-S  chonged  from  eight  to 
six-column  Sept.  1,  1975. 

BERGEN  COUNTY,  NJ. 


Record-e  .  1,922,823  255,138  1,834,309  257,725 

fRecord-S  .  1,222,397  357,736  1,027,869  310,432 

Grond  Totol  .  3,145,220  612,874  2,862,178  568,157 

NOTE:  Record-e  published  5  doys  o  week  only. 

BINGHAMTON,  N.Y. 

Press-e  .  1,824,446  1,639,269 

•Press-5  .  792,732  758,732 

Grond  Totol  .  2,617,178  2,398,001 

NOTE:  Press-e-S  changed  from  on  eight  to  nine-column  effective  Mar.  29, 
1976 

BOCA  RATON,  FLA. 

News-e  .  565,732 

tNews-S  299,012 

Grond  Totol  .  864,744 

NOTE;  Not  meosured  by  Medio  Records  in  1975. 

BOSTON,  MASS. 

Herald  Americon-m  .  .  1,007,055  63,616  961,766 

Herold  Advert(ser-5  .  .  789,021  398,820  649,649  310,807 

Globe-e  .  1,612,711  1,498,503 

Globe-m  .  1,914,349  63,616  1,837,267 

•Globe-S  .  2,138089  294,940  1,677,520  334,276 

Grond  Totol  .  7,461,225  820,992  6,624,705  645,083 

NOTE:  Globe-e  published  5  doys  a  week  only. 

BOULDER,  COLO. 

Comero-e .  1,438,605  16,724 

Comero-S  .  519,640  _ 

Grond  Totol  .  1,958,245  16,724 

NOTE:  Not  measured  by  Medio  Records  in  1975, 

BRADENTON,  FLA. 

Herold-e  .  871,940  801,617 

tHerold-S  499,171  499,688 

Grand  Totol  .  1,371,111  1,301,305 

BUFFALO,  N.Y. 

Courier  Express-m  .  684,596  6,660  689,477  5,311 

'Courier  Express-S  .  1,105,499  43,400  1,027,627  35,744 

News-e  .  2,622,911  105,072  2,629,545  132,576 

Grand  Totol  .  4,413,006  155,132  4,346,649  173,631 

CAMDEN,  N.J. 

Courier  Post-e  .  2,343,120  74,664  2,223,386  148.744 

NOTE:  Courier  Post-e  chonged  from  eight  to  six-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,704,455  16,320 

Observer-m  .  1,942,188  79,568 

•Observer-S  .  953,710  81,056 

Grond  Totol  .  4,600,353  176,944 


NOTE:  Not  measured  by  Medio  Records  in  1975. 

NOTE:  Observer-m  and  5  and  News-e  changed  from  on  eight  column  to 
six-column  width  June  2,  1975. 


CHICAGO,  ILL. 

Tribune-m  .  3.124,444  2,058,127  2,963,509  1,883,104 

Tribune-S  .  2,242,661  874,654  1,851,194  639,090 

News-e  .  1,488,287  482,254  1,498,476  325,225 

Sun  Times-m  .  2,618,297  316,614  2334,909  241,257 

'Sun  Times-5  .  1,090,730  686,397  987,826  436,611 

Grond  Total  .  10,564.419  4,418,046  9,835,914  3,525,287 

NOTE:  Tribune-m  ond  5  changed  from  eight  to  nine-column  July  1,  1975. 
CINCINNATI,  OHIO 

Enguirer-m  .  2,724,570  2,531,516 

Enquirer-5  .  2,020,017  1,777,103 

Post-e  .  2,018,284  59,656  2,125,181  24,864 

Grond  Totol  .  6,762,871  59,656  6,433,800  24,864 


NOTE:  Post-e  effective  June  2,  1975  ond  Enquirer-m  ond  5  eHective  June 
3,  1975,  changed  from  eight  to  nine-column. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND, 

OHIO 

Ptoin  Deoler-m  . 

.  .  3,007,611 

171,241 

2,639,555 

186,993 

Plain  Daaler-S  . 

. .  1,947,415 

55,294 

1,520,763 

44,129 

Pr«$s-e  . 

. .  1,888,746 

533,390 

1,978,358 

241,275 

Grand  Total  . 

. ..  6,843,772 

759,925 

6,138,676 

472,397 

NOTE:  EHective  Sept.  1, 1975,  Plain  Dealer-m  ond  S  chonged  from  eight  to 

nine>column.  Press-^  chonged  from  e 

ight  to  nine-column. 

COLUMBUS 

,  GA. 

Enquirer  (See  Note)  . 

1,287,514 

52,579 

1,365,446 

35,470 

*  Ledger  Enquirer-S 

.  . .  612,799 

673,606 

5,875 

Grond  Total  . 

.  . .  1,900,313 

52,579 

2,039,052 

41,345 

NOTE:  Enquirer*m  and  ledger-e  sold  in  combinotion;  linage  of  one  edition, 

Enquirer-m  is  shown 

COLUMBUS, 

OHIO 

Dispotch-e  . 

. .  .  2,662,564 

81,991 

2,793,598 

86,514 

Dispotch-S  . 

...  2,107,092 

12,240 

1,785,591 

Citizen  Joumol-m  .  .  . 

. .  .  977,619 

882,746 

Grand  Totol  . 

...  5,747,275 

94,231 

5,461,935 

86,514 

NOTE:  Dispotch-e  and  5  and  Citizen  Joumol-m  changed  from  eight  to 
nine-column  Jon.  13,  1976. 


DALLAS,  TEXAS 

News-m  .  3,659,679  209,480  3,605,749  144,360 

News-5  .  1,722,996  78,112  1,613,763  29,840 

Times  Herald-e  .  3,242,140  150,970  3,024,483  87,126 

'Times  Herold-S  .  1,679379  112,512  1,618,816  91,216 

Grond  Totol  .  10,304,394  551,074  9,862,811  352,542 

NOTE:  Effective  Dec.  29,  1975  News-m  and  5  changed  from  eight  to 
nine-column.  Times  Herald-e  and  5  changed  from  eight  to  nine-columr 


DAYTON,  OHIO 


Journal  Herold-m  .  .  .  . 

..  2,052,454 

106,990 

2,083,188 

112,755 

News-e  . 

..  2,140,954 

106,761 

2,164,400 

118,648 

'Nows-S  . 

.  .  1,055,256 

893,003 

Grond  Total  . 

. .  5,248,664 

213,751 

5,140,591 

231,403 

NOTE:  Joumol  Herold-m 

ond  News-e  ond  S  changed  from  eight  to  nine- 

column  Oct.  6.  1975. 

DENVER,  COLO. 

Rocky  Mt.  News-m 

.  3,483,209 

3414.943 

'Rocky  Mt.  News-S 

. .  .  885,809 

724,002 

Post-e  . 

.  ..  2,961,358 

211,585 

3,276,651 

155,881 

Post-S  . 

.  2,009,158 

1,729,154 

Grond  Total  . 

.  ..  9,339,534 

211,585 

9,044,750 

155,881 

NOTE:  Post-e  and  S  changed  from  eight  to  nine-column  Oct. 

6,  1975. 

DETROIT,  MICH. 

Free  Press-m  . 

. .  .  1,966,730 

192,756 

1,627,462 

199435 

'Free  Press-S  . 

.  . .  795,670 

300,264 

663,521 

230,608 

News-e  . 

. .  .  2,941,972 

515,992 

2,296,544 

466,623 

News-S  . 

. ..  1,848,514 

311,142 

1424.403 

267,301 

Grand  Totol  . 

.  . .  7,552,886 

1,320,154 

6,111,930 

1,164,067 

NOTE:  News-e  and  S  chonged  trom  eight  to  nine-column  Dec. 

29,  1975. 

DULUTH,  MINN. 

Herold-e  . 

.  . .  955,129 

News  Tribune-m  .  .  .  . 

.  . .  993,807 

News  Iribune-S  .  .  .  . 

.  . .  770,701 

22,848 

Grand  Totol  . 

.  . .  2,719,637 

22,848 

NOTE:  Not  meosured  by  Medio  Records 

in  1975. 

NOTE:  News  Tribune-m  and  5  and  Herald  Evening  changed  from  on  eight 
to  six-column  May  5,  1975. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
ERIE,  PA. 

rimes  (See  Note)  .  1,470,405  1,375,962 

'Times  News-S  .  888310  793,390 

Grond  Totol  .  2,358,915  2,169,352 

NOTE:  Times-e  and  News-m  sold  in  combination;  linage  of  one  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,212,284  207,330  3,190,753  159,562 

'News-S  .  1,611,280  1  302,549 

News-sot .  818,929  _ 963,191  _ 

Grond  Totol  .  5,642,493  207,330  5,656,493  159362 

NOTE:  Newse  published  5  days  o  week  only;  News-e,  5  and  sot.  chonged 
from  eight  to  six-column  Moy  12,  1975. 

GARY,  IND. 

Post  Tribune-e  .  1390,488  306,269 

tPost  Tribune-S  .  952,718 

Grond  Totol  .  2343,206  306,269 

NOTE:  Not  measured  by  Medio  Records  in  1975;  Pbst  Tribune-e  and  5  is  on 
estobhshed  nine  column  newspaper  ond  is  meosured  accordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  848,318 

tHerold-S  .  522,098  72,940 

Grond  Totol  .  1,370,416  72,940 

NOTE:  Not  measured  by  Medio  Records  in  1975. 


HARTFORD,  CONN. 


Couront-m  . 

..  2,374,293 

2,482,854 

*Couront-S  . 

..  1,439,413 

438,733  1,245,540 

261,960 

Times-e  . 

614,337 

17,462  733,405 

37,165 

fTimes-S  . 

236,714 

96,009  324,628 

115489 

Grond  Totol  . 

.  .  A.tM.m 

552,204  4,786,427 

414,714 

HONOLULU,  HAWAII 

Advertiser-m  . 

..  2,615,979 

2,815,819 

Star  Bulletin-e  . 

.  2,888,888 

2,794,928 

'Star  Bulletin  & 

Advertiser-S  . 

..  1,423,502 

1,259,008 

(^nd  Totol  . 

.  .  6,928,369 

6,869,755 

NOTE:  Advertiser-m,  Star  Bulletin-e  and  Star  Bulletin  &  Advertiser-S 

changed  from  eight  to  nine-column  May  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  . 

.  .  4,274,096 

591,242  4,067,317 

367,482 

Chronicle-S  . 

..  2,465,730 

230,528  2,001,330 

289,000 

Po$t-m  . 

.  3,622,639 

422,190  3420,297 

324,468 

'Post-S  . 

..  1,704,860 

216,726  1,448,369 

223,459 

Grond  Total  . 

. .  12,067425 

1,460,68611,037,313 

1,204,409 

NOTE:  Chronicle-e  ond 

S  ond  Post-m 

and  S  changed  from  eight  to 

nine-column  July  1,  1975. 

LEXINGTON 

p  KY. 

Herald  (See  Note) 

.  .  1,686,093 

1439,648 

'Herald  Leoder-S  ... 

..  1,057464 

837,810 

Grand  Total  . 

.  .  2,743,757 

2,377,458 

NOTE:  Herald-m  and  Leoder-e  sold  in  combinotion;  linoge  of  one  edition. 

Herold-m  is  shown. 

LITTLE  ROCK 

ARK. 

Arkonsos  Gozette-m 

..  1,498,454 

1,358,064 

'Arkonsos  (kizette-S 

738,200 

709,714 

Arkonsos  Democrot-e 

575,769 

658,457 

fArkonsos  Democrat-S 

459,014 

11,840  433,204 

Grand  Totol  . 

..  3,271,437 

11,840  3,159,439 

(Continued  on 

page  38) 

Ad  Expenditure  Trends 
August  1976 

A  summary  of  newspaper  acivertisinp  compiled  by  EDITOR  & 
PUBLISHER  fiom  Media  Records — 64  Cities  Report 


1976 

1975 

Dollar  Change 

Classificafions 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

7c 

Retail 

August  . 

.$  226,524 

193,135 

+  33,389 

+  17.3 

First  Eight  Months 

1,769,145 

1,479,611 

+289,534 

+  19.6 

Department  Stores 
(Included  in  Retail) 

August  . 

58,679 

52,819 

+  5,806 

+  11.1 

First  Eight  Months 

440,643 

387,812 

+  52,831 

+  13.6 

General 

August  . 

44,938 

33,332 

+  11,606 

+  34.8 

First  Eight  Months 

439,011 

348,293 

+  90,718 

+  26.0 

Automotive 

August  . 

9,544 

5,824 

+  3,720 

+  63.9 

First  Eight  Months 

76,899 

61,196 

+  15,703 

+  25.7 

Financial 

August  . 

6,728 

6,268 

+  460 

+  7.3 

First  Eight  Months 

90,765 

83,630 

+  7,135 

+  8.5 

Classified 

August  . 

.  118,410 

91,279 

+  27,131 

+  29.7 

First  Eight  Months 

847,6.33 

662,555 

+  185,078 

+  27.9 

Total  .Advertising 

August  . 

.  406,144 

329,838 

+  76,306 

+  23.1 

First  Eight  Months 

3,223,453 

2,635,285 

+  588,168 

+  22.3 

EDITOR  &  PUBLISHER  for  October  30,  1976 
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LinSQC — f  Cant'd  from  page  37) 


197&  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


LONG  BEACH.  CALIF. 
liHle|Mtt6»<l  (5m  Nott)  2.110.1(M  7D5.9A6 

‘Indep**^***!  PrMS 


T.I«srom.5  .  759,601  16,464 

Grand  Total  2.869.705  722.410 


NOTE:  Indepondont-m  and  Press  Talo^ram-a  sold  in  combinotion;  linogo  ol 
ono  odition.  Indopandont-m  is  shown;  Not  moosurod  by  Medio  Records 


in  1975 

LONG  ISLAND,  N.V. 

Newsdoy  e  2.188.629  502.646  2.212.014  671.515 

Newsdoy-S  743.306  318.805  752.193  267,066 

Grand  Totol  2.931.935  821.451  2.964.207  938.581 

LOS  ANGELES,  CALIF. 

Times-m  4.384.846  2.032.783  4.273.369  1.831.864 

Tiines-5  2,460.594  1.052.321  2.304.176  1.350.148 

Horald  Eiominer.e  .  610.860  713,901 

Herald  Eiominer-S  .  209,620  _ 253,270  _ 

Grand  Totol  7.665.920  3.085.104  7.544.716  3.182.012 

NOTE  Due  to  chooses  in  the  meosuring  practice,  the  Los  Angeles  Times 
1976  vs  1975  port  run  zone  Image  is  not  comporoble. 

MACON,  GA. 

Telograph  (5m  Note)  .  1,161,454  1,056,453  2,722 

‘TelMroph  8  News-5  589.970  575,667  3.439 

Grand  Totol  .  1.751.424  1.632.120  6.161 

NOTE:  Tolograph-m  ond  News-e  sold  in  combinotion;  linoge  of  one  edition, 
Telegreph-m  is  shown  in  1976;  for  lost  year  News-e  figures  ore  shown. 

MANCHESnR,  N.H. 

Union  Leoder-d  1,153.959  1.296.635 

fNew  Hompshire  News-5  578,848  592,975 

Grand  Totol  1,729.807  1889.610 

MIAMI.  FLA. 

Herald-m . 3837,476  438,979  3.762,481  166,512 

Herold-5  2,102,142  249,290  1,996,633  74,108 

News-e  .  1,650,284  60.480  1,700,711  52,920 

Grond  Totol  7.289.902  748  749  7.459,825  293.540 

NOTE;  Herald-m  ond  5  ond  News-e  chonged  from  eight  to  sii-column  Mar. 
3,  1975 

MILWAUKEE,  WISC. 

Sentinel-m  1.896.010  1,830.432  5,875 

Journol-e  .  2.910.542  477.163  2.890.796  257.416 

Journol-5  .  2,071,076  333,687  1,952,960  204,528 

Grand  Totol  6.877.628  810.850  6.674,188  467.819 

MINNEAPOLIS,  MINN. 

Tribune  m  1.815,941  34.543 

Tnbuno-5  .  2.036.810  322.107 

5lor-e  2,263,555  424856 

Grand  Totol  .  6.116.306  781.006 

NOTE  Tribune-m  and  5  ond  Stor-o  chongod  from  eight  to  sii-column 
during  yeor  1975;  Not  nwosurod  by  Media  Records  in  1975. 

NASHVILLE,  TENN. 

8onnor-e  2,258,129  75,344  2,179,912  88,560 

TennessMn-m  2,261,638  42.512  2,220.254  88860 

•TenneisMn-5  .  1,186,064  42,672  980,598  75,792 

Grand  Totol  5.705.831  160.528  5.380.764  252,912 


NEW  YORK,  N.Y. 

2,130,071  2,186,090 

2.623.590  688.207  2,309,181  491,030 

1,069,060  809.843  1,171.470  685,746 

778.624  1.207.355  890,655  1,301.497 

657.625  _ 769,892  _ 

7,258,970  2.705,405  7,327,288  2,478,273 

NEWARK,  NJ. 

2,305.141  115,086  2.225.330  51,M8 

1,975,953  28,192  1,756,568  54,336 

4.281.094  143,278  3.981.898  105.784 

NILES.  MICH. 

5lor.e  532,190 

NOTE  Note  meosured  by  Medio  Records  in  1975. 

ORLANDO,  FLA. 

2,333.298  491.699  2,392.663  386.166 

1,162,601  176,966  1,167,823  174,167 

3.495.899  668.665  3.560.486  560.333 

PASADENA,  CALIF. 

Stor  News-d  960.588  247.066 

•Stor  News  5  366392  33,997 

Grond  Totol  1.326.980  281.063 

NOTE  Not  meosured  by  Medio  Records  in  1975 
PASSAK,  NJ. 

Herald  News-e  1.182.449  279.780 

NOTE  Not  meosured  by  Medio  Records  in  1975 

PATERSON,  NJ. 

News-d  877,402  113,104 

NOTE  Not  meosured  by  Medio  Records  in  1975- 

PEORIA,  ILL. 

Journal  5tor-d  1,959.973  18,560 

'Jouraol  Stor  S  828.079  38.744 

Grond  Totol  2,788,052  57,304 

NOTE  Not  measured  by  Medio  Records  in  1975 

PHILADELPHIA,  PA. 

OuHotine  1,600,732  512,715 

*8ullelin-5  741,051  462.726 

Inguirer-m  1,627,061  158,039 

Inguirer-s  1,743,057  685,340 

News-e  950,264  53.760 

Grand  Totol  6.662.165  1.872.580 

NOTE  EHoctiiw  May  19,  1975  Bulletm-e  ond  5  changed  Irom  eight  to 
sii-column  Inquirer-m  and  5  chonged  from  eight  to  sii-column  News-e 
changed  from  sii -column  to  hve-column.  The  doto  in  this  report  cover¬ 
ing  the  News-e  reflects  the  converted  linoge  to  sii  column  format. 


1.573,651  541.612 

716,427  497306 

1,436,171  110,037 

1,636,711  571,478 

843,645  35,424 

6.206.605  1.756,057 


Sontinel  Stor-d 
*5ontinel  Stor-S 
Grond  Totol 


Stor  Ledger-m 
*Star  Ledger-S 
Grand  Total 


Times-m  .  . 
Times-5 

News-m 

News-S 

Post-e  .  . 

Grand  Totol 


PITTSBURGH.  PA. 


Pest  Goiftte  m 

765,535 

686.330 

5,875 

Pre»j-e 

1,846.983 

54.018  1.678.650 

60.416 

*Pr»sS'S 

2,124.596 

1.743,400 

Grond  Totol 

4,737,1  U 

54,018  4.108.380 

66.391 

NOTE  Post  Gozette-m  and  Press-e  and  5  changed  Irom  eight  to  nme- 
cohimn  Sept.  1,  1975. 


PROVIDENCE,  R.l. 


8ulletin-e  .  1.565.732  291.456  1.653318  199.860 

lournol-m  .  1,382.858  27,648  1,382,925 

Joumol-S  .  1,424,671  105,120  1,176,205 

Grond  Totol  .  4.373,261  424.224  4,212.448  199,860 


NOTE;  Bullotin-e  and  Journol-m  hove  o  combined  Soturdoy  edition;  linoge 
is  only  shown  for  Bulletm-e. 

ROCHESTER,  N.Y. 

Democrat  8.  Oirenicle-m  1,701,370  280,760  1,764353  87,896 
Domocrat  8  Chroniclo-S  .  1,104,199  138,192  1,155,049  42,163 


rimes  Union-e  .  1,751,273  298,116  1,810,354  47,960 

Grand  Totol  .  4.556.842  717.068  4,729.956  178.019 

NOTE:  Democrat  8  Chronicle-m  and  5  and  Times  Union-e  chonged  from 
eight  to  niM-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee  e  .  2,715,038  302,720  2,723,057  210,247 

*Bee-S  .  1,200,545  56,496  997,112  23,232 

Union-m  .  1.737,906  201,776  1,519,046  128,352 

tUnion  S  .  344,192  17,272  264,064  16,728 

Grand  Total  .  5,997,681  578,264  5,503,279  378,559 

NOTE:  Bee-e  and  5  and  Union-m  ond  5  chonged  from  oight  to  nino-cohimn 
Sept  1,  1975 

ST.  LOUIS,  MO. 

Globe  Democrat-m  .  1,088.114  185335 

Globe  Democrat-w'e  .  .  739,752  31,104 

Post  Dispotch-e  1,796,099  44,015 

‘Post  Dispotch-S  .  2,054.094  40,140 

Grand  Totol  .  5,678,059  300,794 


NOTE:  Globe  Domocret-m  published  5  days  o  week  only;  Not  meosured  by 
Media  Records  in  1975 

NOTE;  Post  Dispotch-o  ond  5  ond  Globe  Democrat-m  ond  w'o  chonged 
from  eight  to  nine-column  April  5,  1976. 


ST.  PAUL  MINN. 

Pioneer  Press-m  .  1,334,030 

"Pioneer  Prass-5  .  1,431,990 

Dispotch-e  .  1,970,319  267,414 

Grand  Total  .  4,736,339  267,414 

NOTE:  Pioneor  Prass-m  and  5  and  Dispotch-e  changed  from  eight  to 
sii-column  Moy  5,  1975;  Not  measured  by  Medio  Records  in  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2.050378  10,368  1,974.227  21,152 

Timos-m  .  2332,275  870,882  2,675,280  744,657 

•Times-S  .  1,361,267  278337  1,195,146  236,882 

Grond  Totol  .  5,944,120  1,159,787  5,844,653  1,002,691 

SAN  ANTONIO,  TEXAS 

Eipress-m  .  1,996,866  163,516  1,842,912 

tEiprats-News-5  1,101,806  39.600  1,016.446 

Eipross-News-tot  429,806  479,441 

News-e  .  1,852,575  159,308  1,736,187 

Light-e  .  2,474,765  2,168,059 

*light-S  .  1,301,485  1,142,462 

Light-sat .  311,753  370,178 

Grond  Total  .  9.469,056  362.424  8.755.685 

NOTE:  Eipress-m,  News-e  end  Light-e  published  5  doys  o  week  only. 

NOTE:  Light-e,S  and  sot.  chonged  from  oight  to  nine-column  Juno  15, 1976. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,766.671  306,492  2,675,051  133,140 

*Union-S  .  1,336,556  66,920  1,272,314 

Tribune-e  .  3,147,487  261300  3,033,894  131,420 

Grand  Totol  7.250,714  635.212  6,981,259  264.560 

SAN  FRANCISCO,  CALIF. 

Chrenkle-m  .  1.818.290  177,648  1.878.300 

Emminer-e  .  1.826.868  177.584  1,865,847 

Eiominor  t  Chreniclo-5  .  1,158,271  1,121,615 

Grand  Total  4.803.429  355,232  4,865,762 

SAN  JOSE,  CALIF. 

Mercury  m  4,283,369  186,230  4.024.151  164.624 

News-e  3,419,562  186.376  3,950,119  164,604 

*  Mercury-News-5  .  1,649,762  1,573,187 

Grond  Total  9,352,693  372,606  9,547,457  329,228 

NOTE'  Mercury-m  and  Nows-e  has  a  combiMd  Saturday  odition;  hnoge  is 
only  shown  for  the  Morcury-m. 

SHREVEPORT,  LA. 

Journol-e  1.376345  40.488  1,459,731 

Times-m  2,042,787  78,604  2,105,836 

Timei-5  891331  49,064  1.046,891 

Grond  Total  4,310,863  168.156  4.612,458 

SYRACUSE,  N.Y. 

Herald  Jeurnal-e  1,659,835  2,373  1,685,949  9,085 

•Herald  AmerKan  S  1,147,696  9,202  1,037,970  11,442 

Post  Standard  m  .  950,150  8,319  839,057  16,827 

Grand  Tatol  3.757,681  19,894  3,562.976  37,354 

TALLAHASSEE,  FLA. 

Democrat-e  1.397,376  1,241,651  6,555 

'Democrats  623,536  553.908 

Grond  Total  2.020.912  1,795  359  6  355 

NOTE  Domocrat-e  and  5  chonged  from  eight  to  sii-column  Aug.  1,  1976 

TAMPA,  FLA. 

Tribune-m  3.030.796  365.254  2.841,439  239.133 

Tribune-S  1,332313  58,280  1,298,144 

Times-e  2,065,927  1,832,142 

Grand  Total  6,429,236  423,534  5,971,725  239,133 

NOTE  Tribune-m  end  5  and  Times-e  changed  from  eight  to  nine-column 
Oct  27,  1975 

TRENTON,  NJ. 

Timese  1.298.844  1,179,660 

tTimes  Advertisor-5  1,040.291  905.834  5,875 

Trontonion-m  .  1,093,421  1,086,416 

Trontonion-5  .  197,193 

Grand  Total  3,629,749  3,171,910  5,875 


NOTE:  Times-e  pubkshed  5  doys  e  week  only;  oHective  Sopt.  13,  1975 
pubkshed  6  ^ys  o  wMk 

NOTE:  Timos-e  ond  Times  Advortiser-S  chonged  from  nine  to  sii-column 
Sept  10.  1974 

NOTE:  Trontonmn-S  first  pubkcetion  Nov.  13,  1975. 


WASHINGTON,  D,C. 


Post-m  .  4,065,095  226,187  4,123,006  287,963 

•Post-S  .  2,117,463  294,392  2,008,525  247,536 

Slor-e  .  2,153,743  267,015  1,748,739  251,060 

htor-S  .  728,576  187,736  571,989  131,571 

Grand  Totol  .  9,064,877  975,330  8,452,259  918,130 

NOTE;  Post-m  and  5  ond  Stor-e  and  5  changed  frem  eight  to  nine-column 
Aug  2.  1976 

WEST  PALM  BEACH,  FLA. 

Post-m  2,174,360  65,461  2,121,387  83,982 

Times-e  .  1,894,399  65,383  1,754,322  83,962 

•Post  Timos-S  .  1,176,056  _ 973,357  _ 

Grand  Total  .  5.244.815  130.844  4,849.066  167.944 


NOTE  Post-m  and  Times-e  have  o  cambined  odition:  the  linage  is  only 
shown  in  the  Post-m. 

NOTE.  Post-m,  Times-e  ond  Post  Times-5  chonged  from  eight  to  sii-column 


Oct.  1,  1975 

WHITE  PLAINS  N  Y. 

Reporter  Dispotch-e  1.214.148  '330,635  1.270.903  189,355 

WICHITA,  KANS. 

Eogle-m  .  2.088.210  190.954 

Beacon  e  943.978  95,472 

•Eogle  Beocon-5  789,084  44,944 

Grand  Total  .  3,821,272  331,370 


NOTE;  Not  measured  by  Media  Rocards  in  1975. 

NOTE;  Eogle-m,  BMCon-e  ond  Eogle  Beocon-5  chonged  from  eight  to 
sii-column  Sopt.  1.  1975. 


AUGUST  I976/197S 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ALBANY,  N.Y. 

Times-Union-m  .  1,453,624  1,459,901 

Knickerbockor  Nows-e  .  1,082,384  1.064,310 

Times-Union-5  .  926,889  790,506 

Grand  Total  .  3,462,897  3,314,717 

BANGOR,  MAINE 

Nows-m  .  1,201,917  1,176,761 

BURLINGTON,  VT. 

Free  Pross-m  .  1,537,130  1,476,216 

CHILLICOTHE,  OHIO 

Gazette-e  .  960,946  1,079,470 

NOTE:  Includes  inserts;  197.456  lines  in  1976;  226,352  lines  in  1975. 
COLUMBUS,  NEB. 

Telegrom-e  704.298  687,064 

NOTE:  Includes  preprints— 77,672  knes  in  1976;  48,384  in  1975 

DAVENPORT,  IOWA 

Quod-City  Times-oBm  2,637,684  2.694,594 

Quad-City  Times-S  .  786,044  750,022 

Grand  Total  .  3,423,728  3.444,616 

DES  MOINES.  IOWA 

Register-m  .  686,036  155,699  631,820 

Tribune-e  .  1,135,935  1,022,275 

Register-S  .  766,512  124,681  714,774  137,092 

Grand  Total  .  2,588.483  280.380  2.368.869  137.092 

NOTE:  Register  and  Tribune  changed  frem  8  te  6  columns  Jon.  4,  1976; 
Both  1975  ond  1976  figures  shown  above  ore  on  6-column  basis. 
EDMONTON,  ALTA. 

Jouraal-e  4.247,439  3,767.714 

FORT  COLLINS,  COLO. 

Caloradoan-oS  1.514,296  1,297,772 

NOTE:  Includes  inserts — 170,968  knes  in  1976;  86,688  knes  in  1975. 
FORT  WAYNE,  IND. 

Journal-Gazette-m  1.670,970  1,474.354 

News-Sentmel-e  .  2.086.210  1.888.390 

Journol-Gozette-S  843,780  621,292 

Grond  Totol  4.600.960  3.984.036 

FORT  WORTH,  TEX. 

Stor-Tologrom.m  2,041,774  2,015,622 

5tar-Telegram-e  2.355.794  2.586.332 

Slor-Tolegram-5  1.504.580  1,410,962 

Grand  Total  5,902,148  6,012,916 

FREMONT,  NEB. 

Tribune-e  .  839,496  760.074 

NOTE  Includes  inserts— 163.744  knes  m  1976.  130.032  lines  in  1975 
GREENVILLE,  S.C. 

News  mS  2,426,550  2,373,812 

Piedmanira  .  1,470,882  1,519,532 

Grand  Tatnl  .  3,897.432  3,893.344 

INDIANAPOLIS,  IND. 

5tar-m  2,782,754  2,753,595 

Newse  2.153.413  2.143.318 

Slar-S  1,672,830  1,559,780 

Grand  Total  6.608,997  6,455.693 

IOWA  CITY,  IOWA 

Prast-Cilizon  e  846,944  803,376 

NOTE:  Includes  inserts  -92,820  knes  in  1976;  145,180  knes  in  1975. 
KANSAS  CITY,  RAO. 

Times-m  2,130,580  2,045,001 

5lor-e  1,041.103  89,541  1,021,875  113,514 

5lor-S  1,526,187  1,306,336 

Grand  Totol  4,697.870  89341  4,373.312  113,514 

KITCHENER-WATERLOO,  ONT. 

Record-e  2,159,295  2,334,112 

LETHBRIDGE,  ALTA. 

Herold-e  1,336.619  1.309.849 

LINCOLN,  NEB. 

Journol-Slor-dtS  2.144.954  1.894.746 

NOTE  Includes  inserts— 301 .252  lines  in  1976;  175,980  knes  in  1975 
LOUISVILLE,  KY. 

Courier-Jouraol-m  1,991,999  3,191,817 

Ttmes-e  .  2,244,298  2,398,174 

Courier  Jouraol  &  Times-5  1,663,833  1,568,371 

Grond  Total  .  5,899,130  6,158,362 


NOTE;  ROP  Display  Linage  pubkshed  an  6-column  basis,  but  converted  to 
8-column  basis  above  Classified  pubkshed  and  reported  obove  on 
10-column  basis. 
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Named  publisher 

Charles  Posey,  who  has  been  produc¬ 
tion  superintendent  at  the  Montgomery 
County  Daily  Courier  (Conroe,  Tex.), 
has  been  named  publisher  of  the  Clear 
Lake  (Tex.)  News-Citizen,  according  to 
Floyd  Garrett,  general  manager  of  the 
Daily  Courier. 

Clyde  Kinsey,  formerly  of  the  Texas 
City  Sun,  is  promotion  manager  for  the 
Daily  Courier. 

David  Slavin,  formerly  of  the  Fort 
Bend  (Tex.)  Mirror,  has  joined  the  retail 
advertising  staff  at  the  Daily  Courier. 

Front  page  sports 

The  Blacksburg  (Va.)  Sunday  Sun 
made  its  debut  on  August  29.  The  news¬ 
paper  devotes  its  front  section  almost  en¬ 
tirely  to  sports. 


Writer  goes  to  jail 

Ralph  P.  Conroy,  a  freelance  writer 
and  former  reporter  for  the  Berkshire 
(Mass.)  Eagle,  began  serving  a  prison 
sentence  of  up  to  18  months  on  October 
18  for  refusing  to  testify  before  a  federal 
grand  jury  investigating  illegal  gambling. 

Conroy  presented  himself  to  U.S. 
marshalls  in  Boston  and  was  taken  to  the 
County  House  of  Correction  in  Dedham, 
Mass.  Federal  prosecutor  George  Kelly 
Jr.  said  “he  was  not  called  to  testify  as  a 
journalist  about  sources.” 

Fred  Rosen  named 

Fred  Rosen  Associates  has  been  re¬ 
tained  by  the  New  York  Times  for  a  spe¬ 
cial  project  to  find  out  how  the  news¬ 
paper  is  perceived  by  the  financial  com¬ 
munity. 


Interest  in  roofs 

Media  General  has  purchased  half 
interest  in  Onduline-USA,  previously  a 
wholly-owned  subsidiary  of  Ominium 
Francais  Industriel  et  Commercial  of 
Paris,  France,  for  $1.5  million.  Onduline 
is  a  product  made  from  recycled  paper, 
processed  minerals,  and  other  organic  fi¬ 
bers.  Its  used  in  roofing  and  siding  mate¬ 
rial.  The  company  will  build  its  first 
American  plant  in  Fredericksburg,  Va. 

• 

Editing  system 

University  of  Southern  California  will 
use  an  $86,000  grant  from  the  Frank  E. 
Gannett  Foundation  to  install  an  auto¬ 
mated  editing  system  in  the  school’s 
media  technology  center. 


1976  1975 

FULL  RUN  PARI  RUN  FULL  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


AAAOISON,  WIS. 

CopAol  Tinwi-e  .  2,228,072  2,064,989 

Wis.  5tot<  Joumal-m  . .  .  2,259,099  2,128,241 

Wn.  Slott  Joumol-5  . .  834,491  941,230 

Granil  Totol  .  5,321,662  5,134,460 

NOTE:  6-column  pogos  houo  boon  convertod  to  8-colunin  figuros. 
AAEMPHIS,  TENN. 

Commorciol  Appool-m  . .  2,538,214  2354,776 

Prott-Scimilor-o  .  1,759,282  130,256  1,740,564  110,166 

Commorciol  Appool-5  .  . .  1,282,316  _  1,249,738  _ 

Grond  Totol  .  5379,812  130,256  5,545,078  110,166 

MERIDEN,  CONN. 

Rocord-m  .  926,604  920,934 

Joumol-o  .  900,956  899,388 

Grond  Totol  .  1,827,560  1,820,322 

MONROE,  LA. 

World-m  .  1,108,932  1,180,941 

Nows-Stor-o  1,013,693  1,037,140 

World-5  .  600,168  543,108 

Grond  Totol  .  2,722,793  2,661,189 

MONTREAL,  QUE. 

Goiotto-m  1,178,867  1,327,964 

5tor-o  2,635,917  2,622,356 

Lo  Dowir-m  264,923  350,011 

lo  Dimancho-Motin-5  .  .  .  286,808  241,068 


NOTE:  5tor  not  publithod  Moy  30  thru  July  9  inclusiuo. 

NOTE:  Lo  Dimoncho-Motin  includos  "Porspoctivo"  ond  inyorts;  23,785  linos 
in  1976;  25,467  tnoi  in  1975 


NASHUA,  N.H. 

Tologroph-o  .  1,189,587  1,158,199 

NEWPORT  NEWS,  VA. 

Proii-m  .  2,072,168  2,089,626 

Timoi-HoroM-o  .  1,917,608  1,761,102 

Pross-S  .  1,269,660  1,142,260 

Grond  Totol  .  5,259,436  4,992,988 

NORFOLK,  VA. 

Virginio-Pilot-m  .  2,710,074  2364,041 

Udgor-5lor-o  .  2,485,040  2,145,919 

Virginio-Pilot-5  .  1,702,840  1,619,692 

Grond  Totol  .  6,897,954  6,429,652 

NORTH  BAY  ONT. 

Nuggot-o  .  913,864  1,066,060 

P40RTH  PLATTE,  NEB. 

Tologmm-o-sot.-m  .  864,861  735,955 

NOTE:  Includos  Fomily  Wookly:  44,725  Enos  in  1976;  64,641  linos  in  1975. 
OAKLAND,  CALIF. 

THbuno-o  2,181,951  259,158  2,038,915 

Tribono-5  .  997,111  975,510 

Grond  Totol  3,179,062  259,158  3,014,425 

NOTE:  5undoy  includos  Porodo  and  Comics:  66,066  Enos  in  1976;  54,131 
Enos  in  1975. 

OGDEN,  UTAH 

5tandard  Eiominor-o  . .  .  1,512,684  1,454,506 

5tondord  Eiaminor-5  . .  .  725,484  586,412 

Grond  Total  .  2,238,168  2,040,918 

NOTE:  5undav  includos  Family  Wookly:  53,368  Enos  in  1976;  51,520  Enos  in 
1975. 

OKLAHOMA  CITY,  OKLA. 

Oklohonson-m  1,991,410  503,975  1,844,352  483,005 

rimos-o  .  1,7n,205  413,060  1,588340  359,590 

Oklohomon-5  .  1,200,288  1,067,460 

Grand  Total  .  4,968,903  917,035  4,500,352  842,595 

OAAAHA,  NEB. 

World-Horold-m,o,5  ...  3,369,960  3,058,992 

ORANGE  COUNTY,  CALIF. 

Rogrstor-m  3,885,056  3,615,094 

Rogistor-o  3,885,056  3315.094 

Rogi$tor-5  .  1,503,615  1,351,212 

Grond  Total  5,388,671  4,966,306 


NOTE:  All  Doy  Nowspopor,  m&o  sold  in  combinotioa;  Porodo  linngo  is 
includod  obouo. 
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OTTAWA,  ONT. 

LoDroit-o  .  1,807,130  1,940,694 

PHOENIX,  ARIZ. 

RopubEc-m  .  3,499,818  3  356,882 

Goiotto-o  .  3315,009  3,464,272 

RopubEc-S  .  1329,460  1,557,136 

Grand  Total  .  8,644,287  8378,290 

PORTLAND,  AAAINE 

Prass-Horald-m  .  1,070,010  1,072,572 

Eipross-o  .  1,058,896  1,056,218 

Iologram-5  .  621320  565,085 

Grand  Total  .  2.750,526  2,693,875 

NOTE:  5undoy  includos  Porado. 

PORTLAND,  ORE. 

Orogonion-m-S  .  4,737,558  4,436,488 

Oragon  Jouraol-o  .  1,213,226  1,326,444 

Grand  Total  .  5,950,784  5,762,932 

POUGHKEEPSIE,  N.Y. 

Joumol-0,5  .  2,251,956  2,301,348 

NOTE:  Includos  insorts  493,640  Enos  in  1976;  452,704  Enos  in  1975. 

READING,  PA. 

Timos-m/EogU-o  .  1,443,806  1,286,282 

Englo-S  .  760,686  661,861 

Grond  Total  .  2,204,492  1,948,143 


RENO,  NEV. 

Goiotto  B  laurnol-m.oB5  4,142,208  3,358,306 

NOTE:  Includos  insorts— 1,211,224  Enos  in  1976;  438,256  Enos  in  1975. 

RICHMOND,  VA. 

r>mos-Dispolch-m  .  1,735,597  1,645,121 

Nows-Loodor-o  .  1,648,900  1,629,513 

Timos-Dispotch-5  .  1,375,136  1,235,227 

Grond  Totol  .  4,759,633  4  309,861 

NOTE:  Port-run  ond  comics  not  includod. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Timos  &  Transcript-0  . . .  2,012,794  1,945,566 

NOTE:  Includos  insorts— 443,072  Enos  in  1976;  310,464  linos  in  1975. 

SALINAS,  CALIF. 

CoEloraio-o  .  1,991,052  1,895,992 

NOTE:  Includos  insorts— 640,528  Enos  in  1976;  452,704  Enos  in  1975. 

SAF4TA  BARBARA,  CALIF. 

Nows-Prass-0,5  .  2,163,791  2,038,799 

NOTE:  Porado  Enogo  not  includod. 

scons  BLUFF,  NEB. 

Star  HoraU-mS  .  827,972  766,985 

NOTE:  Includos  Fomily  Wookly.  1976:  50,830  Enos;  1975:  66,983  Enos. 

SEAmE,  WASH. 

Post-IntolEgoncor-m  ...  1,495,095  1,498,885 

Post-IntolEgoncor-S  ....  556,458  447,055 

Grand  Totol  .  2,051,553  1.945.940 

NOTE:  Post  chongod  from  8  to  6  columns  m  Jon.  1976.  All  Post  Enogo  figuros 
shown  obouo  hovo  boon  convortod  to  6  column  bosis. 

SIOUX  FALLS,  S.D. 

Argus-Uodor-oS  .  1,803,410  1,878,870 

NOTE:  Includos  iniorts— 236,292  Enos  in  1976,  423,808  Enos  in  1975. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Broozo-o  3,271,380  2,916,942 


SPOKANE,  WASH. 


Speii«smQn>Rtvi«w-m 

...  1,324,173 

1,323,578 

ChronicU-*  . 

....  1,432,463 

1,400,035 

Spokt  smon  •  Rtviaw  -S 

. . .  990,080 

819.910 

Grand  Totol  .... 

....  3,744,716 

3343,523 

NOTE:  Sundoy  includos  Porado  tinogo. 

STOCKTON,  CALIF. 

Rocord-OyS  . 

...  2,233,112 

2,008,608 

NOTE:  Includos  insorls— 592,368  in  1976;  337,120  linos  in  1975. 


TACOMA,  WASH. 


Nows  Tribuno-o  and 

Tribuno  8.  Lodgor-S  . . .  208,594  163,939 

TOLEDO,  OHIO 

Tinsos-m  Coosod  PubEcotion  July  18,  1975 

Blodo-o  .  2.072345  1,933,248 

Blodo-S  .  1,224,415  1.057,471 

Grand  Total  .  3,299,240  2,990,919 

NOTE:  Blodo-o&5  chongod  from  8  to  9  columns  bog.  Moy  1,  1976 

TOPEKA,  KANS. 

Doily  CnpHol-m  .  1,572,340  1331,224 

Stata  Joumol-o  .  1,275,596  1,331,302 

Copdol-Jouraol-S  .  640,206  543,998 

Grand  Total  .  3,488,142  3306,524 

TORONTO,  OFn. 

Stor-o  .  4,095,158  3,935,158 

TUCSON,  ARIZ. 

Stor  m  .  2,423,964  2,429,434 

CHizon-o  .  2,734,749  2  388,757 

Stor-S  .  962,678  911,995 

Grond  Total  .  6,321,392  6,130,386 

TULSA,  OKLA. 

World-m  .  1,781,785  1,714,775 

Tribuno-o  .  1,789,609  1,727,452 

World-S  .  885364  810,303 

Grand  Total  .  4,457,258  4,254330 

NOTE:  Figuros  oil  bosod  on  6  colunsn  (9  column  clossiEod).  1976  Rguros 
convortod  to  somo. 

VJLNCOUVER,  B.C. 

5un-o  .  1,901,887  4,004,714 

NOTE:  Includos  Wookond  Mogozino.  All  figuros  on  6-column  format. 
PubEcotion  suspondod  Aug.  6, 1976  to  Aug.  19, 1976  duo  to  lobor  disputo. 
VISALIA,  CALIF. 

rimos-Dolta-o  .  1,638,070  U39.174 

NOTE:  Includos  insorts — 633,304  Enos  in  1976;  327,488  Enos  in  1975. 

WAUKEGAN,  ILL. 

Nows-5un-o  .  1,785,686  1,726,032 

WILKES-BARRE,  PJL. 

Timos-Loodor-Nows- 

Rocord-AII  Doy  .  1391,210  1,253,494 

Indopondont-S  .  567,148  687,968 

Grand  Total  .  1,958378  1,941,462 


NOTE:  Indopondont-S  includos  hirado:  60,800  Enos  in  1976;  48335  Enos  in 
1975.  I^osurod  by  Aduortising  Chocking  Buraou,  Inc. 


WILMINGTON,  DEL. 

Nows/ Journal 

(m&o-mon.  to  fri.)  ....  1,984,908  1,779,079 

Nows  Joumol-S  .  243320  332,962 

Grond  Total  .  2,228,428  1,779,079 

WILMINGTON,  N.C. 

Star-Nows-AH  Doy  .  1,116,514  1,151,864 

Stor-Nows-S  .  376,292  413,946 

Grand  Total  .  1,492,806  1365,830 

WINDSOR.  ONT. 

Star-0  .  2,064305  2,045,185 

WINNIPEG,  AAAN. 

Tribuno-o  .  2,351,053  1,542368 

WINSTON-SALEM,  N.C. 

Jouraol-m  .  1,694,546  1,741,670 

Twin  City  Sontinol-0  ....  1,431,864  13S7384 

Jaumol-5ontinol-S  .  724348  815,878 

Grond  Total  .  3,850,658  4,115,132 

NOTE:  Port-run  and  comics  not  includod. 

WORCESTER,  AAASS. 

Tologram-m  .  874,468  915,859 

Gozotto-o  .  1308,382  981,183 

Tologram-S  .  1,056345  907,263 

Grand  Total  .  2,939395  2.804305 
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Ford  supporters-cont’d 

South  Dakota 
Aberdeen  American  News 
Huron  Plainsman 
Lead-Deadwood  Call 
Lead-Deadwood  Pioneer-Times 

Tennessee 

Bristol  Herald  Courier 
Bristol  Virginia-Tennessean 
Elizabethton  Star 
Knoxville  News-Sentinel 
Memphis  Commercial  Appeal 
Memphis  Press-Scimitar 
Nashville  Banner 

Texas 

Athens  Review 

Bay  City  Tribune 

Borger  News-Herald 

Corsicana  Sun 

Dallas  News 

Dallas  Times  Herald 

Denison  Herald 

Denton  Record-Chronicle 

El  Paso  Herald-Post 

Fort  Worth  Star-Telegram 

Gainsville  Register  &  Messenger 

Galveston  News 

Houston  Chronicle 

Longview  Journal 

Longview  News 

Midland  Reporter-Telegram 

Nacogdoches  Sentinel 

Tyler  Telegraph 

Tyler  Courier-Times 

Victoria  Advocate 

Utah 

Vermont 

Newport  Express 

St.  Albans  Messenger 

St.  Johnsbury  Caledonian-Record 

Virginia 

Charlottesville  Progress 
Clifton  Forge  Review 
Culpeper  Star-Exponent 
Danville  Register 
Danville  Bee 

Richmond  Times-Dispatch 
Richmond  News-Leader 
Staunton  Leader 
Suffolk  News-Herald 

VTashington 

Centralia-Chehalis  Chronicle 
Longview  News 

Mount  Vernon  Skagit  Valley  Herald 
Yakima  Herald-Republic 

Mfest  Virginia 
Bluefield  Telegraph 
Charleston  Mail 
Clarksburg  Telegram 
Keyser  News-Tribune 
Morgantown  Dominion-Post 

Wisconsin 

Antigo  Journal 

Appleton  Post-Crescent 

Ft.  Atkinson  Jefferson  County  Union 

Green  Bay  Press  Gazette 

Madison  Wisconsin  State  Journal 
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Marinette  Eagle-Star 
Milwaukee  Sentinel 
Monroe  Times 
Oshkosh  Northwestern 
Wausau  Herald 

Wyoming 

Casper  Star-Tribune 
Cheyenne  Wyoming  State  Tribune 
Sheridan  Press 


Daily  newspapers 
endorsing  Carter 

Alabama 

Decatur  Daily 
Montgomery  Advertiser 
Montgomery  Alabama  Journal 

Arkansas 

Benton  Courier 

Harrison  Times 

Little  Rock  Arkansas  Gazette 

California 
Lompoc  Record 
Orland  Unit-Register 
Tulare  Advance-Register 
Willows  Journal 

Colorado 
Denver  Post 

Connecticut 
New  London  Day 

Florida 

Miami  News 

St.  Petersburg  Times 

St.  Petersburg  Independent 

Georgia 

Americus  Times-Recorder 
Atlanta  Journal 
Atlanta  Constitution 
Macon  Telegraph 
Macon  News 
Tifton  Gazette 
Valdosta  Times 
Waycorss  Journal-Herald 

Illinois 

Chicago  Defender 
Chicago  News 
Chicago  Sun-Times 

Indiana 

Iowa 

Des  Moines  Register 
Des  Moines  Tribune 
Shenandoah  Sentinel 

Kansas 

Hutchinson  News 
Junction  City  Union 
Olathe  News 

Kentucky 

Henderson  Gleaner-Journal 
Paducah  Sun-Democrat 

Louisiana 

Maine 

Brunswick  Times-Record 

Michigan 
Detroit  Free  Press 

Minnesota 
Minneapolis  Star 
Minneapolis  Tribune 
Worthington  Globe 


Mississippi 

Greenwood  Commonwealth 
Missouri 

Kennett  Democrat 
Lexington  Advertiser-News 
Marshall  Democrat-News 
Nevada  Mail 
St.  Louis  Post-Dispatch 
Sikeston  Standard 

New  Hampshire 
Lebanon  Valley  News 

New  Jersey 
Jersey  City  Journal 
Vineland  Times-Journal 

New  York 

Albany  Knickerbocker  News 

Ithaca  Journal 

New  York  Post 

New  York  Times 

Long  Island  Press 

Staten  Island  Advance 

Saranac  Lake  Adirondack  Enterprise 

Saratoga  Springs  Saratogian 

North  Carolina 
Charlotte  Observer 
Rockingham  Richmond  Co.  Journal 
Statesville  Record  &  Landmark 

North  Dakota 
Ohio 

Dayton  News 
Oklahoma 

Idabel  McCurtain  Gazette 
McAlester  Democrat 
Pawhuska  Journal-Capital 

Oregon 

Portland  Oregon  Journal 
Salem  Oregon  Statesman 

Pennsylvania 

Jeannette  News-Dispatch 

New  Kensington  Valley  News  Dispatch 

South  Dakota 
Mitchell  Republic 

Tennessee 
Chattanooga  Times 
Nashville  Tennesseean 

Texas 

Jacksonville  Progress 
San  Antonio  Express 

Vermont 

Brattleboro  Reformer 

Mfest  Virginia 
Clarksburg  Exponent 
Morgantown  Morning  Reporter 

Wisconsin 

Madison  Capital  Times 
Milwaukee  Journal 

Wyoming 

Cheyenne  Wyoming  Eagle 

Uncommitted  or 
independent 
daily  newspapers 

Alabama 

Lanett-West  Point  Valley  Times-News 
Talladega-Sylacauga  Home 


(Continued  on  page  41) 
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Arizona 

Tempe  News 

4rkansas 

Blytheville  Courier-News 
Batesville  Guard 
Magnolia  Banner-News 
Malvern  Record 
West  Memphis  Times 

California 
Hanford  Sentinel 
Los  Angeles  Times 
Ontario-Upland  Report 
Santa  Ana  Register 
Paso  Robles  Press 
Petaluma  Argus-Courier 
San  Francisco  Examiner 

Colorado 

Canon  City  Record 
Grand  Junction  Sentinel 
Lamar  Tri-State  News 

Connecticut 
New  London  Day 

District  of  Columbia 
Washington  Post 

Florida 

Clearwater  Sun 
Panama  City  News-Herald 

Georgia 

Cordele  Dispatch 
Illinois 

Centralia  Sentinel 
Clinton  Journal-Public 
Eldorado  Journal 
Kewanee  Star-Courier 
Lawrenceville  Record 
Litchfield  News-Herald 
Monmouth  Review-Atlas 
Robinson  News 

Indiana 

Crawfordsville  Journal-Review 
Greencastle  Banner-Graphic 
Mt.  Vernon  Democrat 
Rochester  Sentinel 
Shelbyville  News 
Wabash  Plain  Dealer 
Washington  Times-Herald 

Iowa 

Cherokee  Times 
Council  Bluffs  Nonpareil 
Fort  Madison  Democrat 
Iowa  City  Iowan 
Nevada  Journal 
Spencer  Reporter 
Washington  Journal 

Kansas 

Atchison  Globe 
Beloit  Call 
Chanute  Tribune 
Columbus  Advocate 
McPherson  Sentinel 
Pittsburg  Sun 
Pratt  Tribune 

Kentucky 

Corbin  Times-Tribune 
Louisville  Courier-Journal 
Louisville  Times 
Madisonville  Messenger 
Middlesboro  News 
Owensboro  Messenger  &  Inquirer 
Somerset  Commonwealth  Journal 


Louisiana 

Alexandria-Pineville  Town  Talk 
Bastrop  Enterprise 
Jennings  News 
Lake  Charles  American  Press 

Maine 

Augusta  Kennebec  Journal 

Maryland 

Annapolis  Capital 

Massachusetts 

Boston  Christian  Science  Monitor 
Brockton  Enterprise  &  Times 
Chelsea  Record 
Hyannis  Cape  Cod  Times 
Northampton  Hampshire  Gazette 
Quincy  Patriot-Ledger 
Worcester  Telegram 

Michigan 

Manistee  News-Advocate 
Owasso  Argus-Press 
Royal  Oak  Tribune 

Minnesota 
Brainerd  Dispatch 
Little  Falls  Transcript 
St.  Cloud  Times 

Mississippi 
Corinth  Corinthian 
Starkville  News 

Missouri 
Lamar  Democrat 
Lebanon  Record 
Macon  Chronicle-Herald 
Neosho  News 
West  Plains  Quill 

Montana 

Havre  News 

Helena  Independent  Record 
Nevada 

Carson  City  Nevada  Appeal 

New  Hampshire 
Laconia  Citizen 
New  York 
Catskill  Mail 
Little  Falls  Times 
N.Y.  Journal  of  Commerce 
Port  Jervis  Union-Gazette 
Poughkeepsie  Journal 
Rome  Sentinel 

North  Carolina 
Asheville  Citizen 
Ashville  Times 
Burlington  Times-News 
Concord  Tribune 
Durham  Herald 
Fayetteville  Times 
Fayetteville  Observer 
Gastonia  Gazette 
Goldsboro  News 
Hendersonville  Times-News 
Lexington  Dispatch 
Morganton  News-Herald 
Rocky  Mount  Telegram 
Shelby  Star 
Wilson  Times 

North  Dakota 
Jamestown  Sun 

Ohio 

Ashland  Times  Gazette 
Bryan  Times 
Coshocton  Tribune 
Fostoria  Review-Times 


Ironton  Tribune 
Logan  News 

Napoleon  Northwest-Signal 

Sidney  News 

Tiffin  Advertiser  Tribune 

Oklahoma 
El  Reno  Tribune 
Norman  Transcript 
Perry  Journal 
Seminole  Producer 
Oregon 

La  Grande  Observer 
The  Dalles  Chronicle 

Pennsylvania 
Altoona  Mirror 
Bedford  Gazette 
Berwick  Enterprise 
Bethlehem  Globe-Times 
Canonsburg  Notes 
Clearfield  Progress 
Easton  Express 
Elwood  City  Ledger 
McKeesport  News 
Norristown  Times-Herald 
Philipsburg  Journal 
Pottstown  Mercury 
Quakertown  Free  Press 
St.  Marys  Press 

State  College  Pennsylvania  Mirror 

Tyrone  Herald 

West  Chester  Local  News 

York  Record 

South  Carolina 

Anderson  Independent 

Florence  News 

Greenville  News 

Greenville  Piedmont 

Rock  Hill  Herald 

South  Dakota 

Madison  Leader 
Sioux  Falls  Argus-Leader 

Tennessee 
Cleveland  Banner 
Cookeville  Herald  Citizen 
Greeneville  Sun 

Texas 

Big  Spring  Herald 
Brownwood  Bulletin 
Bryan-College  Station  Eagle 
Dalhart  Texan 
Freeport  Brazosport  Facts 
Harlingen  Valley  Star 
Hurst  Mid-Cities  News 
Marlin  Democrat 
McAllen  Monitor 
Odessa  American 
Orange  Leader 
Palestine  Herald-Press 
San  Antonio  Light 
Taylor  Press 
Texas  City  Sun 

Utah 

Logan  Herald-Journal 

Washington 
Bremerton  Sun 

West  Virginia 
Weirton  Times 

Wisconsin 
Beaver  Dam  Citizen 

Wyoming 

Rawlins  Times 

Rock  Springs  Rocket-Miner 

Worland  Northern  Wyoming  News 


EDITOR  &  PUBLISHER  for  October  30.  1976 


25  dailies  to  co-host 
cooking  shows 

Twenty-five  major  metro  market 
newspapers  have  agreed  to  co-sponsor, 
with  a  southern  based  magazine  com¬ 
pany.  a  promotion  aimed  at  gamering  na¬ 
tional  advertising  linage. 

Newspapers  in  Beaumont,  El  Paso, 
Corpus  Christi,  San  Antonio,  Amarillo 
and  Lubbock,  Texas;  Columbus,  Macon 
and  Savannah,  Georgia;  Winston  Salem, 
Charlotte  and  Durham,  North  Carolina; 
Norfolk  and  Roanoke,  Virginia;  Chat¬ 
tanooga  and  Nashville.  Tennessee;  Little 
Rock,  Arkansas;  St.  Petersburg,  Day¬ 
tona  Beach  and  Jacksonville.  Florida; 
Charleston,  South  Carolina;  Mobile. 
Alabama;  Oklahoma  City;  and  Baton 
Rouge  and  Shreveport.  Louisiana  will  be 
co-sponsoring  the  program. 

The  cooperative  program,  which  will 
begin  March  I  in  Beaumont,  is  said  to  be 
the  first  time  that  metro  newspapers  and 
a  magazine  have  worked  together  toward 
gaining  advertising  for  each  other. 

The  cooperative  venture  is  centered 
around  a  program  called  Southern  Living 
Cooking  School.  Southern  Livinfi,  pub¬ 
lished  by  the  Birmingham,  Alabama 
based  Progressive  Farmer  Co.,  is  the 
co-sponsoring  magazine. 

Under  the  program  Southern  Living; 
sells  national  food  and  related  advertis¬ 
ers  space  in  the  magazine  and  participa¬ 
tion  in  the  cooking  schcxils  which  are 
conducted  before  live  audiences  in  the 
target  cities. 

The  magazine  receives  a  commitment 
from  the  newspaper  to  provide  facilities, 
run  promotional  articles,  recipes  featur¬ 


ing  brands  from  participating  national 
advertisers,  and  promote  the  school  via  a 
special  cooking  school  section.  Southern 
Livinfi  agrees  to  purchase  a  “double 
truck”  or  4  tabloid  pages  in  the  section, 
featuring  the  national  brands. 

The  magazine  will  provide  point-of- 
purchase  displays  for  use  by  cooperating 
retailers  within  each  metro  newspapers' 
area,  will  make  available  home 
economists  and  program  coordinators 
for  special  promotional  visits,  and  will  be 
responsible  for  staging  each  two-hour 
cooking  show. 

Admission  to  each  show  is  by  tickets 
given  by  the  newspaper  to  participating 
retailers  for  distribution  among  their  cus¬ 
tomers. 

Lee  buys  tv  station 

Lee  Enterprises  Inc..  Davenport. 
Iowa,  has  purchased  tv  station  KGMB- 
tv.  the  CBS  affiliate  in  Honolulu,  Hawaii 
for  $10  million  in  cash  plus  $500 .(KK)  for 
the  assets  of  a  separately  owned  produc¬ 
tion  corporation.  In  addition,  Lee  has 
agreed  to  the  assumption  of  about  $2  mil¬ 
lion  of  long-term  liabilities.  The  sales  is 
subject  to  approval  by  the  FCC. 

• 

Restoration  grant 

The  Frank  Gannett  Newspaper  Foun¬ 
dation.  Rochester.  N.Y..  has  donated 
$30,000  to  the  Old  State  House  Associa¬ 
tion,  Hartford,  Conn.,  to  be  used  in  re¬ 
habilitation  and  renovation  of  the 
downtown  Hartford  structure  which 
dates  back  to  the  Colonial  America  era. 
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Copyright  provisions 
revised  by  law 

President  Ford  (Oct.  20)  signed  a  bill 
revising  the  nation's  copyright  law  for 
the  first  time  since  1909.  which  was  long 
before  the  law  could  take  into  considera¬ 
tion  photocopying,  microfilming,  compu¬ 
ter  storage  and  many  other  20th  century 
inventions. 

No  longer  can  a  teacher  or  librarian, 
without  a  budget  allowing  subscription  to 
a  publication,  turn  to  a  photocopying 
machine  and  make  all  the  copies  desired. 
The  new  law  sets  criteria  determining 
what  can  be  photocopied.  In  general, 
limited  copies  of  portions  of  works  can 
be  made  without  liability,  but  wholesale 
reproductions  would  require  the  payment 
of  royalties.  In  the  case  of  libraries,  iso¬ 
lated  instances  of  copying  would  be  per¬ 
mitted  but  systematic  reproductions  to 
avoid  paying  a  subscription  price  would 
be  forbidden. 

Copyrights  will  now  expire  .‘'0  years 
after  the  death  of  the  author,  artist  or 
composer  who  created  the  work.  Under 
the  old  law',  it  was  no  more  than  56  years, 
with  the  result  that  elderly  authors  some¬ 
times  lost  their  source  of  income  w  hen  a 
copyright  expired  on  work  created  in 
their  youth. 

The  new  measure  also  provides  that, 
effective  in  1982,  a  book  or  periodical 
need  not  be  printed  in  the  United  States 
in  order  to  be  eligible  for  a  copyright. 

Printing  plant  to  use 
solar  heat  in  Fla. 

Construction  will  begin  November  8 
on  a  solar-heated  Modem  Graphic  Arts 
building  which  next  May  will  house  the 
commercial  printing  firm  purchased  by 
the  St.  Petersburg  Times  Publishing  Co. 
Publisher  Jack  Lake  said  the  building 
may  also  make  use  of  additional  heat 
from  the  new  preses. 

"We're  trying  to  make  this  building  as 
energy-efficient  as  we  possibly  can.”  he 
said.  He  added  that  the  five-unit. 
Harris-Cottrell  half-web  press  with  oven 
is  being  studied  as  a  possible  source  of 
heat  for  the  one-story  building. 

The  30, ()()()  square-foot  building  is 
primarily  a  production  plant  with  offices 
for  accounting,  sales  and  management. 
Lake  said.  The  move  to  the  new  plant  is 
planned  for  the  July  4.  1977  weekend. 


Agency  network 

A  new  ad  agency  network  known  as 
Ad  Agency  Network  International  went 
into  operation  this  month  in  Villa  Park. 
Illinois.  Founder  and  president  is  Ronald 
Greco,  who  said  the  organization  has  25 
member  agencies. 
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Food  industry 

(Continued  from  pa^e  7) 

In  a  presentation  at  the  closing  lunch¬ 
eon.  Richard  L.  Hall,  vicepresident, 
science  and  technology.  McCormick  & 
Company.  Inc. .  broke  down  each  type  of 
food  served  at  the  four  course  meal  into 
known,  natural  components.  Applying 
the  same  criteria  of  safety  to  these  com¬ 
ponents  as  would  he  applied  to  man¬ 
made  additives,  he  found  chemical  tox¬ 
icants  present  in  each. 

These  foods,  however,  are  "'not  in  fact 
dangerous  when  consumed  as  a  normal 
part  of  a  balanced  and  varied  diet.”  he 
stated.  "The  whole  point  of  this  exercise 
is  that  there  is  a  middle  course  .  .  . 
Safety  lies  not  in  avoiding  all  risk 
because  we  never  avoid  all  risk  .  .  . 
Safety  is  in  fact  a  path  between 
risks,  sometimes  broad,  sometimes 
narrow,  sometimes  clearly  marked, 
sometimes  indistinct.  We  cannot 
follow  that  path  if  we  look  at  only 
part  of  it  ...  In  total  reality,  additives 
are  far  'safer' — used  with  wider  safety 
factors  and  more  careful  appraisal  than 
many  natural  components.  We  can  only 
make  progress  safely  if  we  see  the  whole 
scene,  and  deal  with  risks  in  the  priority 
of  their  importance.” 

Finally.  Dr.  Lillian  H.  Mohr,  former 
consumer  education  specialist  for  the 
U.S.  Office  of  Consumer  Affairs  and 
currently  a  professor  of  consumer 
economics  at  Florida  State  University, 
called  for  better  consumer  education 
programs  throughout  the  country. 

Speaking  under  the  auspices  of  Corn¬ 
ing  Glass  Works,  Mohr  cited  the  Adult 
Functional  Competency  Test,  which 
suggests  that  IV/2  million  American 
adults  are  "less  than  proficient  in  con¬ 
sumer  matters,”  as  proof  of  the  need  for 
such  education. 

She  commended  the  St.  Petershurf; 
(Fla.)  Times-Independent  for  its  “daily, 
in-depth”  consumer  coverage,  and 
suggested  that  food  pages  combine 
stories  on  food  with  information  on  the 
national  economy.  Articles  that  low- 
income  families  can  relate  to.  and  stories 
on  food  costs  and  substitute  products 
should  also  appear,  she  said. 

Carter  rep  speaks 

Consumerism  was.  in  addition,  the 
subject  of  a  non-food  industry  sponsored 
presentation  during  the  convention. 

Democratic  Presidential  candidate 
Jimmy  Carter,  in  remarks  delivered  at 
the  opening  session  by  a  press  aide, 
promised  to  protect  consumer  rights  if 
elected.  Among  proposals  outlined  were 
passage  of  an  all-inclusive  sunshine  law 
opening  federal  regulatory  agencies  and 
Congressional  committees  to  the  public, 
truth-in-advertising  measures,  and 
stronger  anti-trust  laws  to  improve  qual¬ 
ity  of  food  industry  standards. 
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Practical  pointers  on  putting  together 
the  food  page  provided  the  secondary 
theme  of  the  convention,  held  by  the 
Newspaper  Advertising  Sales  Associa¬ 
tion  for  136  food  editors  from  the  U.S. 
and  Canada  at  the  Fairmont  Colony 
Square  Hotel  in  Atlanta  October  17-22. 

Bill  Young,  former  food  photographer 
and  picture  editor  of  the  Atlanta  Con¬ 
stitution  and  current  head  of  the  photog¬ 
raphy  department  of  Emory  University, 
Atlanta,  discussed  ways  to  improve  food 
photography,  which  he  called  the  most 
challenging  type  of  photography  “to 
tackle.” 

To  create  visually  alive  food  photos, 
he  told  the  editors  to  take  advantage  of 
the  “esthetic  center.”  the  upper  left- 
hand  quarter  of  a  photo,  where  the  eye 
automatically  travels.  “The  dead  center 
is  dead,”  he  said. 

He  suggested  that  photos  contain  an 
“S-curve,”  to  add  motion  and  bright¬ 
ness,  and  to  capture  the  eye. 

Cropping  important 

Cropping,  too.  was  stressed — “With 
your  chopping  knife  you  should  be  lean 
and  mean.”  he  said.  Photos  of  round 
dishes,  in  particular,  should  either  be 
cropped  with  space  left  around  the 
dishes'  edges,  or  directly  through  their 
side  arc,  he  said. 

Young  also  recommended  the  use  of 
imagination  in  the  studio,  e.g..  using  a 
picture  of  exotic  scenery  as  a  back¬ 
ground  for  a  food  photo,  or  putting  a 
dramatic  “Uncle  Sam  Wants  You” 
image  into  the  photo.  “Don't  be  quite  so 
stuffy,”  he  said. 

A  panel  of  three  editors  discussed 
ways  they  stay  abreast  of  food  news. 
Woodene  Merriman,  McKeesport  (Pa.) 
Daily  News,  suggested  running  local 
food  features  based  on  wire  service 
stories.  She  said  she  maintains  close  con¬ 
tact  with  store  managers,  who  become 
another  source  for  stories  and  story 
ideas. 

Norma  Bidwell,  Hamilton  (Ont.) 
Spectator,  also  said  she  mines  her  local 
community  for  stories,  recently  covering 
ethnic  group  foods,  “corner  stores.” 
“pick-your-own  farms.”  and  an  inter¬ 
view  of  all  people  shopping  from  1 1  PM 
to  6  AM  in  an  all-night  store.  Similarly, 
Ann  Criswell,  Houston  Chronicle, 
praised  contact  with  the  public,  espe¬ 
cially  reader  phone  calls,  as  a  valuable 
source  of  ideas. 

The  editors  also  heard  several  presen¬ 
tations  attempting  to  redefine  the  food- 
page  reader.  American  Home  Foods  dis¬ 
cussed  the  increasing  number  of  one  and 
two-person  households.  499?-  of  all  U.S. 
family  units  today,  a  development  which 
directly  influences  readers',  consumers' 
and  industry's  wants  and  needs. 

Economy  more  certain 

Jim  Pomroi,  senior  vicepresident  of 
Sara  Lee,  claimed,  on  the  basis  of  a  sur¬ 


vey  of  consumer  attitudes  on  the  price  of 
frozen  baked  goods,  that  the  American 
consumer  is  less  price  conscious  than 
last  year.  “One  year  ago,  despite  the  fact 
that  (she)  perceived  she  was  getting  a  lot, 
money  was  tight  and  she  shied  away 
from  things  that  were  above  a  certain 
price.  Now,  if  (she)  feels  there's  good 
value,  she's  willing  to  go  above  that 
level.  She'll  purchase  it  because  there's 
less  uncertainty  about  the  economy.” 

The  United  Dairy  Industry  Associa¬ 
tion  told  the  editors  that  76%  of  more 
than  1400  homemakers  it  recently  sur¬ 
veyed  used  newspapers  as  a  source  of 
recipe,  27%  using  the  recipes  several 
times  a  week,  28%  once  a  week,  and  24% 
once  a  month. 

Recipes  are  rejected,  the  UDIA 
discovered,  if  their  ingredients  do  not 
appeal,  or  if  the  directions  are  difficult  or 
ingredients  too  numerous  or  unfamiliar. 
Seven  ingredients  were  regarded  as  a 
maximum. 

Those  surveyed  indicated,  on  the 
other  hand,  a  preference  for  detailed  in¬ 
structions  if  the  type  of  recipe  were  new, 
and  a  photograph  of  important  prepara¬ 
tory  steps  as  illustration.  They  also 
asked  for  information  on  freezing,  on 
using  leftovers,  and  on  storage. 

A  growing  interest  among  readers  in 
foreign  cooking  schools  and  in  genuine 
ethnic  recipes  was  brought  up  at  the 
meeting  of  the  Newspaper  Food  Editors 
and  Writers  Association  at  the  Fairmont 
Colony  Square  Hotel  October  16. 

Janice  Okun,  Buffalo  (N.Y.)  Evening 
News,  said  a  series  on  a  session,  person¬ 
ally  underwritten,  at  Simone  Beck’s 
cooking  school  in  France  was  her  most 
popular  ever,  with  readership  high 
among  even  male  and  blue-collar  read¬ 
ers. 

Bidwell  said  she  had  had  a  similar  ex¬ 
perience  with  a  Spectator  series  on  an 
Italian  community  she  visited,  a  trip  the 
paper  did  finance.  “My  paper  said  it  was 
worth  every  cent  of  it  and  it  cost  them  a 
bundle,”  she  said. 

The  Newspaper  Food  Editors  and 
Writers  Association,  which  was  founded 
in  1973,  formed  a  committee  under  Bill 
Rice,  Washington  Post,  to  look  into 
sponsorship  of  specialized  food-related 
trips.  It  also  elected  new  officers, 
Eleanor  Ostman,  St.  Paul  (Minn.) 
Dispatch-Pioneer  Press,  president; 
Carol  Haddix,  Detroit  Free  Press,  vice- 
president;  Katie  Carlson,  Daytona 
Beach  (Fla.)  News-Journal,  secretary; 
and  Donna  Morgan,  Salt  Lake  (Utah) 
Tribune,  treasurer. 


Correction 

Donrey  Media  Group  owns  31  dailies 
and  23  weeklies  plus  radio,  tv  and  out¬ 
door  properties  in  II  states  and  not  17 
states  as  reported  in  Editor  &  Pubi.isher 
for  October  9.  page  13. 
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TvB’s  Rice  to 
tv  can  attract 

Newspapers  with  declining  circulation 
should  consider  using  television  as  a 
means  of  attracting  new  readers.  Roger 
Rice,  president  of  the  Television  Bureau 
of  Advertising  recently  told  members  of 
the  Oregon-Washington  Associated 
Press. 

“You  have  looked  upon  television  as 
such  a  competitor  for  so  long  that  you 
have  also  been  overlooking  television's 
possible  role  as  an  aid  in  solving  your 
problems,"  said  Rice.  “You  have  seen 
your  advertisers  add  television — to  reach 
the  very  same  people  you  need  to 
reach — for  the  very  same  reasons,”  he 
said. 

“If  all  your  reader  promotion  is  done 
in  your  own  paper,  you  can  only  reach 
current  readers.”  said  Rice.-  “You  need 
to  reach  people  who  don't  read  your 
paper  and  reach  them  whether  they  want 
to  be  reached  or  not." 

Television  is  intrusive,  said  Rice.  “It 
reaches  you  whether  you  like  to  be 
reached  or  not.  You  also  want  to  be  able 
to  excite  those  people  you  reach,  to  in¬ 
volve  them  in  the  important  medium 
newspapers  really  are.  Television  does 
involve  people." 

Rice  said  if  the  newspaper  industry, 
either  individually  or  collectively,  de¬ 
cided  to  spend  one  per  cent  of  its  ad  sales 
on  tv  advertising,  this  would  create 
an  ad  budget  of  some  $85  million.  This 
would  be  comparable  to  what  Sears, 
Roebuck,  the  largest  retail  user  of  tv 
spent  on  that  medium  last  year,  he  said. 

“I  propose  that  you  attack  your  prob¬ 
lem  just  as  other  marketing  problems  are 
being  attacked — with  advertising  and  an 
ad  budget — and  if  your  problem  is  seri¬ 
ous,  that  your  budget  also  be  serious," 
Rice  said. 
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Top  10  newspapers 
using  spot  tv  in  1975 


Newspaper  Total  Dollars 

Detroit  News  . $  475,700 

New  York  Times  .  387,800 

Chicago  Sun-Times  .  344,9(X) 

Los  Angeles  Times  .  344,(KX) 

Chicago  Tribune  .  332,9(X) 

Boston  Globe  .  309,000 

Philadelphia  Inquirer  .  264,000 

New  York  Daily  News  ....  210,900 
Providence  Journal- 

Bulletin  .  209,000 

Houston  Chronicle  .  194.600 

Total  . 3,074.200 


Source:  Broadca«it  Advertisers  Report 


"Yours  will  not  be  the  first  industry  to 
re-consider  its  attitude  toward  tv."  he 
said.  "The  motion  picture  industry  saw 
tv  only  as  a  competitor.  Then  they 
discovered  tv  as  a  way  of  reaching  the 
people  they  most  wanted  to  reach. 
Today  almost  every  motion  picture  has 
its  own  tv  budget.” 

Rice  said  newspapers  during  the  first 
six  months,  according  to  television  in¬ 
dustry  records,  spent  only  a  total  of 
some  $4  million  on  tv  in  the  top  75  mar¬ 
kets.  He  said  a  segment  of  that  amount 
“is  probably  in  some  sort  of  trade  off 
deal  which  benefits  your  medium  and 
mine"  and  that  the  total  figure  is  rela¬ 
tively  small  in  comparison  to  the  total  ad 
revenue  newspapers  took  in  over  that 
period. 

“1  am  a  competitor,  but  I  am  also  a 
newspaper  reader,"  said  Rice.  "1  am 
also  a  concerned  citizen.  As  such,  1 
share  your  concern  about  the  changing 
role  of  newspapers  as  a  communications 
medium  and  even  as  an  advertising 
medium.  There  is  room  in  this  world  for 
both  our  media." 

Roger  Rice  was  invited  to  speak  before 
this  newspaper  group  based  on  an  inter¬ 
view  appearing  in  the  May  1  issue  of 
Editor  &  Publisher  in  which  he  called  for 
more  cooperation  between  the  various 
segments  of  the  media  and  stated  his 
willingness  to  speak  to  any  newspaper 
group  if  invited. 


Advertising  in  newspapers  is  news.  It 
is  information  about  merchandise,  ser¬ 
vices  or  ideas  and  inventions  of  people 
who  pay  to  have  such  news  published  so 
that  the  consumer  may  know. 


Nine  station 
licenses  are 
renewed  by  FCC 

Renewals  of  nine  broadcast  stations 
owned  by  newspapers  were  granted  last 
week  by  the  Federal  Communications 
Commission. 

The  Department  of  Justice  has  filed 
challenges  to  the  licenses  with  the  FCC 
in  1975,  claiming  that  the  Joint  ownership 
of  the  properties  constituted  violations  of 
antitrust  law. 

Richard  J.  Shiben,  chief  of  the  FCC's 
Renewal  and  Transfer  Division,  said 
“The  Justice  Department  failed  to  make 
a  case  on  those  points." 

The  commission  granted  nine  renew¬ 
als:  KTVl-tv,  St.  Louis,  a  Newhouse 
Broadcasting  Corp.  station  affiliated 
with  the  St.  Louis  Daily  Globe  Demo¬ 
crat:  KSD-am-tv,  St.  Louis,  owned  by 
Pulitzer  Publishing  Co.,  which  also  owns 
the  St.  Louis  Post-Dispatch;  WTMJ- 
am-tv  and  WKTI-fm,  Milwaukee,  owned 
by  Journal  Co.,  which  publishes  the 
Milwaukee  Journal;  and  KSL-am-fm-tv, 
Salt  Lake  City,  owned  by  the  Corpora¬ 
tion  of  the  President  of  the  Church  of  the 
Latter  Day  Saints,  which  also  owns  the 
Deseret  News,  one  of  the  city's  two  daily 
newspapers. 

For  the  past  two  years,  the  Justice  De¬ 
partment  has  opposed  Joint  ownership  of 
newspaper  and  broadcast  properties  on 
the  ground  that  it  concentrates  control  of 
news  outlets,  public  opinion  and  adver¬ 
tising  in  a  community. 

The  FCC  adopted  a  limited  version  of 
the  same  policy  last  year  when  it  said  it 
would  require  a  separation  of  broadcast 
and  newspaper  properties  if  the  owner¬ 
ship  of  the  stations  and  newspapers 
changed.  The  rule  allows  existing 
newspaper-broadcast  combinations  to 
continue. 

The  commission,  however,  has  re¬ 
quired  corporate  divestitures  in  16 
localities,  most  of  them  relatively  small 
communities  in  which  a  single  group 
owned  the  only  daily  newspaper  and  the 
only  television  station. 

• 

White  joins  Panax 

Elmer  E.  White  will  assume  the  duties 
of  a  consultant  to  Panax  Corporation  ad¬ 
vising  the  firm  in  matters  of  newspaper 
properties  and  trade  association  rela¬ 
tions.  The  announcement  was  made  by 
John  P.  McGoff,  President  of  Panax 
Corporation.  White  recently  retired  after 
23  years  service  with  the  Michigan  Press 
Association. 


Statistics  show  that  almost  3  of  4 
adults  in  the  United  States  will  read  a 
newspaper  today. 
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Writers  co-op 
offers  features 

A  group  of  seven  freelancers  from 
New  York  and  Los  Angeles  have  formed 
a  cooperative  called  Writers  Bloc  to 
serve  Sunday  magazines  and  weekend 
sections. 

Specialists  in  the  fields  of  art,  con¬ 
sumer  finance,  entertainment,  film, 
medicine,  music,  and  science,  the  seven 
are  providing,  under  contract,  features 
individually  tailored  to  both  the  writers' 
and  the  member  newspapers'  needs. 

Bloc  freelancers  are  Mark  Appleman. 
David  Bourdon.  Chris  Chase.  Aljean 
Harmetz.  Stephen  E.  Rubin,  Marion 
Steinmann.  and  Jim  Watters.  Subscrib¬ 
ing  papers  so  far  include  the  Chkugo 
Tribune,  Cincinnati  Enquirer,  Miami 
Herald,  Milwaukee  Journal,  Newsday 
and  Toronto  Star.  And  the  Bloc  will  be 
distributed  in  all  markets  outside  North 
America  by  Transworld  Feature  Syndi¬ 
cate. 

According  to  Rubin,  one  of  the  Bloc 
founders  and  former  DPI  Roto  Editor  in 
New  York,  subscribing  papers  pay  a  re¬ 
tainer  fee  based  on  circulation  to  join  the 
Bloc.  In  return  they  receive  one-time 
exclusive  use  of  the  features  in  their  cir¬ 
culation  area. 

Once  they  have  joined  the  Bloc.  Rubin 
said,  participating  papers  regularly  re¬ 
ceive  a  newsletter  containing  each  free¬ 
lancer's  story  ideas.  'Ihey  may  then 
choose  stories  that  interest  them,  indicat¬ 
ing  any  special  local  angle  they  would 
like  inserted.  In  addition,  they  can 
suggest  story  ideas  and  request  specific 
Bloc  writers  to  develop  them. 

When  a  sufficient  number  of  subscrib¬ 
ers  express  interest  in  a  story,  the  free¬ 
lancer  then  completes  the  piece  for  an 
additional  fee.  also  varying  by  circula¬ 
tion.  “We  won't  do  a  story  without  a 
minimum  group. “  Rubin  said,  “three  to 
four  papers.  But  we'll  be  flexible. ” 

The  Bloc  has  also  established  dead¬ 
lines  on  all  arrangements,  the  first,  when 
an  editor  must  respond  to  a  story  idea, 
and  the  second,  when  a  writer  must  de¬ 
liver  it. 

Rubin  believes  the  arrangement  is  ad¬ 
vantageous  to  all  parties  involved.  “It's 
a  regular  source  of  income  for  the 
freelancers.  They  will  write  what  they 
want  to  write  about.  And  the  (news¬ 
paper)  editors  will  not  be  forced  to  take 
what  they  don't  want." 

Besides  the  seven  freelancers,  the 
Bloc  is  also  offering  the  services  of 
“guest  writers"  who  vary  with  each 
newsletter.  They  are  Mary  Cronin,  of 
Time  magazine;  Guy  Flatley  and  Judy 
Klemesrud,  both  with  the  New  York 
Times'.  Jerome  Kohn,  a  professor  of 
philosophy  at  the  New  School:  Lynn 
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Minton,  of  McCall’s  magazine;  Laura 
Stevenson,  of  People  magazine;  and 
Milton  Viorst,  a  Washington,  D.C.  free¬ 
lancer. 

Writers  Bloc  is  located  at  95  Lexington 
Ave.,  New  York,  NY  I(X)I6,  212-689- 
4367. 

Food  contest  winners 
announced  in  Atlanta 

The  American  Meat  Institute  and  the 
Carnation  Company  announced  the  1976 
winners  of  their  annual  awards  for  excel¬ 
lence  in  the  reporting  of  food  news  and 
excellence  in  nutrition  news  reporting  at 
the  Newspaper  Food  Editors  Conference 
in  Atlanta  last  week. 

In  addition.  General  Foods  revealed 
plans  for  a  new  food  writers’  contest 
which  will  recognize  excellence  in  nutri¬ 
tion  communication.  The  topic  for  the 
1976-1977  competition  will  be  nutrition 
for  the  one  and  two  person  household. 
All  editorial  staff  members  of  papers  rep¬ 
resented  by  the  Newspaper  Advertising 
Sales  Association  are  eligible  to  enter. 
General  Foods  will  present  12  $200  hon¬ 
orable  mention  awards,  four  $500  second 
place  awards  and  a  $1,000  first  place 
award  to  winners  at  the  1977  Newspaper 
Food  Editors  Conference. 

Winners  of  the  American  Meat  Insti¬ 
tute’s  1976  Vesta  Awards  were; 

Class  A  (newspapers  with  circulation 
under  50,000) — color — Mary  Fitzgerald, 
Lawrence  (Mass.)  Eagle-Tribune;  black 
and  white — Helen  LaPoint,  Morning 
Journal,  Daytona  Beach,  Fla. 

Class  B  (newspapers  with  circulation 
between  50,000  and  200,000) — color — 
Virginia  Heffington,  Long  Beach  (Calif.) 
Independent,  Press-Telegram;  black  and 
white — Jane  Baker,  Phoeni.x  (Ariz.) 
Gazette. 

Class  C  (newspapers  with  circulation 
over  200,000) — color — Carol  Rasmus¬ 
sen,  Chicago  Tribune;  black  and 
white — a  three-way  tie  among  Betsy 
Balsley,  Los  Angeles  Times  Mary 
Frances  Phillips,  San  Jose  (Calif.)  Mer¬ 
cury  and  News,  and  Anne  Crutcher, 
Washington  Star. 

Class  D  (rotogravure  color  entries 
from  newspapers  of  any  circulation) — 
Janet  Beighle  French,  the  Plain  Dealer, 
Cleveland,  Ohio. 

Winners  of  the  1976  Golden  Carnation 
Awards  were: 

50,000  to  150,000  circulation 
category — $500  first  place  winner — Jo 
Ann  Vachule,  Ft.  Worth  (Tex.)  Star- 
Telegram.  $250  runners-up — Norma 
Bidwell,  the  Spectator,  Hamilton,  Ont. 
and  Edith  Low,  Charlotte  (N.C.)  News. 

Over  150,000  category — $500  first 
place  winner — Dorothee  Poison, 
Phoenix  (Ariz.)  Republic;  $250  runners- 
up — Rose  Dosti,  Los  Angeles  Times  and 
Ann  Valentine,  Houston  Post. 


SMWG 

with 


Jean-Claude 

Killy 

Expert  instruction  by  the 
world’s  master  skier, 
JEAN-CLAUDE  KILLY. 

With  superb  art. 

A  must  for  the  November-to-April  ski 
season. 

19  weekly  features 
Camera-ready 

UNITED  FEATURE  SYNDICATE 
220  East  42  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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house  sales  and 
flea  markets 
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German  press  in  U.S. 
listed  in  directory 

The  first  volume  of  “The  German 
Language  Press  of  the  Americas"  cover¬ 
ing  the  United  States  has  been  published 
in  a  third  edition  by  Verlag  Dokumenta- 
tion,  Munich. 

The  book  contains  a  detailed,  histori¬ 
cal  summary  of  all  German-American 
newspapers  and  periodicals  and  is  a  re¬ 
search  work  over  30  years  by  Dr.  Karl  J. 
R.  Arndt,  professor  of  German  at  Clark 
University.  Worcester.  Mass.,  and  May 
E.  Olson.  Louisiana  State  University 
Library.  Baton  Rouge. 

The  Bicentennial  edition  preface  by 
the  authors  notes  that  as  far  as  news 


coverage  of  the  Declaration  of  Indepen¬ 
dence  was  concerned.  German  language 
newspaper  publishers  of  Philadelphia 
"carried  off  first  honors."  Christopher 
Saur's  Germantowner  Zeitung  of  July  3, 
1776  was  the  first  to  publish  the  adoption 
of  the  resolution  of  Congress  July  3.  1776 
("Yesterday  the  Continental  (Tongress 
declared  the  United  Colonies  to  be  free 
independent  states.”) 

• 

Bob  Kurland  of  the  Bergeh  (N.J.) 
Record — re-elected  president  of  the  New 
York  Chapter  Professional  Football 
Writers  Association  of  America.  Ike 
Kuhns.  Newark  Star-Ledger — elected 
vicepresident  and  Howie  Evans.  Amster¬ 
dam  News,  New  York,  secretary- 
treasurer. 


Trea  to  director 
of  legal  foundation 

Robert  E.  Trea.  who  resigned  as  assis¬ 
tant  general  manager  of  the  Pennsylvania 
Newspaper  Publishers'  Association,  has 
been  named  director  of  the  Mid-Atlantic 
Legal  Foundation.  Trea  served  with 
PNPA  for  21  years. 

The  Foundation  he  now  heads  in  Har¬ 
risburg,  Pa.,  is  one  of  six  regional  centers 
being  established  by  the  National  Legal 
Center  for  the  Public  Interest,  Wash¬ 
ington,  D.C.  The  NLCPl  is  non-profit, 
non-partisan  public-interest  law  firm 
which  seeks,  through  legal  action,  to 
protect  what  it  calls  the  broad  public 
interest. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

ADVICE 

MEDICAL 

SURVIVAL  GUIDE  for  Liberated  Men. 
Upbeat  weekly  advice  column  for  men, 
women  and  families.  Great  for  lifestyle 
sections!  Write:  Media  West.  E.  302 
26th,  Spokane.  Wash.  99203. 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk.  300  Half  Mile  Rd,,  Red  Bank. 
N.J.  07701. 

AUTOMOBILES 

SKI  NEWS 

AUTO  COLUMN.  Weekly.  General  inter¬ 
est.  Free  samp!e.  Janicki,  37825  Santa 
Barbara.  Mt.  Clemens.  Mich.  48043. 

SKI  INSTRUCTIONS— Black  and  white 
photos  plus  excellent  descriptive 
captions— 10  lessons  complete,  only 
$25.  Winter  Sports,  Box  7192  The 
Capitol,  Albany,  N  Y.  12224. 

"ON  WHEELS,"  the  "Dear  Abby"  of  auto- 
dom.  Weekly  question  and  answer. 
You  set  the  price.  Free  samples  and 
brochure.  Mike  Lamm,  Box  7607, 
Stockton,  Calif.  95207. 

FREE  SKI  PHOTO  STORIES  of  ski  areas 
and  happenings.  Box  1877,  Editor  & 
Publisher. 

CHILDREN’S  FEATURES 

TRAVEL 

NOW  IN  200  NBMSPAPERS 

j^inT 

INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
(3amera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St..  Aptos,  Calif.  95003. 

Cieated  by  Betty  Debnam  ^ 

WEEKLY  FEATURES 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  for  tomorrow. 
Call  or  write  today  for 
testimonials  (  details: 

MSC  FEATURES 

750  Third  Ave  NYC  10017 

212-867  1112 

STARTING  A  NEW  PUBLICATION?  Or 
sprucing  up  an  old  one?  Modernize  your 
image  and  hook  new  readers  with  an  as¬ 
trology  column  designed  for  weeklies. 
Successful  4-year  run  in  major  papers 
thru  out  the  U.S.  Write  for  samples. 
Angele  Blanton,  6P  University  Village 
East,  Fort  Collins,  Colo.  80521. 

COPING 

YOUTH 

GUTS — That’s  why  we  re  great! 
ENCOUNTER 

284  N .  Buena  Vista ,  Newark.  Ohio  43055. 

YOUNG  TRAVEL  ’77.  Short  features  on 
worldwide  travel  for  under-25s.  Hard- 
news  style.  Low  rates.  R.  Mink,  1415 
Astor  St.,  Chicago,  III.  60610. 

ETHICS 

BE  YOUR  OWN 

WORLD’S  MOST  NEEDED  WISDOM. 
Question  and  answer  columns  applying 
the  science  of  moral  philosophy  to  cur¬ 
rent  human  problems  in  medicine 
economics,  sex,  man-state  relations 
news  media,  etc.  400  words,  3  times 
weekly— easily  adapted  into  a  single  col¬ 
umn  if  preferred  Wm.  Lester.  P.O.  Box 
24770,  San  Jose,  Calif.  95154.  Ph;  (408) 
257-9567. 

SYNDICATE  BOSS! 

Feature  your  feature  in  FEATURES 
AVAILABLE  and  watch  your  syndicate 
sales  soar!  One  fellow  with  a  TV  column 
placed  an  ad  in  FEATURES  AVAILABLE, 
left  It  running  a  few  months,  and  re¬ 
ceived  more  than  300  replies!  That,  of 
course,  doesn’t  happen  in  all  cases,  but 
when  it  does,  that’s  what  we  call  being 
well  read! 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKS  &  PAMPHLETS  ! 

NEWSPAPER  BROKERS 

HOW  TO  BECOME  a  Nationally  Syndicated 
Newspaper  Columnist.  $5  copy.  Arcadia 
Books.  Box  5263.  Chicago.  III.  60680. 


BUSINESS  OPPORTUNITIES 


WE  PUBLISH  your  specialty  newsletter. 
You  create  idea— then  edit,  write  few  days 
monthly.  No  investment.  Proposals  to  Box 
85486.  Los  Angeles,  Calif.  90072. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS— CONSULTING 
Experienced  publisher  for  appraisals, 
management  consulting,  special  projects. 
Edward  J.  Bennett,  New  London,  N.H. 
03257.  (603)  526-6874. 


NEWSPAPER  BROKERS 


PROFESSIONAL  MERGER  AND 
ACQUISITION  SERVICES 
for  the  newspaper  industry. 
GRAPHIC  MANAGEMENT  ASSOCIATES 
John  F.  Connors.  President 
11  Main  Street 
Southboro,  Mass.  01772 
(617)  481-8562 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  3(XI  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road.  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif,  91763.  (714) 
626-6440. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  2(3045 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brolters  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recently  from  across  the  country; 
"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters. 

Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  and  really  bring 
results!" 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLINC  PAPERS. 

WE  KNOW  OUR  BUSINESS! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3  weeks  —  $1.50  per  line,  per  issue 
2  weeks  —  $1  65  per  line,  per  issue 
I  week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

4  weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2  weeks  —  $2.35  per  line,  per  issue 
l-week  —  $2.45  per  line 
Add  $  1 . 25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  WANTED 

Air  mail  service  on  box  numbers  $1  50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display  The  rate  for  display  classified  is  $4.60  per  agate  line— $64  40 
per  column  inch  minimum  space 

Classified  Controct  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


-—Zip 


Phone  — — - — 
I  Authorized  by 
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KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  or  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 

P.  0.  br.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


#2  MILITARY  NEWSPAPER  looking  for 
partner  with  strong  ad  sales  experience 
and  a  small  investment.  Send  resume  to 
Box  1803,  Editor  &  Publisher. 


ZONE  2  WEEKLY  CHAIN,  9  papers,  ABC 
50,000,  gross  $1.8  million,  top  demo- 

fraphics,  principals  only.  Box  1792,  Editor 
Publisher. 


MIDWEST  SHOPPER  in  county  seat  serv¬ 
ing  15  towns.  $225,000  annual  gross  with 
$300,000  potential.  Good  equipment.  Also 
share  in  central  plant.  Box  1841,  Editor  & 
Publisher. 


COASTAL  weekly,  highly  competitive  sub¬ 
urban  area.  Needs  top  ad  man.  Excep¬ 
tional  locale,  both  beauty  and  climate. 
$25,000  down.  SNYDER  NEWSPAPER 
BROKERS,  P.O.  Box  308,  Lindsay,  Calif. 
93247,  please  write. 


WEEKLY  GROUP  for  sale  in  dynamic 
growth  area.  Gross  $227,000.  Area  6. 
Price  $215,000.  Box  1894,  Editor  & 
Publisher. 


UNIQUE  NEWS  SERVICE.  One-county  op¬ 
eration,  50,000  population.  Coastal 
Florida.  Owner  retiring.  Offering  local  news 
library,  photo  negative  files  of  18  years; 
furniture,  fixtures,  dark  room,  etc.  Can 
lease  operation  or  move  operation  wnich 
does  news,  news  photos,  commercial 
photos  and  PR.  Low  price,  easy  terms  to 
qualified  buyer.  Write  for  full  information. 
Box  1929,  Editor  &  Publisher. 


NEW  YORK  METRO  AREA  well-accepted 
weekly,  $2(X),000  gross  sales  first  year. 
Potential  much  greater,  20,000  circula¬ 
tion,  owner  seriously  ill,  must  sell  before 
Christmas.  $95,000,  terms  flexible.  Box 
1899,  Editor  &  Publisher. 

FOURTH  YEAR  newspaper  in  Florida’s 
second  city.  Sell  before  (jecember  1.  An¬ 
nual  gross  $35M.  Gr^hics  equipment. 
Cash  offer.  Box  1896,  Editor  &  Publisher. 

SOUTHERN  MAINE— Twin  weeklies  and 
shopper.  Ideal  operation  for  experienced 
husband-wife  team.  Located  in  solid 
growth  area.  Current  annual  gross 
$58,000.  Offered  at  $30,000  with  50% 
down.  Present  operation  could  net  pub¬ 
lisher  between  $20,000  and  $30,000 
yearly.  Box  1932,  Editor  &  Publisher. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  1753, 
EDITOR  &  PUBLISHER. 


FATHER  AND  SON  team,  50  years  com¬ 
bined  experience  management,  top  edito¬ 
rial,  aggressive  advertising  and  circulation. 
Will  buy  or  manage  on  percentage  contract 
newspaper  operation  grossing  over 
$250M.  The  best  financial  and  profes¬ 
sional  references.  Box  1796,  Editor  & 
Publisher. 


I  HAVE  up  to  $75,000  available  for  down 
payment  on  an  exclusive  non-daily  news- 

£aper.  Excellent  financial,  journalistic 
ackground.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER 
AREA  5. 

BOX  1906,  EDITOR  &  PUBLISHER. 


I'LL  LEASE  with  option  to  buy  your  profit¬ 
able  weeky;  60-100M  gross,  3500-4500 
paid.  Box  1931,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available;  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


MAILROOM 


SURPLUS  AND  OPERATIONAL:  16  foot 
and  10  foot  roller  (2  inch)  conveyors;  5  foot 
roller  (1%  inch)  conveyor;  80°  belt  turn; 
90°  roller  turn.  All  equipment  with  220  volt 
motors  ready  to  ship.  Real  deal  on  entire 
package — $2(X)0.  (Contact  Marc  W.  An¬ 
thony,  Publisher,  Star-Herald,  Scottsbiuff, 
Neb.  (308)  632-6116. 


TOP  WRAP  MACHINES,  automatically 
places  kraft  wrap  on  bundle,  handles  15" 
wide  X  22"  diameter  rolls.  R.  J.  Dawn,  The 
Washington  Post,  Washington,  D.C. 
20071.  (202)  223-7111. 


BUNN  medium  range  tying  machine.  Fea¬ 
tures  electric  eye  operation  and  bundle 
clamp.  Used  5V2  years.  Some  spare  parts 
included.  $2000.  Contact  Jeff  Davis,  (608) 
365-8811  or  write  Beloit  Daily  News,  149 
State  St.,  Beloit,  Wise.  53511. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


HENDRIX  OCR  I  less  than  2  years  old.  Op¬ 
erational  the  day  it  was  taken  out  of  pro¬ 
duction.  We’ve  changed  method  of  key¬ 
stroke  capture.  Still  many  years  of  service 
left  in  this  unit  which  cost  about  $18,000 
new  with  punch.  Can  ship  today.  $7500 
with  punch  or  $6(XX)  without  punch.  If  you 
need  an  OCR  that’ll  do  the  job  .  .  .  this  is 
the  one.  Contact  Marc  W.  Anthony,  Pub¬ 
lisher,  Star-Herald,  Scottsbiuff,  Neb. 
(308)  632-6116. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  pert  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


EDITOR  &  PUBLISHER  for  October  30,  1976 


EQUIPMENT  8.  SUPPLIES  | 
PHOTOTYPESETTING  I 


LINASEC  II — 2-face  mixing  module;  2 
input  readers;  4  width  plugs.  2  width  plug 
kitS;  spare  parts  kit.  Call  Martin  Schroeder 
(312)  741-2400. 


JUSTOWRITER — complete  set.  input  and 
reproducer  $1400  for  the  pair.  Advisor 
Newspapers.  (609)  646-5843  or  P.O.  Box 
804.  Cologne.  N.J.  08213. 


FOR  SALE — Compugraphic  2961  SL,  ex¬ 
cellent  condition,  spare  reader,  parts  kit, 
fonts,  gears.  Fairchild  TTS  TP  214.  factory 
reconditioned  since  used.  Best  otter, 
separate  or  package.  Havelock.  N.C.. 
(919)  447-3173. 

COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd..  Mt.  Laurel. 
N.J.  (609)  235-7614. 


PLATEMAKING 


TASOPE  SATELLITE  processor,  model  SP 
NAPP  automatic  plate  processor 
BEACH  automatic  punch  and  brake,  model 
4560 

BEACH  manual  punch  shear 

Any  or  all.  Make  offer.  Wall  Street  Journal, 

(216)  241-5183,  ext.  246. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
(Joss  Metro  4  units.  1970 
Goss  Suburban  2  units,  folder 
(^ss  Suburban  add-on  units 
(jOSS  Urbanite  folder 

Goss  Universal  6  units.  1  folder,  22%»  cutoff 
^ttrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite.  45V2" 
cutoff 

Royal  Zenith  Zephyr,  4  units.  1974 
Wood  Colorflex,  4  units,  1970 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  COMNUNITY,  3  units,  2244ix36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339.  Editor  & 
Publisher. 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc..  401  N.  Leavitt, 
Chicago,  III.  60612. 

4-UNIT  WEBENDORFER.  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  "as  is  where  is."  R^ 
Radford,  Chattanooga.  Tenn.  (615)  877- 
1054. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12V2 '  that  will  quarter  fold 
same  at  35,000pph.  $70,000.  Box  17M, 
Editor  &  Publisher. 


ROTOGRAVURE  PRESSES.  EQUIPMENT 
FOR  SALE.  BIG  SAVINGS.  Write  for 
photos.  I  buy,  sell,  swap.  Contact:  CUR¬ 
TIS,  816  National  Press  Bldg., 
Washington.  D  C.  20045.  (202)  628-5696. 


GOSS  MARK  II  HEADLINERS 
AND  FOLDER 

6  Mark  II  press  units  and  Goss  2:1  folder. 
Can  be  converted  to  DiLitho.  Complete  ac¬ 
cessories  and  spare  parts.  Box  1869. 
Editor  &  Publisher. 

UNIVERSAL  GOSS  quarter  folder,  model 
U580.  10  years  old.  6.000,000  impres¬ 
sions.  Perfect  condition.  Reasonable  offer. 
Call  J.  Domenici,  (201)  469  0400. 

FAIRCHILD  NEWS  KING  2  unit  web  offset 
press  with  folder,  etc,  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 


ONE  PRESS  UNIT.  Goss  Mark  II.  RTP 
(DIGITAL),  224ii''  cutoff.  For  informa¬ 
tion  call  Arnold  McDonald.  Production 
Director,  Virginian-Pilot  &  Ledger-Star, 
Norfolk.  Va.  23501.  (804)  446-2395. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO,  4  units,  2  color  decks, 
double  folder,  upper  formers,  22%" 
cutoff 

GOSS  SUBURBAN.  6  units.  Urbanite 
folder,  two  4  position  roll  stands,  two 
50hp  drives,  refurbished 
GOSS  SUBURBAN.  5  units,  refurbished 
COLOR  KING,  5  units,  with  Color  King 
folder,  30hp  drive 
COTTRELL  V-15A,  4  units 
POLYGRAPH  RZOl,  4  units,  2  roll  stands, 
turn  bars,  sheeter  and  folder.  Rebuilt 
GAZETTE  AMERICANA,  Perfector,  with 
color  deck 

COTTRELL  RB-1  Folder,  takes  12  sheets. 

includes  upper  former 
GREGG  Folding  machine  for  single  width 
web  offset  press,  22%'  cutoff 
GOSS  HEADLINER  Mark  1,  6  units, 

23  9/16  cutoff,  skip  slitters,  balloon 
formers,  double  2:1  folders.  Cline 
Autopasters 

GOSS  UNIVERSAL,  8  units  with  3  color 
humps — reverses,  1963,  2:1  folder,  2 
50hp  drives,  rewinder  and  upper  former 
We  have  a  1965  Mark  II  Headliner  Unit  for 
22%"  cutoff.  We  are  selling  this  for  parts 
only  as  one  side  frame  is  missing.  The  Unit 
is  stored  in  Orlando.  Florida  and  weighs  35 
tons.  It  should  make  a  good  emergency 
parts  kit  for  anyone  operating  Mark  II 
Units.  This  Unit,  purchased  from  (Joss  En¬ 
gineering  Department,  was  used  only  for 
experimental  purposes. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
North  Arlington,  New  Jersey 
(201)  438-3744 


WANTED  TO  BUY 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-2Z25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  (lolorf  lex  in  place 
of  Urbanite.  Box  1551,  Editor  &  Publisher. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER. 


WILL  PAY  $500  for  12'xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3257. 


COTTRELL  V-15A  plus  rollstand  for  add-on 
unit.  1967-1971  models  preferred.  Call 
Skip,  (203)  567-8789. 


WANTED 

USED  STA-HI  STACKER  251. 
BOX  1883.  EDITOR  &  PUBLISHER. 


WANT  2  or  3  COMMUNITY  units  with 
Community  folder.  Write  or  phone  Loren 
Dyer,  The  Bulletin,  Bend.  Oreg.  97701. 


532  PHOTON,  running  condition.  State 
price  and  availability.  Lind,  Toledo  Blade, 
(419)  259-6090. 


5  OR  6  UNIT  GOSS  URBANITE  wanted 
immediately,  early  1977  or  when  available. 
Presently  building  pressroom  to  accom¬ 
modate.  Leon  Brown,  Bavtown  (Texas) 
Sun,  (713)  422-8302  or  Fred  Hartman, 
Southern  Newspapers  Inc.,  (713)  422- 
2233. 


JUSTOWRITERS— ANY  CONDITION. 
Send  serial  numbers  and  price. 
Box  1928.  Editor  &  Publisher. 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greenway.  1%  14th  St,  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 


WE  MOVE  MACHINERY! 

MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
(212)  752-7053 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART. 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285.  McAllen,  Texas  78501, 
(512)  682-7011. 


RESEARCH 


COMPLETE  BACKGROUND  all  personali- 
ties-subjects  instantly.  Vast  morgue  clips, 
magazines,  books.  $15  a  quenr  upward. 
Dudley  Freeman,  (212)  685-92(10. 


STRINGERS 


WASHINGTON  STRINGERS.  Accepting 
new  clients  January  1.  News,  features, 
trade  association  reports.  The  Surrogates, 
Box  648,  Arlington,  Va.  22216. 


Help 
Wanted... 

ACADEMIC 


DIRECTOR,  SCHOOL  OF  JOURNALISM. 
Southern  Illinois  University  at  Carbondale. 
To  administer  a  professional  school  with  a 
faculty  of  18  and  an  enrollment  of  425 
undergraduate  majors  and  65  graduate 
students.  School  offers  programs  leading 
to  BS,  MA.  MS,  and  PhD  degrees.  Under¬ 
graduate  news-editorial  and  advertising 
sequences  are  ACEJ  accredited.  Fiscal  re¬ 
sponsibility  includes  a  five-day  campus 
newspaper  administered  by  a  faculty  man¬ 
aging  editor  and  business  manager. 
Applicants  for  director  position  must  have 
an  earned  PhD  with  a  record  of  teaching 
and  scholarship  to  qualify  as  an  associate 
professor  or  professor  at  SlU-C.  Adminis¬ 
trative  and  media  experience  is  preferred. 
Salary  open;  12-month  appointment. 
Deadhne  for  applications,  January  15, 
1977.  Send  letter  and  curriculum  vitae  to: 
Harry  W.  Stonecipher,  Chairman.  Director 
Search  Committee.  School  of  Journalism, 
Southern  Illinois  University,  (larbondale. 
III.  62901.  Southern  Illinois  University  is 
an  Affirmative  Action,  Equal  Opportunity 
Employer. 


DEPARTMENT  OF  JOURNALISM.  Uni¬ 
versity  of  Texas,  Austin,  invites  appli¬ 
cations  for  Chairman  position.  PhD 
preferred.  Applicant  should  have  exper¬ 
ience  in  administration,  professional 
Journalism,  and  teaching  at  college  or 
university  level;  and  show  evidence  of 
research  ability.  Will  administer  the 
department,  teach  and  maintain  good 
relations  with  academic  and  professional 
communities.  BJ.  MA,  PhD  programs. 
Sequences  in  broadcast  news,  maga¬ 
zines.  news  and  public  affairs,  photo¬ 
journalism,  and  public  relations.  Salary 
and  academic  rank  depend  on  quali¬ 
fications.  Send  letter  of  application 
and  professional  resume  by  November 
15,  1976,  to  Journalism  Search  Commit¬ 
tee,  University  of  Texas,  P.O.  Box  7818, 
Austin,  Texas  78712.  An  Equal  Oppor- 
tunity'Atfirmative  Action  Employer. 


FLORIDA  TECHNOLOGICAL  UNIVERSITY 
is  seeking  applicants  in  advertising'public 
relations.  Applicants  must  be  able  to  teach 
in  both  areas.  Strong  professional  experi¬ 
ence  a  necessity.  Applicants  with  a  Mas¬ 
ters  Degree  will  be  considered:  a  PhD  with 
some  teaching  experience  is  preferred. 
Contact  Raymond  Buchanan,  Chairman, 
Department  of  Communication,  Florida 
Technological  University,  Box  25CXX),  Or¬ 
lando,  Fla.  32816.  An  Equal  Opportunity 
Employer. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  DIRECTOR 

Modern  Media  Institute,  Inc.,  offers  a 
unique  opportunity  to  help  train  tomor¬ 
row's  best  journalists.  We're  seeking  an 
assistant  director  with  a  background  in 
journalism/media  and  demonstrated  skills 
in  administration.  Some  teaching  or  in¬ 
structional  experience.  MA  Degree  or 
higher.  Position  involves  working  with 
management  and  professionals  in  media 
and  academic  communities.  Plan  and 
coordinate  innovative  programs  for  univer¬ 
sity  students,  graduates  and  professionals 
anxious  to  explore  new  communications 
concepts  in  journalism,  photography, 
broadcast,  educational  tapes  and  films. 
Salary  negotiable.  Send  letter  and  resume 
to  Donald  K.  Baldwin,  Director,  Modern 
Media  Institute,  Inc.,  556 Central  Ave.,  St. 
Petersburg,  Fla.  33701. 


THE  SCHOOL  OF  COMMUNICATIONS, 
Howard  University,  invites  applications  for 
the  position  of  (chairman  in  the  Depart¬ 
ment  of  Journalism.  Applicants  must  have 
a  graduate  degree.  PhD.  significant  pro¬ 
fessional  experience  in  Journalism  and 
teaching  experience  with  minority  stu¬ 
dents  preferred.  Successful  candidate  will 
be  the  Chief  Administrator  of  the  (Jepart- 
ment  of  Journalism  and  will  teach  two 
courses.  Rank:  Associate  Professor  or  Pro¬ 
fessor,  depending  upon  qualifications. 
Appointment  for  three  years  to  start  July  1 
or  August  1,  1977.  Tenure  possible.  Salary 
range;  $24-30.0(X)  for  12  months.  Send 
letter,  resume,  academic  transcripts  and 
three  letters  of  reference  to  Dr.  Lewis  H. 
Fenderson,  P.O.  Box  914,  Howard  Univer¬ 
sity,  Washington,  D.C.  20059  by  November 
29,  1976.  Howard  University  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


SPORTS  EDITOR,  instructorship,  6-day 
daily  Columbia  Missourian.  School  of 
Journalism.  Chance  to  pursue  graduate 
study.  At  least  5  years  experience.  Call, 
write  Prof.  Keith  Sanders.  (314)  882-4852. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR 

Medium  size  Southeastern  AM.  PM  opera¬ 
tion  is  seeking  an  aggressive,  highly  crea¬ 
tive  Advertising  Director.  Applicant  should 
have  prior  experience  in  management  and 
motivation  of  sales  staff.  No.  2  person 
seeking  advancement  should  apply.  Excel¬ 
lent  benefit  programs.  Salary  commensu¬ 
rate  with  experience.  Send  resume  to  Box 
1863.  Editor  &  Publisher. 


BUSINESS  MANAGER  needed  for  fast 
growing  publication  and  photo-offset  prep 
operation  in  downstate  Illinois  Applicant 
must  have  2  to  5  years  experience  and  be 
thoroughly  familiar  with  financial  and  bus¬ 
iness  procedures  of  daily  and  weekly  pub¬ 
lications.  also  computer  accounting.  Will 
have  responsibility  for  job  costing,  es¬ 
timating  and  business  operations  of  all  di¬ 
visions.  This  company  has  been  in  busi¬ 
ness  since  1880  and  incorporated  since 
1902.  The  job  is  a  top-level  management 
position.  Salary  to  match  experience  and 
qualifications:  raises  guaranteed  to  person 
who  demonstrates  ability.  If  you  believe 
you  are  a  person  on  the  way  up  and  can 
stand  rigorous  investigation,  please  sub¬ 
mit  your  resume.  Box  1878,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Excellent  growth  opportunity  in  the  Mid¬ 
west.  Weekly  shoppers'  newspaper,  is  sub¬ 
sidiary  of  one  of  the  nation's  most  progres¬ 
sive  retailers,  needs  a  person  to  run  the 
show.  You  will  be  responsible  for  all  as¬ 
pects  of  this  business  .  .  .  general  man¬ 
agement,  editorial  supervision,  advertis¬ 
ing,  etc.  Excellent  salary,  incentive,  com¬ 
pensation  and  company  paid  benefits 
package.  Please  send  resume  to  Box  1909, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


THINKING  ABOUT  MOVING  to  Florida's 
sunny  climate,  but  you  are  not  ready  to 
retire?  We  need  a  dedicated  and  experi¬ 
enced  person  to  head  up  a  long  estab¬ 
lished  county  seat  weekly.  No  printing  or 
production  functions.  Starting  salary 
$10,4(X)  plus  profit  sharing,  free  insur¬ 
ance  and  liberal  benefits.  Send  resume  (no 
phone  calls  please)  to  J.D.  Fleming,  Sun¬ 
shine  Newspapers,  P.O.  Box  1440,  Lake 
Placid,  Fla.  3S352. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


COST 

ACCOUNTANT 

FORTUNE  “500” 
company  located  in  D.C. 

has  a  need 

for  a  well-experienced  cost  consultant 

Candidate  should  have  a  college  degree  in  accounting 
and  several  years  of  experience  in  cost  accounting  or 
related  areas  in  private  industry.  Person  should  also 
be  project  oriented  and  therefore  able  to  function 
either  as  a  project  team  member  or  leader. 

Salary  up  to  $25,000  depending  upon  experience. 
Excellent  company  benefits. 

Send  resume  including  salary  history  to: 

Box  1900,  Editor  &  Publisher 

An  Equal  Opportunity 
Affirmative  Action  Employer 


CIRCULATION 


CIRCULATION  DIRECTOR  wanted  for 
6-day  13,000  Zone  4  afternoon  daily. 
Growth  situation  calls  for  aggressive 
executive.  Emphasis  on  experience  in  or- 
anization,  sales,  service.  Salary  open, 
op  benefits.  Quality  living  in  college  area. 
Submit  resume  to  Box  1915,  Editor  & 
Publisher. 


CALIFORNIA  OPPORTUNITY  for  a  qual¬ 
ified  Home  Delivery  Manager.  We  are  an 
AM-PM  combination  in  a  competitive  mar¬ 
ket.  Those  who  apply  should  have 
background  in  both  Dealer  and  District 
Manager  systems.  If  you  want  a  real  chal¬ 
lenge  and  a  chance  to  grow  with  our  or¬ 
ganization  send  us  your  resume  and  salary 
requirements.  We  offer  excellent  working 
conditions  and  employee  benefits  includ¬ 
ing  a  company  paid  pension.  Box  1827, 
Editor  &  Publisher. 

NEW  POSITION 
SALES/PROMOTION 
MANAGER 

We  are  creating  a  new  salaried  career  pos¬ 
ition  as  No.  2  person  in  our  circulation  de¬ 
partment  for  a  hard-working,  dedicated 
individual.  We  are  a  6-day,  12,000  evening 
daily  in  one  of  the  country's  unusually 
competitive  markets. 

We  are  located  in  the  mild  climate  of  the 
beautiful  North  Carolina  Piedmont,  which 
provides  easy  access  to  recreational 
facilities  of  the  mountains  and  the 
beaches.  We  offer  moderate  cost  of  living 
and  close  proximity  to  major  markets  with¬ 
out  the  hassles  of  big  city  living. 

As  part  of  The  New  York  Times  affiliated 
group,  we  feature  a  solid  benefits  package 
and  an  enjoyably  stable  working  atmos¬ 
phere. 

Candidate  should  possess  some  experi¬ 
ence  in  carrier  contests  and  promotions. 
However,  all  applicants  regardless  of 
newspaper  experience  will  be  given  top 
consideration. 

Send  complete  personal,  employment  and 
salary  history  in  confidence  to  Tim  Mc¬ 
Culloch.  Circulation  Director,  THE  DIS¬ 
PATCH,  P.O.  Box  908,  Lexington,  N.C. 
27292. 


E&P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper’s  classifieds 
are  in  your  community! 


CIRCULATION 


A  CENTRAL  INDIANA  NEWSPAPER  pub¬ 
lisher  is  looking  for  an  experienced,  tal¬ 
ented  and  energetic  person  to  head  our 
new  circulation-promotion  department. 
We  want  results  from  a  hard  worker  who 
can  grow  with  us.  Person  will  channel 
grovrth  and  development  of  circulation  for 
two  dailies  and  one  weekly  within  20  miles. 
Top  dollar  and  bonuses  paid  for  right  per¬ 
son.  Reply  with  complete  resume  to  Jack 
Armstrong,  Elwood  Publishing  Co.,  P.O. 
Box  85,  Elwood,  Ind.  46036. 


CIRCULATION  SALES/MARKETING  man¬ 
ager  for  large  metropolitan  daily  in  Zone  9. 
Outstanding  opportunity  for  results- 
oriented  individual  with  circulation  sales 
and/or  promotion  experience.  We  are  look¬ 
ing  for  someone  with  the  capability  to  de- 
veTop  carrier  promotions,  to  determine 
sales  strategies  for  existing  circulation 
sales  markets  and  to  identify  new  potential 
market  areas.  Send  resume  to  Box  1880, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
medium  size  7-day  ABC  newspaper.  Strong 
on  detail,  promotion  and  leadership.  Zone 
7.  Resume  and  salary  requirements  in  con¬ 
fidence  to  Box  1912,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED 
AD  MANAGER 

Are  you  an  assistant  classified  manager  or 
a  classified  manager  of  a  small  daily  look¬ 
ing  for  advancement?  If  so,  we  may  have 
the  opportunity  you're  seeking.  The 
Southern  Illinoisan,  a  33,000  PM  daily,  lo¬ 
cated  in  a  rapidly  expanding  university  and 
recreational  area  is  looking  for  a  manager 
to  direct  the  classified  staff. 

A  strong  sales  background,  some  man¬ 
agement  experience  and  a  desire  to  grow 
are  the  main  qualifications  we  seek.  In  re¬ 
turn  we  offer  an  attractive  salary,  excellent 
fringe  benefits  and  promotional  oppor¬ 
tunities  in  an  expanding  company. 

Send  letter  giving  work  history  and  salary 
required  to  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers,  P.O.  Box  789,  De¬ 
catur,  III.  62525. 


CLASSIFIED  MANAGER— Our  Want  Ad 
volume  has  grown  to  $325M  annually  with¬ 
out  experienced  supervision.  Consider 
what  a  professional  might  do.  Zone  5 
weekly.  Excellent  growth  spot  for  a  shirt¬ 
sleeve  manager  who  can  document  proven 
success  in  aTl  classified  areas.  Box  1933, 
Editor  &  Publisher, 


CLASSIFIED 

ADVERTISING  DIRECTOR 

Major  metropolitan  New  York  newspaper 
with  highly  successful  classified  section 
offers  exceptional  opportunity  to  indi¬ 
vidual  familiar  with  the  New  York  classified 
scene.  A  top  sales  person  or  2nd  or  3rd  in 
command  of  newspaper  or  magazine  clas¬ 
sified  acceptable.  Equal  Opportunity 
Employer  offers  salary  plus  bonus  based 
on  your  qualifications.  Tell  us  what  you 
have  to  offer.  Every  inquiry  will  be  an¬ 
swered  in  confidence.  Box  1940,  Editor  & 
Publisher. 


DATA  PROCESSING 


PROGRAMMER 

Metro  daily  paper  in  Zone  2  seeks  an  indi¬ 
vidual  with  3  years  experience  in  COBOL 
with  a  commercial  background.  PDP-11 
and  time  sharing  would  be  helpful  but  not 
a  must.  Excellent  fringe  benefits.  Send  re¬ 
sume  with  salary  expectations  to  Box 
1876,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AGGRESSIVE  SALESPERSON.  Strong  in 
ideas,  layouts,  sales.  Must  include  re¬ 
sume.  references,  clips,  salary  history, 
availability  date  first  letter.  Marty,  Verde 
Independent,  Box  517,  Cottonwood, 
Ariz.  86326. 


DISPLAY  ADVERTISING  MANAGER  for 
large,  rapidly  growing  7-year-old  weekly 
grossing  over  $500,000  in  annual  advertis¬ 
ing  sales.  Located  in  Houston-Galveston 
suburban  market.  Looking  for  aggressive, 
enthusiastic  and  dynamic  management 
persoruiel  to  assume  sales,  design  and 
eventually  general  management  respon¬ 
sibilities.  Send  resume,  salary  history  and 
requirements  in  confidence  to  THE  EX¬ 
CHANGE  NEWS,  17311  El  Camino  Real, 
Houston,  Texas  77058. 


IMMEDIATE  OPENING  for  experienced 
advertising  manager  for  a  13M  PM  daily  in 
central  Indiana.  Phone  Scott  Alexander, 
(317)  736-7101,  or  send  resume  to  2575 
N.  Morton,  Franklin,  Ind.  46131. 


ADVERTISING  MANAGER 
7700  Area  5  daily  is  seeking  an  advertising 
manager.  The  right  person  should  be 
either  a  strong  staff  salesman  with  ad¬ 
ministrative  ability  or  ad  manager  of  a 
small  daily  or  weekly  with  a  solid  record  of 
accomplishment.  Salary  commensurate 
with  experience;  excellent  fringe  benefits. 
Send  resume  with  income  history  and  re¬ 
quirements  to  Box  1895,  Editor  & 
Publisher. 


OPPORTUNITY  for  a  good  ad  person,  any 
age.  join  management  and  sales  team  of 
our  10-paper  Northern  California  group. 
Write  Ed  Brown,  Davis  Newspapers.  Wil¬ 
lows,  Calif.  95988. 


EXPERIENCED  ADMAN  needed  for  grow¬ 
ing  suburban  weekly.  Aggressive  go-getter, 
not  copy  picker-upper.  Our  editorial  de¬ 
partment  IS  good.  Circulation  is  audited. 
We're  ready  to  beef-up  ad  department  with 
another  person  who  knows  how  to  sell. 
Start  $200  weekly  plus  bonus,  fringes. 
Dave  Siclair,  Suburban  Times,  Box  99669, 
Tacoma,  Wash.  98499. 


RETAIL  ADVERTISING  sales  position  now 
open  on  small,  growing  daily.  Call  on  50-i- 
accounts  in  city  and  surrounding  area. 
Duties  include  layout  and  copywriting.  Ex¬ 
perience  desirable.  Modern  offset  plant. 
Company  benefits  include  insurance  pro¬ 
gram  and  profit  sharing.  Salary  plus  com¬ 
mission.  If  interested,  send  resume  to: 
Jim  Forsell,  Retail  Ad  Manager,  Belvidere 
Daily  Republican,  401  Whitney  Blvd.,  Bel¬ 
videre,  III.  61(X)8. 


DISPLAY  ADVERTISING  MANAGER  for 
Zone  4  daily.  13,000  circulation  PM  seek¬ 
ing  aggressive  sales  leader  who  can  direct 
top  flight  staff.  Personality,  leadership, 
experience  "musts"  for  competitive  situa¬ 
tion.  Send  resume,  salary  requirements  to 
Box  1930,  Editor  &  Publisher, 


Feature  Your  Feature  tn 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ADVERTISING  MANAGER-SALESMAN  to 
represent  group  of  major  New  Jersey 
weekly  newspapers  in  regional  and  na¬ 
tional  markets.  $15,000  plus  fringes, 
company  car.  Send  resume  to  Box  1874, 
Editor  &  Publisher, 


LEADING  TRADE  PUBLICATION  has  an 
opening  for  an  experienced  ad  salesman 
to  cover  South/Southeast  from  Manhattan- 
based  office.  Must  like  and  preferably 
know  newspaper  industry.  50%  travel. 
Salary  plus  commission.  Resume  and  cover 
letter  to  Box  1898,  Editor  &  Publisher. 
Our  employees  know  of  this  ad. 


NATIONAL  ADVERTISINO 

MANAGER 

Aggressive,  experienced  person  for 
very  responsible  position.  Zone  1 .  Send 
resume  with  qualifications,  references 
and  salary  requirements  to 

Box  1  888,  Editor  &  Publisher 


AD  MANAGER-ASSISTANT  PUBLISHER 

for  large  suburban  weekly.  Need  promo¬ 

tion  minded  manager  to  develop  neglected 
market.  Write  telling  why  you're  interested 
and  qualified.  Start  $14,3(X)  plus  percent¬ 
age  of  growth.  Car  allowance,  other 
fringes.  Box  1901,  Editor  &  Publisher. 


ADVERTISING  MANAGER  with  good  track 
record  in  all  facets  of  display  sales  man¬ 
agement.  Excellent  spot  with  growth  mar¬ 
ket  non-metro  group,  Zone  5.  Box  1936, 
Editor  &  Publisher. 


ALASKA  advertising  sales.  We  need  some¬ 
one  to  make  our  monthly  magazine  ad  pro¬ 
gram  really  click.  Some  travel  to  small 
southeastern  Alaska  towns.  Established 
accounts,  salary,  commission,  expenses, 
responsibility  and  lots  of  fresh  air.  Send 
resume  to  Bill  Elberson,  KETCHIKAN 
DAILY  NEWS.  Box  7900,  Ketchikan, 
Alaska  99901. 


COMMISSION  SALESMEN  in  Zones  3,  4 
and  6  for  fast-growing  antiques  monthly 
publication  oriented  to  both  dealer  and 
collector.  Send  credentials.  Box  1934, 
Editor  &  Publisher. 


SOUTHWEST  suburban  daily  needs 
energetic,  self-motivated  advertising  man¬ 
ager.  Strong  company,  great  growth  fu¬ 
ture.  Box  1908,  Editor  &  Publisher. 


EDITORIAL 


EXECUTIVE  EDITOR 

Here's  an  excellent  career  opportunity  for 
an  imaginative  professional  journalist. 
We’re  looking  for  an  editor  with  strong 
basic  journalistic  skill  and  an  intense 
interest  in  community  journalism. 

We  are  a  35,(X)0  circulation  6-day  paper  in 
southern  New  England.  Because  we  intend 
to  make  this  one  of  the  finest  newspapers 
anywhere,  we  need  a  leader  with  a  proven 
record  and  the  ability  to  teach  and  inspire 
our  staff. 

We  offer  an  excellent  salary  and  benefit 
program  based  on  experience  and  ability. 
Please  submit  a  letter  describing  your  per¬ 
sonal  history  and  qualifications  to  Box 
1935,  Editor  &  Publisher.  Your  response 
will  be  treated  with  complete  confidence. 


FOODS  EDITOR-FEATURE  WRITER  for 
prestige  suburban  daily  chain.  We  seek  an 
individual  with  knowledge  of  foods  and 
nutrition,  good  writing  skills  and  talent  for 
layout,  headline  writing  and  editing.  (3ood 
salary  and  benefits.  Send  resume  to  Pat 
Adam,  Box  280,  Arlington  Hgts.,  III. 
60006. 


SPORTS 
COPY  EDITOR 

One  of  the  nation's  largest  and  best  morn¬ 
ing  newspapers  wants  a  strong  sports  copy 
editor.  This  is  not  a  writing  job  rxjr  will  it 
lead  to  a  writing  position.  It  will  lead  to 
layout  work.  The  position  is  demanding, 
but  the  opportunities  for  advancement  are 
great.  Please  send  resume  and  several 
clips  showing  work  you  have  done  to  Box 
1828,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  Ptiiladelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Unique 
opportunity  for  hard  worker.  Clips,  resume 
to  Box  1316.  Editor  &  Publisher, 


MIDWEST  EVENING/SUNDAY  seeks  ex¬ 
perienced  copy  editor  for  new  position  on 
city  and  state  desks.  Flexible  starting  date. 
December  or  January.  Seek  only  persons 
who  want  co(w  editing  career,  not  those 
who  hope  to  find  eventual  reporting  job. 
Some  VDT  background  helpful  but  not 
necessary.  Box  1854,  Editor  &  Publisher. 


NEED  EXPERIENCED  PERSON  in  news- 
papering.  all-round  type,  reporting,  writ¬ 
ing.  research,  assist  with  market  studies, 
special  features  and  directories.  This  is  an 
excellent  opportunity  with  well-establish¬ 
ed,  fast-growing  grocery  industry  publica¬ 
tion.  Write  giving  complete  background 
plus  salary  to  G^rge  Shamie.  Publisher. 
Grocers'  Spotlight,  22725  Mack  Ave.,  St. 
Clair  Shores.  Mich.  4^80. 


ONE  OF  THE  NATION'S  leading  papers  is 
looking  for  the  best  financial-business- 
money  writers  it  can  find.  If  you  are  chosen 
you'll  be  more  than  satisfied.  Reply  Box 
1868.  Editor  &  Publisher. 


CENTRAL  INDIANA  DAILY  newspaper  is 
looking  for  a  talented  reporter  capable  of 
handling  the  variety  of  assignments  of  a 
small-town  daily.  Experience  helpful,  but 
desire  and  interest  rated  more  important. 
Reply  with  complete  resume  to  Jack 
Armstrong,  The  Call-Leader.  P.O.  Box  85, 
Elwood.  Ind.  46036. 


WE  ARE  LOOKING 

lor  a  General  Assignment  Re¬ 
porter  who  is  an  accom¬ 
plished  writer  with  at  least 
three  years  experience.  Top 
salary.  Send  resume  and  clips 
to: 

|ohn  Oppedahl,  City  Editor 

Oelroit  iTrce  Press 

Detroit,  Mich.  48231 

An  £gua/  Opportunilv  Implmer 


NEWS  EDITOR  to  spearhead  production  of 
25.000  Zone  2  daily  that  emphasizes  local 
news.  Two  years  experience  in  similar  posi¬ 
tion.  Able  to  work  quickly,  accurately  and 
well  with  others.  Attractive,  modern  lay¬ 
outs.  Top  news  judgment  a  must.  Able  to 
balance  hard  and  soft  news  with  flare  for 
unusual.  Send  resume  stating  salary  re¬ 
quirement  and  samples.  Box  1870,  Editor 
&  Publisher. 


REPORTER— RESEARCHER 

National  conservative  magazine  covering 
the  political  and  economic  issues  in 
medicine  seeks  a  reporter-researcher.  0  to 
3  years  experience.  MUST  be  a  political 
conservative  and  have  a  good  knowledge  of 
free  market  economics.  Resume,  salary 
requirements  and  clips  to  Editor.  PRIVATE 
PRACTICE,  5100  N.  Brookline.  Suite  700. 
Oklahoma  City,  Okla.  73112. 


SPORTS  EDITOR-NEWSMAN  for  small 
5-day  AM  tabloid.  Write  News  Editor.  Box 
508.  Worland.  Wyo.  82401. 


HORSE  PUBLICATION 
New  owner  of  small  bi-monthly  tabloid 
needs  recent  J-School  grad  to  take  charge. 
Write  J.  Yeiser,  Box  777,  Waynesboro, 
Tenn.  38485. 


BILLBOARD,  show  business  newsweekly, 
seeks  aggressive  correspondents  in  Bos¬ 
ton,  Cleveland.  Detroit,  New  Orleans,  Dal¬ 
las.  Denver.  Phoenix.  Atlanta.  Houston, 
Seattle.  Send  queries  to  Eliot  Tiegel, 
Billboard.  9000  Sunset  Blvd.,  Los  Angeles. 
Calif.  90069. 


EDITORIAL  WRITER,  heavy  on  local,  for 
aggressive,  independent  Area  1  small  dai¬ 
ly.  Strong  growth  possibilities.  Full  resume 
first  letter.  Box  1887.  Editor  &  Publisher. 


CENTRAL  LOUISIANA  semi-weekly  needs 
productive,  versatile  recent  grad  with  1  or 
2  years  experience  in  general  news,  photo¬ 
graphy  and/or  features.  Send  samples.  Box 
1893.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


DIRECTORY  EDITOR,  New  York  City. 
Knowledge  of  production  and  working  with 
statistical  data.  Our  employees  know  of 
this  ad.  Send  resume  to  Box  1873,  Editor  & 
Publisher. 


PRIZE-WINNING  Indiana  daily  of  26.000 
circulation  wants  desk  editor  with  special 
skills  in  innovative  layout  and  design.  Ex¬ 
perience  in  both  typography  and  photo 
would  be  helpful.  Unique  opportunity  for 
hard  worker.  Send  complete  resume  and 
salary  requirements  to  Bill  Schrader, 
Editor,  Herald-Telephone,  P.O.  Box  909, 
Bloomington,  Ind.  47401. 


CITY  EDITOR,  ALSO  COPY  EDITOR  with 
layout  skills.  Sound  news  judgment  and 
sharp  editing  required  for  both  positions. 
Citv  editor  ^ould  have  experience  in  di¬ 
recting,  assigning  reporters:  also  the  abil¬ 
ity  to  guide,  pu^.  encourage  young,  en¬ 
thusiastic  reporting  staff.  Both  positions 
offer  solid  opportunities  with  ^uthern 
Illinois'  most  progressive,  fastest  growing 
daily  newspaper.  Send  resume  and  salary 
requirements  to  Bill  Thompson,  Managing 
Editor,  News-Democrat,  120  S.  Illinois  St.. 
Belleville,  III.  62222. 

INVESTIGATIVE, 
GOVERNMENTAL 
AFFAIRS  REPORTER 

Mid-sized  daily  in  Zone  7  needs  man  or 
woman  with  courthouse  or  city  hall  experi¬ 
ence  and  a  nose  for  news  behind  the  news. 
Clips  should  illustrate  the  ability  to  dig  out 
facts  not  readily  available  and  relate  them 
to  readers'  lives  and  interests.  Box  1890. 
Editor  &  Publisher.  Affirmative  Action, 
Equal  Opportunity  Employer. 


BUSINESS  WRITER  for  major  AM  news¬ 
paper  in  regional  industrial  and  commer¬ 
cial  center  in  Zone  7.  Home  of  several  na¬ 
tional  and  international  corporations. 
Applicants  must  have  business  writing  ex¬ 
perience  or  strong  academic  background. 
Must  be  able  to  relocate  immediately.  Box 
1886,  Editor  &  Publisher. 


LEGISLATIVE  STRINGERS 
Government  Relations  Firm  wants  strin¬ 
gers  in  state  capitals.  Time  required:  5-10 
hours  a  week.  Duties  include  reporting 
respects  for  passage,  securing  copies  of 
ills,  amendments,  etc.  Top  pay.  Contact 
President,  Box  1903,  Editor  &  Publisher. 


GROWING  SOUTHWEST  DAILY  needs 
working  managing  editor  to  direct  energe¬ 
tic  news  effort.  Strong  English  language 
and  reporting  ability  a  must.  Box  1910, 
Editor  &  Publisher. 


NEWS  STAFFER,  beat  or  desk.  Some  ex¬ 
perience.  Southwest  link,  Spanish  helpful. 
Sun-News,  Las  Cruces,  N.M.  88001. 


COMBINATION  SPORTS-GENERAL  news 
reporter  for  county  seat  &^ay  daily  news¬ 
paper  in  good  area  of  Ohio.  News  staff  of  7. 
Clean,  modern  air  conditioned  offset 
plant.  8400  ABC  circulation.  Friendly  city 
of  10,000  population.  Write  or  call  John 
Kauffman.  Editor,  Kenton  Times,  Kenton 
Ohio  43326.  (419)  674-4066. 


MANAGING  EDITOR— Muckraking  weekly 
newspaper  in  Pennsylvania  capitol. 
Should  have  writing  or  editorial  experi¬ 
ence.  Minimum  salary  but  maximum  free¬ 
dom.  Call  (717)  232-6794  or  write  Harris¬ 
burg  Independent  Press,  315  Peffer  St., 
Harrisburg,  Pa.  17102. 


BUSINESS  EDITOR  .  .  .  sought  by  major 
metro  daily  in  Zone  5  to  head  2-man  busi¬ 
ness  reporting  desk.  Reporting  skills  of 
primary  importance.  Not  seeking  anti¬ 
business  tyro,  but  successful  applicant 
must  understand  place  of  consumer  in 
business  reporting.  Want  someone  to  go 
out  of  office  and  report  the  news  of  busi¬ 
ness,  not  rewrite  handouts.  Must  have  a 
clear  appreciation  that  business  reporting 
is  a  growing  area  of  interest  for  all  readers. 
Must  be  able  to  relate  the  significance  of 
business  to  the  average  reader  without 
being  preachy.  Box  1918,  Editor  & 
Publisher. 


FREELANCE 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N  Y.  12572. 
(914)  876-2713. 


HELP  WANTED 


MARKETING 


NOTICE 

MANUFACTURERS 

Unique  company  now  being  formed 
for  you!  Reduce  your  sales  costs 
and  increase  your  volume  with  new 
concept  of  Graphic  Arts  marketing. 
Specializing  in  Newspaper  capital 
equipment  and  high-volume  sup¬ 
plies.  No  conflicting  lines  will  be 
handled.  Only  a  limited  number  of 
first-class  products  considered. 
Specific  or  general  geographic 
coverage.  Firmly  established  con¬ 
tacts  with  decision-makers.  We 
will  enhance  your  position  in  the 
marketplace.  For  details  contact 
Box  1919,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN,  WEB  OFFSET 

Experienced  on  Cottrell  V-22  or  (Joss  Ur- 
High  salary,  excellent  benefits. 
iLL  COLLECT  (212)  629-2906 


banite 
CALL 


OFFSET  PRESSMAN 

needed  for  4  unit  Goss  Community  press 
by  small  daily  paper.  Excellent  opportunity 
Top-notch  position.  Top  pay.  Call  Medina 
(N.Y.)  (716)  79£H4(X)  or  evenings  (716) 
798-3218. 


PRODUCTION 


PROGRESSIVE  AWARD  WINNING  DAILY 
seeking  experienced  Electronics  mainte¬ 
nance  technician  who  has  the  capability  of 
managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  interstate.  Plant  is  air  conditioned  and 
carpeted  with  a  company  that  is  electronic 
and  mechanically  oriented.  Salary  negoti¬ 
able.  excellent  fringe  benefits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  country.  Send  re¬ 
sume  and  salary  expectations  to  Box  1860, 
Editor  &  Publisher. 


HELP  WANTED 


CAMERAMAN,  stripping  room  for  both 
newspaper  and  commercial  work.  Must 
have  experience:  will  pay  $4  to  $5  per  hour 
plus  incentives.  Liberal  fringe  benefits. 
Southern  California  area.  Box  1834,  Editor 
&  Publisher. 


GENERAL  MANAGER— Newspaper  web 
offset  printing  plant.  Zone  2.  Sales,  ad¬ 
ministrative  and  supervisory  skills  re¬ 
quired.  Send  resume  with  references  and 
desired  salary  to  Box  1740,  Editor  & 
Publisher. 

STAFF 

PRODUCTION 

ASSISTANT 

Lindsay- Schaub  Newspapers  is  adding  an 
assistant  to  the  staff  of  the  Director  of 
Production.  Position  will  entail  performing 
a  variety  of  assignments,  on-going  and 
special,  for  the  newspapers  within  the 
group.  The  position  has  previously  been  a 
springboard  to  production  management. 
Some  newspaper  production  experience 
required.  A  college  degree  and  experience 
in  new  production  processes  preferred. 
Excellent  starting  salary  with  good  ad¬ 
vancement  opportunities.  Send  resume 
listing  salary  required  to  Keith  L.  Stewart. 
Lindsay-Senaub  Newspapers,  P.O.  Box 
789.  Decatur.  III.  62525. 


PRODUCTION 


ASSISTANT  PRODUCTION  manager  fpr 
5-day  offset  paper  in  Zone  7.  Qualified  in 
all  phases,  makeup,  equipment  mainte¬ 
nance,  press.  Top  wage,  pension  and  other 
fringes.  No  drifters.  Send  full  resume  and 
references.  Box  1865,  Editor  &  Publisher. 


SALES 


SENIOR  SERVICE  REPRESENTATIVE 
We  are  looking  for  a  person  with  sound 
knowledge  of  web  offset  processes  includ¬ 
ing  photocomposition,  camera  and  press. 
Must  be  innovative,  goal-oriented,  aggres¬ 
sive  person  with  the  will  to  win  in  a  com¬ 
petitive  market.  Our  plans  for  growth  will 
challenge  every  ability  you  possess.  You 
will  join  a  you.ig,  hard-hitting  team  with  a 
big  future  operating  out  of  a  plant  that  is, 
and  has  been,  first  in  many  technological 
advances.  Good  starting  salary,  plus  along 
list  of  excellent  fringe  benefits.  Call  or 
write  David  Cooke,  Operations  Director, 
Valley  Publishing  Company.  Kent,  Wash. 
98031.  (206)  872-6687. 


SYNDICATE  SALES 

CHILDREN'S  WEEKLY  FEATURE 
WANTS  REPS.  COMMISSION. 

BOX  1654,  EDITOR  &  PUBLISHER. 

SALESMEN— Retired,  in  good  health  and 
frustrated  by  inactivity?  We  are  looking  for 
people  with  wide  newspaper  contacts  to 
sell  features  on  a  commission  basis.  Could 
be  a  big  moneymaker  for  self-starter. 
We're  especially  interested  in  residents  in 
South  and  Midwest.  Please  write  Box 
1866.  Editor  &  Publisher. 

REPS  WANTED  in  three  areas:  1)  ad  sales 
for  national  monthly  magazine:  2)  ad  sales 
for  regional  weekly,  and  3)  sales  of  weekly 
columns.  To  report  to  non-supervising  in¬ 
vestment  firm  willing  to  pay  top  commis¬ 
sions.  Write  Box  1920,  Editor  &  Publisher. 


Positions 

Wanted... 


PRODUCTION  ASSISTANT 
Large,  daily  metropolitan  newspaper. 
Zone  5,  seeks  an  individual  with  3  to  5 
years  experience  in  newspaper  systems 
and  production  techniques.  Our  ideal  can¬ 
didate  would  be  a  degreed  individual  in 
engineering  or  printing  management.  If 
you  have  a  Masters  Degree,  or  are  working 
toward  one,  it  would  be  a  definite  plus. 
If  you  feel  you  have  the  background  we 
desire  and  are  looking  forward  to  a  career 
in  newspaper  management  with  an  excit¬ 
ing  and  progressive  company,  you  should 
send  your  resume  to  Box  1823.  Editor  & 
Publisher. 


ADMINISTRATIVE 


VERSATILITY, 

EXPERIENCE, 

ABILITY 

Due  to  accidental  death  of  chief  corpor¬ 
ate  officer  resulting  in  company  reorgani¬ 
zation  and  payroll  expense  reduction,  top- 
notch  profit-oriented  ad  sales/editorial/ 
general  management  executive  desires  to 
make  final  move  and  join  solid,  progressive 
company  where  efforts  and  ability  will  be 
recognized  and  rewarded.  Reliable  family 
man,  active  in  community  affairs. 
Background  includes  ad  salesman  thru  ad 
director,  reporter  thru  editor,  publisher 
thru  executive  vice  president  of  multi¬ 
paper  group.  Career  covers  operation  from 
1500  to  KXJ.CXX)-  circulation.  Excellent 
record  in  linage,  circulation,  revenue  build¬ 
ing,  personnel  selection  and  motivation: 
cost  control  and  budgeting.  Salary  require¬ 
ments  very  flexible  with  opportunity.  Prefer 
spot  on  management  team,  but  good  staff 
position  with  future  would  be  welcomed. 
For  details  and  complete  resume,  includ¬ 
ing  top  references,  contact  Ed  Walthall, 
584  Rambling  Rd.,  Grand  Junction,  Colo. 
81501  or  phone  collect.  (303)  242-3073. 
Available  for  interview  and  employment 
immediately. 


PUBLISHER  of  medium  size  weekly  with 
proven  track  record  seeks  similar  position 
with  Zone  4  or  6  weekly  or  semi-weekly.  I'm 
a  family  man  so  will  be  looking  critically  at 
community.  Solid  experience  in  all  phases 
of  newspaper  management  and  produc¬ 
tion.  Box  1913,  Editor  &  Publisher. 

GENERAL  MANAGER-OPERATIONS 
MANAGER— Knowledge  of  all  phases  of 
newspaper  operations.  Exceptionally 
strong  with  proven  record  in  delivery,  dis¬ 
tribution  and  labor.  Box  1923,  Editor  & 
Publisher. 
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Positions  Wonted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  | 

EDITORIAL 

EDITORIAL  1 

LIBRARIANS 

- - - 

GENERAL  MANAGER-PRODUCTION 
MANAGER— No  more  challenges  here. 
Proven  record  in  all  phases  of  newspaper 
operations.  Exceptionally  strong  in  cost 
cutting  and  labor.  Knowledgeable  in  both 
hot  and  cold.  Box  1759.  Editor  & 
Publisher. 

ACCOUNTANT  with  newspaper  experience 
and  budgets  seeks  position  with  daily.  Box 
925,  Thomasville.  N.C.  27360. 

GENERAL  MANAGER-PUBLISHER 
MARKETING  MANAGER 
Experienced  department  head,  advanced 
degree,  40s.  Medium  to  large  market.  Box 
1882,  Editor  &  Publisher. 

YOUNG  EXEC  with  experience  in  all  areas 
now  ready  for  general  manager  position  on 
small  daily  or  weekly.  I'll  vitalize  your  oper¬ 
ation!  Age  25,  salary  in  $15-18.000  range. 
Box  1879.  Editor  &  Publisher. 


_ CIRCULATION _ 

ENTHUSIASTIC  ADMINISTRATIVE,  prom¬ 
otion.  sales,  service  oriented  college 
graduate  looking  for  circulation  manage¬ 
ment  challenge.  Speak  and  write  effec¬ 
tively.  Now  district  manager.  7-day. 
75.000  circulation.  Little  Merchant,  ABC 
Newspaper.  Box  1806.  Editor  &  Publisher. 

IS  YOUR  CIRCULATION  Department  a 
problem?  I  can  solve  that  problem.  Experi¬ 
enced  circulation  manager  and  problem 
solver.  Experience  in  all  phases  of  circula¬ 
tion.  from  small  daily  to  metro.  Union  and 
non-union  experience.  Box  1813.  Editor  & 
Publisher. 

EXPERIENCED  Circulation  Director 
300.000*  morning,  evening,  Sunday. 
Latxjr  experience,  seek  position  competi¬ 
tive  market  or  other  tough  challenge.  Age 
40.  Confidential  handling.  Box  1891. 
Editor  &  Publisher. 

NO  ENERGY  SHORTAGE  HERE!  Talented 
young  circulation  manager  ready  and  will¬ 
ing  to  win  for  you.  Salary  requirements: 
$13,000*.  Box  1881,  E'htor  &  Publisher. 

EXPERIENCED  CIRCULATOR.  40  years 
old,  desires  position  with  publisher  that 
means  business.  Experienced  in  all  phases, 
i.e.  ABC,  daily,  Sunday,  weeklies  and 
shoppers.  Heavy  promoter.  12  years  circu¬ 
lation  experience,  including  21  years 
sales.  Experienced  on  conversion  and  new 
areas.  Will  consider  all  offers.  Joseph  W. 
Nispel,  261  Powder  Mill  Lane  #7,  Em- 
maus.  Pa.  18049.  Ph:  (215)  965-5115. 

YOUNG  CIRCULATOR,  13  years  manage¬ 
ment  experience,  supervision  and  promo¬ 
tion  in  competitive  area  on  AM/PM  publi¬ 
cation.  Presently  assistant  on  medium  size 
daily.  Desire  to  relocate  as  manager  or 
staff  position  on  larger  paper.  Box  1939, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  with  daily, 
shopper  and  weekly  experience.  Strong  on 
sales  and  promotion  in  competitive  situa¬ 
tion.  Available  immediately.  Box  1905, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGEMENT  PRO,  15 
years  experience,  outstanding  record  mak¬ 
ing  winners  out  of  losers,  employed,  de¬ 
gree.  Will  tackle  any  metro  challenge  for 
right  rewards.  Box  1927,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 

WEEKLY  AD  MANAGER.  5  years  sales,  de 
sign,  layout,  seeks  challenge  with  large 
weekly  or  small  city  daily.  Areas  3,4.  De¬ 
gree.  Box  1849,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  of  15,000  circu¬ 
lation  daily  looking  for  larger  paper.  Proven 
record.  Box  1917,  Editor  &  Publisher. 

DEAR  MR.  PUBLISHER:  20  years  sales 
experience  with  2  leading  papers.  Cur¬ 
rently  employed,  desire  possible  manage¬ 
ment  position  smaller  paper.  AAA-1  refer¬ 
ences.  Box  1924.  Editor  &  Publisher. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 

SPORTSWRITER.  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  and  police  repor¬ 
ter,  27.  seeks  position,  any  Zone.  Tri¬ 
lingual  (English/German/Russian).  Refer¬ 
ences.  clips,  resume  on  request.  Box 
1802.  Editor  &  Publisher.  _ 

VERSATILE,  all-pro  family  team  of  4  will 
take  full  charge  of  your  Sunbelt  weekly  for 
$125  per  week  each:  editor,  2  reporters,  4 
ad  salespersons,  2  photographers,  clubs, 
society,  sports,  bookkeeper,  offset 
makeup  etc.  Some  capital,  consider  profit 
sharing.  Call  collect:  Wilson  Bowe  (919) 
744  0934^  _ _ 

EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  ex¬ 
perience.  weekly  and  daily  experience, 
general  assignment,  government  county 
courthouse,  features.  Hardworking  and 
perceptive.  Mark  Weinberg,  1235  Dela¬ 
ware  Ave.,  SW,  Washington,  D.C.  20024: 
(20^)  554-1293.  _  _ 

LABOR  REPORTER,  young,  experienced, 
aggressive.  Proven  ability  to  get  the  story 
behind  what's  going  on.  VDT/OCR  experi¬ 
ence.  Seeking  position  in  Zone  9.  but  will 
consider  any  major  daily.  Also  experienced 
in  editing,  feature  writing  and  photog¬ 
raphy.  Box  1832.  Editor  &  Publisher. 

EXPERIENCED  reporter/editor  wants  place 
to  make  waves.  Politics,  government,  so¬ 
cial  and  legal  issues  are  specialties.  Strong 
on  features,  profiles,  nitty-gritty.  Young, 
self-starting,  imaginative,  congenial.  MA. 
Lively,  forward-looking  publications  only, 
please.  Box  1937,  Editor  &  Publisher. 

EXPERIENCED  FOOD  WRITER  wantT^ 
move  to  New  York.  Would  consider  news¬ 
paper,  magazine,  trade  publication  or 
I  promotional  agency  opening.  Box  1938, 
Editor  &  Publisher. 

EXPERIENCED  REPORTER  wants  to  join 
your  staff.  3  years  covering  all  facets  of 
news  plus  photos.  George  Salsberry, 
Wyoming  Ave.  M-C  22,  E.  Liverpool,  Ohio 
43920.  (216)  386-5185. _ 

VETERAN  SPORTS  EDITOR  and  columnist 
seeks  similar  move  to  25,000  daily  Zones 
3-4- 5-6.  Box  1884,  Editor  &  Publisher. 

I  WANT  TO  BE  the  best  editor  you've  ever 
had.  Aggressive  award-winning  newsman, 
27,  currently  editorial  writer  for  a  metro, 
seeks  top  spot  on  small  or  medium  sized 
Area  2  daily.  New  Jersey  preferred.  Box 
1871,  Editor  &  Publisher. 


SEASONED  daily  reporter/photographer. 
Government,  hard  news,  features,  edito¬ 
rials.  Box  1867,  Editor  &  Publisher. 

ONE  YEAR  with  wire  service  plus  2  years  as 
reporter  for  daily  combine  to  back  my 
J-Degree  with  solid  experience.  Female 
seeking  reporter  job  with  PM  daily  in  city 
with  60,000-up  population.  Award¬ 
winning,  impeccable  references.  Box 
1904,  Editor  &  Publisher. 

LABOR  WRITER,  knowledgeable  pro. 
Would  consider  combining  beat  with  other 
duties,  including  desk,  if  necessary.  Can 
handle  it  all.  Married,  30s,  major  metro 
experience,  degree  in  Labor  Studies.  Now 
working.  Box  1889,  Editor  &  Publisher. 


★AWARD-WINNINGnr 
EDITORIAL  WRITER 

Topflight  editorial  writer  seeks  re¬ 
turn  to  Florida  after  15  years  of 
achievement  and  national  prom¬ 
inence  in  the  ice  and  snow. 
Master's  degree,  nine-time  winner 
of  Freedoms  Foundation  awards, 
author  of  recent  book.  Moderate- 
conservative.  quiet  disposition, 
age  43.  Preeminent  references. 
Box  1925,  Editor  &  Publisher 


PUT  THE  NEWS  in  normal  life  into  your 
living  section  by  adding  my  reporting/ 
photo  skills,  wire  service  newspaper  back¬ 
ground  to  your  staff.  Michael  Alloy.  3600 
55th  Ave.  #4,  Hyattsville,  Md.  20784. 
(301)  779-1785. 

EDITOR.  35,  gypsy  background,  wants  re¬ 
sponsible  spot  on  small  or  medium  quali¬ 
ty-conscious  daily.  Lots  of  layout,  ac¬ 
complished  on  all  desks.  Zones  1,  7,  8,  9. 
Prefer  snow,  hills.  Box  1916,  Editor  & 
F  ubiisher. 

AWARD-WINNING  REPORTER  with  4 
years  experience  now  writing  for  Sunday 
magazine  on  75,0(X)  daily.  Looking  for  step 
up.  Will  relocate  anywhere.  Box  1926, 
Editor  &  Publisher. 

ADD  LIFE  to  your  government  beat— 
Experienced,  good  writer  with  MS  Public 
Administration,  BA  Journalism.  Problems 
of  state  and  local  government,  including 
unionization,  administrative  law,  public  fi¬ 
nance.  etc.  my  specialty.  Solid  reporting 
background  with  two  dailies.  Box  1922, 
Editor  &  Publisher. 

SPORTS  WRITER 
Available  to  an  organization  that 
expects  much  and  pays  accordingly. 
MR.  NOSCAB 
t  (301)  363-1782 


EDITOR,  3V2  years  with  educational 
magazine,  also  research  and  writing  ex¬ 
perience  with  top  educational  publisher, 
seeks  similar  or  related  work.  University  of 
Chicago  History  MA.  J.  Patrick  Graham, 
7749  N.  Sheridan  Rd..  Chicago,  III.  60626. 

TALK  ABOUT  EXPERIENCE— Page  One 
editor  on  3  newspapers,  city  editor  on  one 
of  New  York’s  finest  and  copy  editor  on 
afternoon  metro.  Been  writing  some  time 
freelance  and  need  to  get  back  in  the  bus¬ 
iness.  Bill  West.  Box  688,  Laurel,  Miss. 

HEY!  Experienced  editor/reporter  of  ag¬ 
gressive  weekly  seeks  position  on  daily  in 
any  Zone.  Peter  Eichstaedt,  Box  222,  Vail, 
Colo.  81657. 

EDITOR/WRITER  full  charge  quarterly 
magazine,  by-line  weekly  newspaper  seeks 
responsible  part  time  job  New  York  City. 
Box  1914,  Editor  &  Publisher. 

REPORTER,  28,  Air  Force  vet,  BA  English, 
2V2  years  experience  wire  desk,  police 
beat,  court  beat  seeks  position  on  medium 
sized  paper,  preferably  East  or  West  coast. 
Box  1902.  Editor  &  Publisher. 

FEATURE  WRITER— Journalist,  news/ 
sports  reporter,  photographer,  public  rela¬ 
tions.  Personable,  aggressive,  versatile — 
presently  employed  on  daily  newspaper, 
but  seeking  advancement  and  challenging 
opportunity.  Box  1921,  Editor&  PublisTler. 


LIBRARIAN-NEWSPAPER.  Masters,  Lib¬ 
rary  Science.  Experienced  with  media, 
print  and  non-print,  Roger  Hecht,  101 
Dewey  Ave.,  Fayetteville,  N.Y.  13066. 
(315)  445-1204. 


PHOTOJOURNALISM 

CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  1851,  Editor  & 
Publisher. 

PHOTOGRAPHER:  Trustworthy,  loyal, 
helpful,  friendly,  courteous,  kind,  obe¬ 
dient,  cheerful,  thrifty,  brave,  clean  and 
irreverent.  David  Vine,  (203)  777-0765. 

HARDWORKING,  AMBITIOUS  23-year-old 
photographer  seeks  challenging  career  as 
photojournalist.  Have  gained  experience 
working  on  weekly.  Will  relocate.  Jeff  An¬ 
derson,  170  Nottingham  Rd.,  Ramsey, 
N.J.  07446. 

PHOTOJOURNALIST,  36,  seeks  challeng¬ 
ing  opportunity.  MS  (Journalism),  UCLA. 
Weekly  and  freelance  magazine  experi¬ 
ence.  Fully  equipped.  Please  write:  Jim 
Biltchik,  1910  Ocean  Front,  Santa  Monica, 
Calif.  90405. 


_ PRODUCTION _ 

COMPOSING  ROOM  Foreman-Assistant 
Production  Manager.  Experienced  to  fully 
automated  news,  classified  and  ad  pro¬ 
duction  for  100%  conversion.  Get  top  pro¬ 
duction  for  low  cost.  13  years  management, 
union  law.  Resume.  Box  1843,  Editor  & 
Publisher. 

PRODUCTION  MANAGER,  37  years  old, 
25,000  daily  with  proven  ability  and  ex¬ 
perience.  Looking  for  larger  challenge  with 
larger  daily.  All  replies  answered.  Box 
1907,  Editor  &  Publisher. 


SOLD  MY  WEEKLY  and  web  offset  plant. 
Will  travel  Florida  and  South.  Robert  Bart¬ 
lett,  Box  9457,  St.  Petersburg,  Fla.  33740. 

SYNDICATE  SALIS 

12  YEARS  of  successful  sales/rapport  with 
Publishers/Editors  of  every  daily  news¬ 
paper  in  America.  Desire  a  limited  area  re¬ 
sponsibility  in  feature  sales.  Box  17122, 
St,  Paul,  Minn.  55119. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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AT  THE  MARIA  MOORS  CABOT  AWARDS  convocation  (I.  to  r.):  Robert  U. 
Brown,  Editor  &  Publisher;  German  Ornes,  El  Caribe,  Santo  Domingo;  president 
William  McGill  of  Columbia  University;  Jorge  Remonda-Ruibal,  La  Voz  del 
Interior,  Cordoba,  Argentina;  Bernard  Diederich,  Time-Life,  Mexico  City;  and 
Elie  Abel,  dean  of  the  Graduate  School  of  Journalism. 


Cabot  Prizes 
awarded  to 
four  newsmen 

Four  newsmen  from  Mexico,  Argen¬ 
tina.  the  Dominican  Republic  and  the 
United  States  were  honored  October  26 
at  the  38th  presentation  of  the  Maria 
Moors  Cabot  Prizes  at  Columbia  Univer¬ 
sity. 

The  Cabot  Prizes,  awarded  for  “dis¬ 
tinguished  journalistic  contributions  to 
the  advancement  of  inter-American  un¬ 
derstanding,”  were  presented  by  Co¬ 
lumbia  president  William  J.  McGill. 

Recipients  of  gold  medals  for  1976 
were  Bernard  Diederich,  Mexico  City 
bureau  chief  of  Time-Life  News  Service, 
and  Jorge  S.  Remonda-Ruibal,  vicedirec¬ 
tor  of  La  Voz  del  Interior,  Cordoba, 
.Argentina. 

Special  citations  were  awarded  to 
Robert  U.  Brown,  publisher  and  editor 
of  Editor  &  Publisher,  and  German  E. 
Ornes,  editor  and  publisher  of  El  Carihe, 
Santo  Domingo,  Dominican  Republic. 

The  Cabot  Prize  winners  received  a 
gold  medal  and  certificate,  an  hon¬ 
orarium  of  SI, 000  and  travel  expenses  to 
New  York  City.  The  news  organizations 
they  represent  will  receive  a  silver 
plaque  on  ebony. 

Bernard  Diederich  was  born  July  18, 
1926,  in  Christchurch,  New  Zealand.  At 
16,  he  crossed  the  Pacific  from  Wel¬ 
lington  to  San  Francisco  as  a  cabin  boy 
on  a  four-master.  Becalmed  for  24  days 
in  the  doldrums,  he  had  his  first  fling  at 
journalism,  publishing  on  board  a 
mimeographed  newsletter.  At  23,  he 
sailed  with  two  friends  from  Nova  Scotia 
to  Haiti  on  his  way  to  do  a  story  for  Life 
magazine  on  U.S.  World  War  II  bases  in 
the  Pacific  five  years  after  the  war.  He 
stayed  in  Port-au-Prince,  founded  his 
own  newspaper,  the  Haiti  Sun,  at  the 
same  time  stringing  for  the  Associated 
Press,  The  New  York  Times,  Time-Life, 
N.B.C.  and  several  London  papers. 

During  14  years  in  Haiti,  he  covered 
“Papa  Doc”  Duvalier  and  the  career  of 
Rafael  Trujillo  in  the  Dominican  Repub¬ 
lic.  He  was  the  first  to  report  Trujillo's 
assassination  to  the  outside  world. 
Among  many  other  stories,  he  covered 
the  fall  of  the  Batista  regime  in  Cuba  and 
the  rise  of  Fidel  Castro.  In  1%5,  Time 
magazine  offered  him  a  full-time  ap¬ 
pointment  as  staff  correspondent.  In 
1966,  after  covering  the  civil  war  in 
Santo  Domingo  for  Time  magazine,  he 
was  moved  to  Mexico,  which,  he  says, 
“is  full  of  good  stories.” 

In  1%9,  he  took  over  coverage  of  the 
Caribbean,  Central  America  and  Panama 
as  well  as  Mexico  for  Time-Life  News 
Service.  That  year,  with  the  help  of  A1 
Burt  of  the  Miami  Herald,  he  wrote 
“Papa  Doc.  The  Truth  About  Haiti  To- 
52 


day,”  published  by  McGraw-Hill  and 
Avon  Books.  It  went  into  seven  foreign 
editions.  He  is  now  seeking  a  publisher 
for  a  book  on  Trujillo's  assassination. 
“They  Killed  the  Goat." 

Jorge  S.  Remonda-Ruibal  was  born  in 
Cordoba,  Argentina,  September  15. 
1928.  After  finishing  his  secondary  edu¬ 
cation,  he  had  one  year  of  military  ser¬ 
vice  and  attained  the  rank  of  officer  in 
the  reserves.  Beginning  in  1949,  he 
studied  architecture  for  three  years  at  the 
University  of  Cordoba  and  in  1952 
toured  Europe.  He  worked  for  La  Voz 
del  Interior  for  the  first  time  in  1950  as  a 
trainee  in  the  editorial  office. 

In  1956,  he  came  to  the  United  States 
on  a  six-month  State  Department  grant 
to  study  journalism  while  working  on  the 
Hartford  Courant.  He  was  a  correspon¬ 
dent  in  Cordoba  for  Time  and  Life  from 
1957  to  1963  and  in  1958  was  a  stringer 
for  the  New  York  Times  there.  In  1974, 
he  was  promoted  from  managing  editor 
to  vicedirector  of  La  Voz  del  Interior,  his 
present  position. 

He  has  participated  in  a  number  of 
inter-American  journalistic  conferences, 
was  a  founder  of  the  Association  of 
Argentine  Newspaper  Companies,  and 
was  a  member  of  the  group  which  or¬ 
ganized  the  Technical  Center  of  the 
Inter-American  Press  Association.  In 
1964,  he  attended  a  three-month  seminar 
for  Latin  American  newspaper  execu¬ 
tives  at  Columbia  University.  He  was 
awarded  the  Eisenhower  Prize  by  the 
National  Committee  of  the  Eisenhower 
Exchange  Fellowships  in  1972. 

Robert  U.  Brown  was  born  in  Yon¬ 
kers,  N.Y..  October  20,  1912,  the  year 
his  father  acquired  Editor  &  Publisher. 
After  graduation  from  Dartmouth  in 
1934,  he  studied  the  printing  trade  at  the 
Empire  State  School  of  Printing  in  Ithaca 
and  then  worked  for  the  Trenton  (N.J.) 
Times,  United  Press  in  Philadelphia  and 
the  Auburn  (N.Y.)  Citizen-Advertiser. 
He  joined  Editor  &  Publisher  as  a  report¬ 
er  in  1936  and  became  editor  in  1944.  In 
1953  he  was  elected  president  of  the  E«&P 
corporation  and  became  publisher  in 
1958. 


Brown's  interest  in  Latin  America 
dates  back  to  1943,  when  he  attended  the 
Second  Pan  American  Press  Congress  in 
Havana.  After  the  third  Congress  in 
Venezuela  in  1945,  he  was  one  of  a  small 
group  of  Americans  who  organized  the 
Inter-American  Press  Association 
(lAPA)  of  the  United  States.  He  has 
served  lAPA  as  treasurer,  president  of 
the  Scholarship  Fund,  chairman  of  the 
Executive  Committee,  and  as  president. 
1973-74.  Over  the  years  he  has  reported 
regularly  on  lAPA  congresses  in  E&P 
in  an  effort  “to  alert  U.S.  news  people 
of  the  encroaching  totalitarianism  and 
the  gradual  disappearance  of  press  free¬ 
dom  in  many  countries  south  of  the 
border.” 

German  E.  Ornes  was  born  in  Puerto 
Plata,  Dominican  Republic,  July  30, 
1919,  and  was  awarded  the  law  degree  by 
the  University  of  Santo  Domingo  in 
1944. 

He  begain  his  journalism  career 
with  La  Nacion,  where  he  rose  to  news 
editor,  then  moved  for  one  year  to  La 
Opinion  as  managing  editor.  He  engaged 
in  private  law  practice  from  1946  to  1948. 
In  December  1948  he  was  appointed 
editor  of  El  Caribe,  whose  ownership  he 
acquired  in  1954,  thus  becoming  editor 
and  publisher. 

Although  in  his  college  years  he  was 
leader  of  an  underground  anti-Trujillo 
youth  group,  he  served  the  regime  in  var¬ 
ious  capacities  from  1948  to  1955,  when 
he  broke  with  it  and  went  into  exile.  His 
newspaper  was  confiscated  by  the  gov¬ 
ernment.  During  his  exile,  he  wrote 
“Trujillo:  Little  Caesar  of  the  Carib¬ 
bean,”  published  in  1958,  was  foreign 
editor  of  El  Mundo  in  San  Juan,  and  con¬ 
tributed  to  American  journals.  With  the 
assassination  of  Trujillo  in  1%1,  he  re¬ 
turned  to  Santo  Domingo  and  to  editing 
and  publishing  El  Caribe. 

He  is  active  in  press  organizations 
throughout  the  hemisphere  and  has 
served  the  Inter-American  Press  Associ¬ 
ation  in  a  number  of  executive  posts  and 
for  the  last  5  years  as  chairman  of  the 
Committee  on  Freedom  of  the  Press  and 
Information. 
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Right  now  this  man  is 
consid^ering  an  ad  schedule 
in  the  medium  you’re  selling 

(By  the  way,  when  was  the  last  time  you  called  on  him?) 


If  you  knew  he’d  be  buying 
today,  you’d  certainly  have  called  on 
him  yesterday 

Instead  of  six  weeks  ago. 

The  point  is,  you  can’t  call  on 
everybody  all  the  time.  And  you  can’t 
always  be  certain  who’s  buying  what. 
And  when. 

That’s  a  big  reason  why  your 
imn  trade  ad  campaign  in  advertising 
trade  and  reference  publications  is  so 
important  to  you. 

Trade  ads  won’t  replace  sales 
calls.  But  they  will  talk  to  your 


prospects  when  you  can’t.  And  keep 
your  sales  story  alive  and  fresh. 

Your  trade  ad  campaign  is  your 
insurance  that  just  because  you’re  out 
of  sight,  you’re  not  out  of  mind. 


# 


This  messafie  is  one  in  the  series,  THE  CASE  FOR  ADX'ERTISING  IN  ADV  ERTISING  PUBLICATIONS. 
Sponsored  by:  MADISON  AV’ENUE,  MEDIA  DECISIONS,  NEW  ENGLAND  ADVERTISING  WEEK,  SAM, 
SOUTHERN  ADVTRTISING/MARKETS,  SOUTHWEST  ADVERTISING  AND  MARKETING, 
STANDARD  RATE  &  DATA  SERVICE  PUBLICATIONS,  ANN Y,  EDITOR  &  PUBLISHER ,  MAC. 


IVIedicaid/liledicare  Fraud 


Early  in  1975,  Scripps-Howard  News  Service  reporters 
Dan  Thomasson  and  Carl  West  began  a  year-long 
investigation  of  fraud  and  abuse  in  the  Medicaid  and 
Medicare  programs. 

They  zeroed  in  first  on  the  administration  of 
national  health  care  programs  and  estimated  that  dis¬ 
honest  providers  of  care  were  cheating  Medicaid 
and  Medicare  out  of  $3  billion  annually — and  the 
figure  was  growing.  Their  preliminary  assessment 
became  the  standard  figure  used  by  Congressional 
investigators. 

The  reporters  then  launched  an  unprecedented 
inquiry  that  included  traveling  thousands  of  miles, 
interviewing  more  than  150  persons,  and  poring 
over  thousands  of  pages  of  documents. 


The  result  was  more  than  30  newspaper  articles 
that  not  only  pointed  up  poor  administration  of  the 
programs,  but  revealed  underworld  influence, 
grossly  inflated  fees,  and  the  bilking  of  patients  by 
nursing  home  operators. 

They  also  discovered  that  many  of  the  medical 
practitioners  caught  cheating  were  not  being  prose¬ 
cuted,  but  merely  were  permitted  to  make  restitution 
and  continue  in  the  programs. 

The  articles  became  the  basis  for  the  Moss 
Committee  on  Aging  investigation,  and  for  a  major 
bill  aiming  to  bring  the  programs  into  line. 

Reporters  like  Dan  Thomasson  and  Carl  West 
make  Scripps-Howard  News  Service  one  of  the 
leaders  in  the  investigative  news  field. 


Scripps-Howard  News  Service 

Call  or  write  UNITED  FEATURE  SYNDICATE,  New  York,  N.Y. 
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